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Daily  News  did  so  17  times. 

But  the  primary  reason  for  t 
difference  in  how  the  two  newspa¬ 
pers  have  played  the  King  story 
lhat  the  Daily  News  is  a  l^al 
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Daily  David  Shaw 

’  Los  Angeles  Times 

Staff  Writer 


We  couldn’t  have  said  it  better.  At  the  Daily  News,  we’re 
committed  to  covering  local  news  because  our  readers  want 
to  know  what’s  happening  right  where  they  live. 
Maybe  that’s  why  in  the  most  recent  ABC  Publisher’s 
statement,  the  Daily  News  grew  4.6%  daily  and  2.6%  on 
Sunday,  the  highest  percentage  circulation  growth  of  any 
major  daily  newspaper  in  California. 

Prominent  Page  1  play  and  in-depth  coverage  of  local 
news,  sports,  business  and  entertainment ...  it  all  adds  up  to 
the  Daily  News  being  the  top  choice  for  local  news  in  the 
San  Fernando  and  neighboring  valleys. 


Daily  News 


LOS  ANGELES 


Look  for  highlights  from  the  Daily  News  of  Los  Angeles  on  the  New  York  Times  News  Service. 
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lullivan  Marketing  has  scheduled  19  new 


Free  Standing  Insert  dates— 2  in 


1992  and  17  more  in  1993 


(This  ad  announced  these  dates  in 


all  the  major  publications  in  June.) 


That’s  good  news  for  you — bringing  new 


opportunities,  new  alternatives  and  new 


business.  And  because  we  believe  in  building 


strong  business  partnerships  with  the  trade,  our 
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>  Introducing  an  exciting  new  column 
^  written  by  on  ostrologer  who  helps 


scopes,  [fs  not  just  whafs  in  the  stars 
that  matters;  but  what  to  do  about  it. 


Undo  Block  has  two  decades  of  expC' 
rience  in  charting  horoscopes,  ond 
knows  what  good  astrology  should  be. 
We've  olso  put  together  the  best 
oudiotex  program  In  the  business. 
Renders  will  findjier  approach  fresh, 
upbeat  and  informative — and  you'll 
find  that  her  columns  and  oudiotex 
ore  real  winners  for  your  poper. 
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JUNE 

25-27 — National  Lesbian  &  Gay  Journalists  Association.  National  Confer- 
erv».  The  Golden  Gateway  Holiday  Inn,  San  Francisco,  Calif. 

25-27 — Tennessee  Press  Association.  Annual  Convention,  The  Sheraton 
Plaza  Hotel,  Johnson  City,  Term. 

28-7A1 —International  Circulation  Managers  Association,  Annual  Sales 
ConfererK»,  The  Galt  House,  Louisville,  Ky. 

JULY 

22-25 — Canadian  Community  Newspapers  Association,  Annual  Conven¬ 
tion,  The  Fantasyland  HotelANest  Edmonton  Mall,  Edmonton,  Alta. 

AUGUST 

25-28 — Asian  American  Journalists  Association,  National  Convention,  The 
Mayflower  Hotel,  Washington,  O.C. 

SEPTEMBER 

10-12 — Missouri  Press  Association,  Annual  Convention  and  Trade  Show, 
The  Marriott  Pavilion  Hotel,  St.  Louis,  Mo. 

16- 19 — National  Newspaper  Association,  Annual  Convention,  The  Sheraton' 

Harbor  Island  Hotel,  San  Diego,  Calif. 

17- 18— Research  and  Engineering  Council  of  the  Graphic  Arts  Industry,  Fall 

Executive  Committee  Meeting,  The  Westin  Hotel,  Indianapolis,  Ind. 
17-19 — Association  of  Opinion  Page  Editors,  Annual  Conference,  The  St. 
Francis  Hotel.  San  Francisco,  Calif. 

23 — Audit  Bureau  of  Circulations,  U.S.  Coupon  Forum,  The  Waldorf- 
Astoria  Hotel,  New  York,  N.Y. 


Seminars/Workshops/Clinics 

JUNE 

23-24 — Inland  Press  Association,  Training  Tomorrow’s  Newspaper  Talenf 
Seminar,  The  Woodfield  HiKon  and  Towers  Hotel,  Arlington  Heights, 
III. 

28- 7/1 —  American  Newspaper  Publishers  Association,  The  New  Newspa¬ 

per:  Changing  Structure,  Function  and  Management"  Workshop, 
The  J.W.  Marriott  Hotel,  Houston,  Texas. 

29- 7/2 — Graphic  Arts  Technical  Foundation,  “Preventing  Paper,  Ink  and 

Materials  Interaction  Problems’  Workshop,  GATF  Headquarters, 
Pittsburgh,  Pa. 

JULY 

12- 17 — Poynter  Institute,  “Leadership  in  Photojournalism”  Seminar.  Poynter 

Institute,  St.  Petersburg,  Fla. 

13- 17— Rochester  Institute  of  Technology,  “Quality  Management  for 

Photographic  Processing”  Seminar,  RIT  Technical  and  Education 
Center  of  the  Graphic  Arts,  Rochester,  N.Y. 

27-29 — Flochester  Institute  of  Technology,  “Getting  Started  in  Total  Quality” 
Seminar,  RIT  Technical  and  Education  Center  of  the  Graphic  Arts, 
Rochester,  N.Y. 

AUGUST 

16-19 — Southern  Newspaper  Publishers  Association  Foundation,  Classified 
Advertising  Seminar,  The  Chattanooga  Choo-Choo  Hotel,  Chatta¬ 
nooga,  Tenn. 

25-28 — Graphic  Arts  Technical  Foundation,  Process  Color  Stripping 
Workshop,  GATF  Headquarters,  Pittsburgh,  Pa. 
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About  Awards 


SEPTEMBER 

9 — Newspaper  Association  of  America,  “ADA  (Americans  with 
Disabilities  Act)  and  Your  Newspaper”  Seminar,  The  Newspaper 
Center,  Alexandria,  Va. 

13-15 — Southern  Newspaper  Publishers  Association,  Workshop  for  Smaller 
Newspapers,  The  Inn  on  the  Park,  Houston,  Texas. 

13-16 — Newspaper  Association  of  America,  “Training  Designs:  Self- 
Directing  Teams,  Conflict  and  Consensus  Management,  Older 
Learners— Training  and  Retraining”  Seminar,  The  Hyatt  Regency 
Hotel,  Houston,  Texas. 
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Columbia  University  honors  j-school  grads.  John 
C.  Quinn,  deputy  chairman  of  the  Freedom  Forum  in  Ar¬ 
lington,  Va.,  and  a  former  editor  of  USA  Today,  is  one  of 
three  journalists  to  receive  awards  for  distinguished 
achievement  from  fellow  alumni  of  the  Columbia  Uni¬ 
versity  Graduate  School  of  Journalism. 

Other  honorees  were  Irwin  Landau,  editor  of  Consumer 
Reports  magazine,  and  New  Yorker  reporter  Milton 
Viorst. 

Quinn  has  held  several  executive  posts  at  Gannett  Co. 
Inc.  and  its  affiliates,  including  corporate  vice  presi¬ 
dent/news,  director  of  news  with  the  Rochester,  N.Y., 
Democrat  &  Chronicle  and  Times-Union,  president  of 
Gannett  News  Service,  and  lead  planning  editor  for  USA 
Today’s  launch.  Earlier,  Quinn  was  day  managing  edi¬ 
tor  of  the  Providence  (R.I.)  Journal-Bulletin. 
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A  versatile  newspaper  web  press  for  medium  to  large  runs... 


KBA  COLORA.  High  productivity  -  yet  a  moderate  price.  Superb  printing  and  folding  quality  - 
yet  low  maintenance  and  easy  operation.  That's  the  new  KBA  COLORA  newspaper  web  offset 
press.  Moreover,  the  advanced  application  of  modulartechnology  gives  a  wide  choice  of  printing- 
unit  configurations  and  automation  levels,  plus  an  up-to-the-minute  decentralized  control  and 
drive  system.  So  the  press  can  be  individually  tailored  to  suit  customers'  specific  printing 
requirements.  With  a  maximum  speed  of  70,000  impressions  per  hour  the  KBA  COLORA  is  the 
ideal  investment  for  newspaper  printers  with  medium  to  large  runs. 

Progress  is  our  tradition. 

Koenig  &  Bauer-Albert 

Group 

^  KBA 

Koenig  &  Bauer  AG 


For  further  information  please  contact: 

KBA-MOTTER  CORP.  P.O.  Box  1562,  York,  PA  17405,  Tel.  (717)  755-1071,  Fax  (717)  755-2327 


About  Awards 


Basketball  Hall  of  Fame  Inductees.  Larry  Donald, 
editor-publisher  of  Basketball  Times,  and  Gordon  S. 
White,  former  New  York  Times  sportswriter,  were  in¬ 
ducted  into  the  U.S.  Basketball  Writers  Association  Hall 
of  Fame  during  the  recent  Final  Four  playoffs  in  Min¬ 
neapolis. 

Donald  served  two  terms  as  the  group’s  president  and 
since  1984  has  edited  its  publication,  Tipoff. 

White  recently  retired  from  the  Times  after  a  long  ca¬ 
reer  specializing  in  college  sports  and  pro  golf.  He  was 
USBWA  president  from  1968  to  1970.  He  has  written 
several  books  on  college  sports. 

Educational  Press  Association  Award.  The  Chicago 
Reporter,  published  by  the  Community  Renewal  Soci¬ 
ety,  was  awarded  the  Educational  Press  Association’s 
(EDPRESS)  1992  Award  for  excellence  in  educational 
publishing.  The  award  recognized  Sharon  McGowan’s 
feature,  “Black  Students  Flunked  at  Higher  Rates,”  for 
its  high  honor. 

Robert  F.  Kennedy  Journalism  Awards.  Winners 
were  announced  for  the  Robert  F.  Kennedy  Journalism 
Awards,  founded  in  1968  by  a  group  of  reporters  who 
had  covered  Robert  Kennedy’s  presidential  campaign. 
The  award  recognizes  human  rights  workers,  authors, 
and  journalists.  Awards  are  given  in  Television,  Radio, 
International,  Print,  Editorial  Cartoon,  Student,  and  Pho¬ 
tojournalism  categories.  The  Print,  Editorial  Cartoon, 
Student,  and  Photojournalism  newspaper  winners  are 
listed  below. 

Print,  First  Place:  Miami  Herald,  Jacquee  Petchel  and 
Andres  Viglucci  for  the  series  “A  Health  Care  Night¬ 
mare”;  Honorable  Mention,  the  Philadelphia  Inquirer: 
Sergio  Bustos  and  Gary  Cohn  for  “No  Se  Habla  Espanol” 
about  the  Philadelphia  Police  Department’s  inability  to 
speak  Spanish;  Citation,  Sacramento  Bee,  Michael  G. 
Wagner  and  Marcos  Breton  for  the  series  “Fields  of  Pain” 
about  the  exploitation  of  migrant  workers. 

Student,  First  Place:  North  Idaho  College  Sentinel: 
staff  for  series  “Prejudice  and  Discrimination”;  Photo¬ 
journalism,  First  Place:  the  Boston  Globe,  Suzanne  Kre- 
iterfor“Quality  of  Mercy:  Institution  vs.  Group  Home”; 
Citation:  Pittsburgh  Press,  Robin  Rombach  for  her  photo 
essay  “Innocent  Victims:  The  Tragedy  of  Black  Infant 
Mortality”;  Editorial  Cartoon,  First  Place:  the  Los  An¬ 
geles  Times,  Paul  Conrad;  Honorable  Mention:  Detroit 
Free  Press,  Bill  Day;  Citation:  Miami  Herald,  Jim 
Morin. 

Cancer  Research  Awards.  The  General  Motors  Can¬ 
cer  Research  Foundation’s  Third  Annual  International 
Biomedical  Journalism  Prize  for  outstanding  newspaper 
reporting  on  cancer  was  awarded  to  April  L.  Witt  of  the 
Virginian-Pilot,  Norfolk,  Va.  She  was  honored  for  her 
five-article  series,  “Battle  With  Breast  Cancer:  One 
Woman’s  Story.”  The  series  followed  the  woman  through 
a  year  of  treatments. 

AMA  Medical  Reporting  Awards.  The  recipients  of 
the  1991  Medical  Reporting  Awards  sponsored  by  the 
American  Medical  Association  were  recently  announced. 
The  newspaper  winner  with  a  circulation  of  more  than 
100,000,  the  San  Antonio  Express-News  staff  won  for  its 
series  on  private  psychiatric  hospitals.  The  series  led  to 


official  state  and  county  investigations. 

Dean  Olson  of  the  Peoria  (Ill.)  Journal  Star  placed 
first  among  the  entrants  from  newspapers  with  less  than 
100,000  in  circulation.  His  series,  “National  Health  Care: 

A  Cure  for  America?”  earned  him  the  award. 

Amy  Writing  Awards.  Fifteen  writers  from  across  the 
nation  shared  a  total  of  $34,000  in  the  1991  Amy  Writ¬ 
ing  Awards,  sponsored  by  the  Amy  Foundation  of  Lans¬ 
ing,  Mich.  The  contest  encourages  writers  to  include  the 
Bible  as  a  resource  in  developing  commentary  on  issues 
of  contemporary  concern.  All  of  the  articles  appeared  in 
secular,  non-religious  publications,  a  prerequisite  for 
contest  submissions.  The  winners,  articles,  and  publica¬ 
tion  are  listed  below. 

First  prize,  $10,000,  John  Mosqueda,  “Memories  of 
Loving  Dad  Should  Fill  Chapters  From  Everyone’s 
Youth,”  Salt  Lake  (Utah)  Tribune;  Second  Prize,  $5,000, 
Edmund  Opitz,  “Biblical  Roots  of  American  Liberty,” 
Freeman,  Irvington-on-the-Hudson,  N.Y.;  Third  Prize, 
$4,000,  Steve  Rabey,  “Managers  Doing  Business  by  the 
Book,”  Gazette  Telegraph,  Colorado  Springs,  Colo.; 
Fourth  Prize,  $3,000,  Steven  Gregersen,  “Telling  Youth 
Truth  About  Safe  Sex,”  Manhattan  (Kan.)  Mercury;  Fifth 
Prize,  $2,000,  Don  Feder,  “Therefore  Choose  Life,”  Dart¬ 
mouth  Review,  Hanover,  N.H. 

Bay  conservation  group  cites  reporter.  Timothy 
Wheeler,  environmental  reporter  for  the  former  Balti¬ 
more  Evening  Sun,  was  slated  to  receive  a  1992  Chesa¬ 
peake  Bay  Conservation  Award,  which  recognizes  indi¬ 
viduals  who  have  demonstrated  their  dedication  to  pro¬ 
tecting  the  bay.  The  award  is  co-sponsored  by  the  Izaak 
Walton  League  of  America  and  the  Du  Pont  Co. 

John  Peter  Zenger  Award.  The  University  of  Ari¬ 
zona  has  awarded  Peter  Arnett  its  John  Peter  Zenger 
Award.  Arnett  was  the  CNN  correspondent  who  gained 
international  attention  as  the  only  Western  reporter  based 
in  Iraq  throughout  the  Gulf  war.  The  award  is  given  for 
distinguished  service  in  behalf  of  freedom  of  the  press 
and  the  people’s  right  to  know.  Arnett  is  the  37th  win¬ 
ner  of  the  award.  | 

Carr  Van  Anda  Award.  The  highest  honor  of  Ohio 
University’s  E.W.  Scripps  School  of  Journalism,  the  Carr 
Van  Anda  Award,  was  given  CNN  correspondent  Peter 
Arnett  and  Hoard  Chapnick,  longtime  president  of  the 
internationally  known  Black  Star  photographic  agency. 

The  Van  Anda  Award  was  established  in  1968  to  honor 
journalists  for  significant  contributions  to  the  profession. 
Van  Anda  was  managing  editor  of  the  New  York  Times 
from  1904  to  1932. 

LSU  Research  Award.  Professor  John  C.  Merrill  was 
awarded  the  1992  LSU  Distinguished  Research  Master 
Award,  which  includes  a  Louisiana  State  University 
Medal,  a  certificate,  and  $1,500  from  the  Alumni  Asso¬ 
ciation. 

The  former  LSU  professor  retired  Jan.  1  and  now 
teaches  at  the  University  of  Missouri.  He  has  been  rec¬ 
ognized  as  a  leading  journalism  educator,  and  he  came 
to  LSU  in  1980  as  director  of  the  Manship  School  of 
Journalism.  He  has  written  more  than  20  books  on  jour¬ 
nalism. 
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We  at  Canadian  Pacific  Forest  Products  proudly  introduce 
our  comprehensive  Recover  and  Recycle  Program®.  We 
have  constructed  new  de-inking  pulp  plants  at  our  two 
largest  newsprint  mills  for  efficient  production  of  recycled 
content  newsprint.  These  mills  are  now  in  full  operation, 
producing  900,000  tonnes  of  recycled  newsprint  a  year  — 
at  a  recovered  content  level  that  meets  or  exceeds  all 
existing  government  regulations. 

Our  corporate  affiliates  will  provide  a  steady  supply  of 
high  quality  waste  paper  —  old  newspapers  and 
magazines  only  —  allowing  us  to  assure  you  a  guaranteed 
contract  supply  of  recycled  content  newsprint. 

335,000  tonnes  Recovered 

At  these  volumes,  you  will  be  a  partner  in  the  removal  of 
335,000  tonnes  of  paper  from  the  waste  stream,  annually. 


Get  the  facts! 

We  believe  our  Recover  and  Recycle  Program®  is  the 
most  comprehensive  available.  See  for  yourself.  To 
receive  a  brochure  detailing  our  Recover  and  Recycle 
Program®,  call  your  local  Canadian  Pacific  Forest 
Products  office. 

Seattle  1-800-776-0779  Chicago  1-800-326-6689 
White  Plains  1-800-669-2737  Atlanta  404-255-0705 
Montreal  514-878-4856 


Canadian  Pacific  Forest 
Products  Limited 
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THE  FOURTH  ESTATE 

Robert  U.  Brown,  President  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Chairman  of  the  Board,  1912  - 1959 


Untouched  by  human  hands 

In  our  news  coverage  last  week  of  the  technical  wonders  dis¬ 
played  and  demonstrated  at  ANPA/TEC  in  Atlanta  an  executive 
of  a  large  equipment  manufacturer  said:  “We’re  moving  toward 
the  day  . . .  when  no  one  has  to  physically  touch  that  product.”  It 
was  Herman  Hazen,  executive  vice  president  of  Ferag,  and  natu¬ 
rally  he  was  talking  about  the  mailroom.  However,  when  you  read 
of  other  developments  from  that  meeting,  his  comment  just  might 
be  prophetic. 

George  Cashau,  senior  vice  president/technology  at  the 
Newspaper  Association  of  America,  predicted  that  within  three 
years  most  newspapers  will  be  doing  business  with  their  adver¬ 
tisers  via  electronic  data  interchange.  Trial  runs  are  already 
planned  to  handle  insertion  orders,  confirmation,  changes,  and  in¬ 
voicing.  “EDI  for  business  transactions,”  he  said,  “is  the  forerun¬ 
ner  of  electronic  transmission  of  text,  graphics,  and  color  between 
advertiser  and  newspaper.” 

Add  to  that  the  development  of  front-end  word  processing  us¬ 
ing  voice  processing  -a  great  help  to  those  suffering  from  repeti¬ 
tive  strain  injuries.  It  was  noted  that  reporters  would  no  longer  be 
able  to  swear  at  their  word  processors. 

Advances  in  computer-to-plate  or  -press  technology  along  with 
electronic  data  interchange  will  enable  newspapers  to  do  more  ef¬ 
ficient  target  marketing.  It  is  not  beyond  the  realm  of  possibility 
that  computer-to-press  technology  may  some  day  make  it  possible 
to  custom-make  newspaper  editions  for  specific  areas  or  zones 
without  stoppingthe  press.  Sound  wild?  Don’t  bet  against  it. 

Press  coverage 

In  the  latest  Times-Mirror  poll,  413  journalists  and  news  execu¬ 
tives  gave  their  views  on  how  the  press  is  doing  covering  the  presi¬ 
dential  campaign.  About  half  of  them  said  the  press  is  doing  a  better 
job  coveringthe  campaign  than  in  1988.  That  means  that  about  half 
of  them  thought  the  press  is  not  doing  better  than  four  years  ago. 

How  impartial  can  you  get?  The  people  interviewed  are  in  a  po¬ 
sition  presumably  to  do  something  about  that  coverage. 

It  would  be  a  terrible  indictment  if  a  large  majority  of  those 
polled  said  that  the  press  is  doing  a  lousy  j  ob,  since  they  are  in  a  po¬ 
sition  to  correct  that.  Also,  it  would  be  unrealistic  for  a  large  ma¬ 
jority  to  pat  themselves  on  the  back  and  say  they  are  doing  fine. 

It  goes  to  show  that  competition  among  newspaper  people  is 
still  prevalent  and  that  they  are  a  bunch  of  individualists  in  com¬ 
paring  their  own  work  with  their  competitors’.  It  should  not  be 
otherwise. 

Not  a  common  carrier 

The  dispute  between  an  advertiser  and  the  Seattle  newspapers 
has  no  place  in  Congress,  which  is  where  Sen.  Brock  Adams  has 
tried  to  put  it. 

Newspapers  are  not  common  carriers,  as  the  courts  have  ruled, 
and  they  have  the  right  to  enforce  their  own  rules  on  advertising . 
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VIEWPOINT 


Mascot  issue  will  not  go  away,  and  neither  will  Indian  people 


By  Tim  Giago 

The  issue  of  Indians  as  mascots  is 
not  about  to  go  away. 

The  courage  and  sensitivity  of 
William  Hilliard,  editor  of  The  Ore¬ 
gonian,  not  to  use  names  with  racial 
overtones  has  taken  the  world  of  jour¬ 
nalism  by  surprise. 

For  those  of  you  who  do  not  know 
it.  Bill  Hilliard  is  black.  He  asked 
himself  one  simple  question;  If  the 
name  “Redskin”  were  changed  to 
“Blackskin”  and  the  fans  in  the  stands 
painted  their  faces  black  and  donned 
Afro  wigs  believing  they  were  “hon¬ 
oring”  blacks,  would  he  be  offended? 

Of  course,  the  answer  was  “You’re 
damned  right  I  would  be  offended.” 

Bill  decided  to  do  something  about 
it.  He  changed  his  editorial  policy  about 
using  names  for  sports  teams  that  could 
be  construed  as  racist.  He  has  received 
a  lot  of  journalistic  flack  from  white 
editors  and  publishers  accusing  him  of 
attempting  to  be  “politically  correct,” 
whatever  in  the  heck  that  means. 


(Giago  is  publisher  of  the  Lakota 
Times.) 

NEWSPAPERDOM® 

50  years  ago . . . 

Stanley  Johnston,  Chicago  Tribune, 
was  the  only  newspaperman  to  witness 
the  five-day  naval  engagement  known 
as  the  Battle  of  the  Coral  Sea.  He  was 
stationed  aboard  the  carrier  Lexington. 

The  Tribune  made  his  exclusive  sto¬ 
ries  available  to  AP,  UP,  and  INS  and 
all  newspapers  worldwide  for  simulta¬ 
neous  publication  because  the  paper 
felt  it  was  its  “patriotic  duty  .  . .  We 
felt  that  the  possession  of  the  story  was 
a  public  trust  to  be  shared  as  widely  as 
possible.” 

Johnston  rescued  several  Navy  per¬ 
sonnel  from  the  interior  of  the  stricken 
carrier,  went  overboard  with  others  on 
the  order  to  abandon  ship,  and  swam 
to  a  rescue  vessel. 

4=  4:  4: 

The  Photograhic  Division  of  the 
Signal  Corps  has  developed  a  portable 
darkroom  weighing  75  pounds  to  pro¬ 
cess  35  mm  film  from  cameras  now 
being  supplied  to  photographers  in  ad¬ 
dition  to  the  4x5  Speed  Graphic. 
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Having  never  been  in  our  shoes, 
these  sanctimonious  protectors  of 
freedom  of  the  press  have  made  such 
statements  as  Mike  Jacobs  of  the 
Grand  Forks  (N.D.)  Herald:  “It  seems 
to  me  that  if  there  are  those  who  find 
the  names  offensive,  they  ought  to  go 
to  the  proper  people  and  make  a  case.” 

Is  Mr.  Jacobs  saying  that  the  press 
is  not  the  proper  place  to  go  when 
seeking  an  end  to  racist  attitudes? 
Does  Mr.  Jacobs  not  understand  that 
Indian  people  are  human  beings  and 
not  mascots  for  the  fun  and  enjoyment 
of  sports  fanatics? 

When  was  the  last  time  you  picked 
up  a  paper  and  saw  the  words  “kike,” 
“nigger,”  “Jap,”  “chink,”  “wop,”  or 
any  other  racist  name  used  to  describe 
an  ethnic  minority,  whether  for  a  news 
story  or  a  sports  story?  How  come 
newspapers  do  not  use  these  de¬ 
meaning  names  any  longer?  Have 
they,  without  knowing  it,  been  trying 
to  be  politically  correct  all  of  these 
years? 

Or  is  it  because  they  found  these 
names  to  be  demeaning,  insulting,  and 
racist?  Then  why  is  it  so  difficult  for 


should  change  the  name  of  the  Green 
Bay  Packers  because  it  might  offend 
meat  plant  workers,  or  Pittsburgh 
Steelers  because  it  might  offend  steel 
workers,  or  Dallas  Cowboys  because 
it  might  offend  cowboys,  I  think  I  will 
be  physically  ill. 

Packers,  steelers,  and  cowboys  are 
not  classified  as  a  race  of  people. 
They  are  professions.  They  are  not  an 
ethnic  minority. 

Because  the  Washington  football 
team  has  a  defense  known  as  the 
“Hogs,”  at  one  game  seen  on  national 
television,  a  pig  was  painted  red  and 
a  Plains  Indian  ceremonial  bonnet 
was  placed  on  its  head.  Suppose  the 
team  were  the  “Blackskins.”  What  do 
you  suppose  would  have  happened  if 
those  stalwart  fans  would  have 
painted  a  pig  black  and  placed  an  Afro 
wig  on  its  head? 

As  an  Oglala  Lakota  Indian,  I  ap¬ 
plaud  Bill  Hilliard.  I  cheer  the  stand 
taken  by  Michael  Douglass,  District 
of  Columbia  radio  station  manager  of 
WTOP  and  WASH.  Mr.  Douglass 
said,  “We  have  been  using  a  name 
[Redskin]  that  has  been  offensive  to 


these  self-righteous  editors  to  make 
the  same  application  to  names  de¬ 
meaning  the  First  Americans?  For  the 
life  of  me,  I  just  cannot  understand 
why  they  don’t  get  it.  They  just  do  not 
get  it. 

If  I  read  one  more  article  by  a  white, 
middle-class  male  wondering  if  they 


Native  Americans.  If  it  is  our  policy 
not  to  use  offensive  names,  then  it 
follows  we  must  extend  that  to  Na¬ 
tive  Americans.  It  is  the  minority 
group  that  determines  what  is  offen¬ 
sive,  regardless  of  what  the  majority 
wants.” 

(See  VIEWPOINT  on  page  46) 
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Coming  together 

Free,  suburban  newspaper  associations 
find  common  cause  in  a  changing  industry 


By  Mark  Fitzgerald 


Publishers  of  shoppers  and  pub¬ 
lishers  of  suburban  weeklies  swapped 
war  stories  for  four  days  in  Atlanta  in 
another  vivid  example  of  how  a 
changed  business  environment  is 
blurring  lines  within  the  newspaper 
industry. 

More  than  250  attended  the  first 
joint  convention  of  the  Association 
of  Free  Community  Papers  and  Sub¬ 
urban  Newspapers  of  America. 

“The  founders  of  SNA  would  have 
fainted  had  they  thought  this  would 
ever  have  happened,”  said  Larry 
Randa,  vice  president-operations  of 
Life  Newspapers,  a  group  of  paid 
weeklies  in  suburban  Chicago. 

When  SNA  was  founded  21  years 
ago,  there  was  a  clear  distinction — 
almost  a  caste  barrier — between  its 
members  and  the  publishers  of  free 
community  papers. 

SNA  non-daily  papers  contained 
heavy  editorial  content  then  and  were 
almost  all  paid  circulation. 

Shoppers,  on  the  other  hand,  at  that 
time  represented  a  still-nascent  mom- 
and-pop  industry  of  papers  that  were 
free  in  two  senses:  They  were  free- 
circulation  and  utterly  free  of  edito¬ 
rial  content. 

Now,  however,  a  growing  number 
of  the  “shoppers”  in  AFCP  are  cred¬ 
ible  community  papers  with  substan¬ 
tial  editorial  content,  and  about  half 
of  the  weeklies  in  SNA  are  now  free- 
circulation. 

“We  basically  are  very  inter¬ 
changeable,”  said  outgoing  AFCP 
president  J.J.  Blonien.  “We  have  edit 
and  free-circulation  publications,  and 
they  have  edit  and  free-circulation 
publications.” 

Common  problems 

Thanks  to  the  recession,  both  AFCP 
and  SNA  publishers  also  have  com¬ 
mon  problems. 

Member  papers  in  both  organiza¬ 


tions  have  had  to  cope  with  the  dis¬ 
appearance  of  the  mom-and-pop  re¬ 
tailers  who  have  long  provided  the 
great  bulk  of  their  revenues. 

“Strip  malls  in  our  area  are  only  at 
40%  to  50%  occupancy  and  the  qual¬ 
ity  of  the  stores  has  changed.  We’re 
seeing  insurance  agents  setting  up  of¬ 
fices  at  the  strip  mall.  Well,  they  don’t 
buy  ads,”  said  Lee  Canning,  vice  pres¬ 
ident  of  the  Bloomington-based  Min¬ 
nesota  Sun  Publications.  Canning  is 
the  new  president  of  SNA. 

“I  think  weekly  publishers  are  go¬ 
ing  to  have  to  adapt  to  the  loss  of  the 


business  skills. 

SNA  outgoing  president  Gene 
Johnson,  publisher  of  Press  Publica¬ 
tions  in  White  Bear  Lake,  Minn.,  put 
it  bluntly  in  an  interview: 

“I  think  the  suburban  newspaper 
industry  is  mismanaged  financially.” 

Johnson  said  that  he  was  struck  by 
the  wide  range  of  financial  compe¬ 
tence  while  looking  at  financial  fig¬ 
ures  from  the  latest  Inland  Press  As¬ 
sociation  Cost  and  Revenue  Study. 
Results  ranged  from  losses  in  the  tens 
of  thousands  to  the  hundreds  of  thou¬ 
sands  in  profits,  he  noted. 


“The  founders  of  SNA  would  have  fainted  had  they 
thought  this  would  ever  have  happened,”  said  Larry 
Randa,  vice  president-operations  of  Life  Newspapers, 
a  group  of  paid  weeklies  in  suburban  Chicago. 


mom  and  pops  and  the  transfer  of  re¬ 
tail  dollars  to  the  large  warehouse 
stores,”  said  AFCP’s  J.J.  Blonien, 
president  of  Enterprise  Newspapers 
of  West  Allis,  Wis. 

Both  the  free  papers  and  suburban 
weeklies  also  face  intense  competi¬ 
tion  from  a  growing  array  of  media: 
daily  newspaper  total-market-cover¬ 
age  vehicles;  alternate  delivery  sys¬ 
tems;  ever  more  complex  direct  mail 
packages;  cable  television;  broadcast 
and  electronic  information  competi¬ 
tors  as  yet  unborn. 

In  addition,  changing  readership 
demands  present  challenges  whether 
or  not  a  paper  has  editorial  content. 

Coming  of  age 

The  recession  is  also  forcing  ur¬ 
gent  changes  at  a  time  when  both  or¬ 
ganizations  are  experiencing  differ¬ 
ent  sorts  of  growing  pains. 

For  the  first  time,  some  editori¬ 
ally  oriented  SNA  members  are 
finding  that  they  must  sharpen  their 


“Now  that  spread  is  just  far  too 
much,”  he  said.  “I’m  very  appalled 
at  how  few  publishers  seem  to  know 
the  benchmarks  of  financials.” 

Until  recently,  several  SNA  pub¬ 
lishers  acknowledged,  the  business 
side  of  their  papers  had  been  slighted 
by  concern  about  editorial. 

“It  was  because  of  the  wave  of  ac¬ 
quisitions  and  mergers  in  the  ’  80s  that 
we  were  forced  into  these  develop¬ 
ments,  whereas  before  [a  paper]  was 
run  out  of  a  checkbook,”  said  Wayne 
Toske,  publisher  and  general  man¬ 
ager  of  Oak  Creek,  Wis. -based  Com¬ 
munity  Newspapers  Inc.  The  group 
includes  both  paid  and  free  papers. 

“We  had  a  whole  set  of  worries  we 
didn’t  have  before,”  he  continued.  “A 
worry  I  had  was  whether  profit  mo¬ 
tives  were  going  to  take  over  edito¬ 
rial  considerations  and,  in  fact,  some 
community  papers  out  there  are  not 
as  good  as  they  were  before.” 

For  some  SNA  papers,  change  has 
(See  TOGETHER  on  page  10) 
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Together 

( Continued  from  page  9) 

come  quickly — and  dramatically. 

For  example,  the  65-year-old  Life 
Newspaper  chain  in  Berwyn,  Ill.,  just 
last  year  adopted  its  first-ever  bud¬ 
get,  vice  president-operations  Larry 
Randa  said. 

“Our  philosophy  was  always, 
‘Same  as  before,  only  more,’  ’’Randa 
said. 

At  the  same  time.  Life  Newspapers 
has  been  forced  to  consider  whether 
to  remain  paid-circulation. 

“The  big  regional  advertising  ac¬ 
counts  out  of  Chicago  are  now  say¬ 
ing,  ‘We  want  numbers.’  Those  of  us 
who  are  paid  are  losing  accounts  to 
free  competitors,”  Randa  said. 

Profits  in  Slower  Growth 

For  the  bottom  line-oriented  pub¬ 
lishers  in  AFCP,  business  and  pro¬ 
motion  have  always  been  strengths, 
but  the  recession  has  provided  its  own 
challenges  for  these  entrepreneurs. 


Many,  for  example,  have  not  yet 
really  participated  in  the  technolog¬ 
ical  revolution  that  has  transformed 
even  the  smallest  of  daily  newspa¬ 
pers. 

Until  recently,  for  instance,  the 
County  Pennysaveroiyie^sxm.,  N.Y., 
did  not  even  have  a  software  program 
to  categorize  classified  reader  ads. 

Reader  complaints  about  reader  ads 
virtually  disappeared  and  reader  ad 
revenues  doubled  with  that  simple 
step,  publisher  Tom  Griffis  said. 

On  a  more  high-tech  level,  a  ran¬ 
dom  survey  of  shopper  publishers 
found  great  interest  in  installing  pag¬ 
ination  systems,  but  few  users  yet. 

One  of  those  few,  Edward  B. 
Marks,  chairman  of  Marks-Roiland 
Communications  of  Long  Island, 
N.Y.,  was  questioned  closely  by  col¬ 
leagues  about  the  system  he  recently 
installed  to  paginate  39  editions  of 
his  free  half-tab-sized  papers. 

Free  papers  also  face  the  problem 
of  developing  more  revenue  streams 
at  a  time  when  traditional  sources  are 
drying  up. 

“For  a  long  time,  we  created  prod¬ 
ucts  for  growth,”  said  Dick  Snyder, 
president  and  publisher  of  the  Nor¬ 


wich  and  Sidney  (N.Y.)  Pennysaver. 

“We  spun  out  special  sections  and 
new  books.  Now  there  is  no  money  for 
special  sections,  and  we  have  to  look 
at  our  base  paper,”  added  Snyder,  the 
AFCP’s  convention  chairman. 

At  the  Pennysaver,  that  has  meant 
aggressive  pursuit  of  national  adver¬ 
tising. 

“I  think  people  are  discovering  that 
all  national  products  are  sold  locally,” 
Snyder  said. 

Several  papers,  such  as  the  subur¬ 
ban  Chicago  Life  Newspapers,  have 
started  partnerships  with  local  cable 
tv  outlets. 

And  newspapers  have  been  cutting 
costs  rigorously. 

“We’re  learning  corporate  disci¬ 
pline,”  said  Marks-Roiland  Commu¬ 
nication’s  Ed  Marks. 

Free  paper  user  fees? 

AFCP  papers  face  the  challenge  of 
somehow  getting  revenues  from  what 
Dick  Snyder  calls  the  “users”  of  free 
papers. 

One  natural  possibility  is  audiotex, 
and  indeed  two  entire  convention  ses¬ 


sions  were  devoted  to  the  technology. 

Publishers  are  also  looking  seri¬ 
ously  at  getting  involved  in  alternate 
delivery  systems. 

However,  some  publishers  are  urg¬ 
ing  colleagues  not  to  get  too  enthusi¬ 
astic. 

At  Enterprise  Newspapers  in  Wis¬ 
consin,  for  example,  audiotex  is  used 
mostly  as  a  news  source.  Social  news, 
softball  game  scores,  and  other  news 
can  be  left  on  electronic  mailboxes  at 
the  paper. 

“We  put  in  audiotex  because  we 
wanted  to  see  if  there  was  a  revenue 
potential.  When  we  found  there  wasn’t 
one,  we  found  alternative  uses  for  it,” 
Enterprise  president  Blonien  said. 

Similarly,  Blonien  said,  “I  think  al¬ 
ternate  delivery  is  being  totally  over¬ 
sold.  I  just  hope  we  don’t  have  a  lot 
of  publishers  who  say,  ‘I’d  better 
hurry  up  and  put  down  $50,000  on  a 
franchise.’  ” 

Some  publishers  are  already  look¬ 
ing  beyond  these  revenue  builders. 

Wisconsin’s  Community  Newspa¬ 
pers  has  begun  discussions  with  ca¬ 
ble  companies  about  possibilities  in 
interactive  tv  and  other  electronic  de¬ 
livery  of  the  news. 


“I  think  it’s  imperative  we  keep 
open  our  access,”  publisher  and  gen¬ 
eral  manager  Wayne  Toske  said.  “I’m 
not  saying  the  newspaper  as  we  know 
it — ink  and  paper — is  foregone,  but 
I  think  we  have  to  start  looking  at 
electronic  information.” 

One  unusual  revenue  source  for 
some  papers  is  the  daily  newspaper. 

Minnesota  Sun  Publications  has  al¬ 
ready  delivered  five  special  sections 
for  the  St.  Paul  Pioneer  Press,  vice 
president  Lee  Canning  said. 

Recently  the  Boston  Globe  an¬ 
nounced  it  would  use  a  free-circula- 
tion  paper  to  deliver  its  TMC  product. 

“You  never  would  have  seen  that 
before,”  Canning  said.  “Even  if  it  had 
made  all  the  economic  sense  in  the 
world,  you  wouldn’t  have  seen  it.” 

Prepared  to  fight 

The  long  newspaper  slump  proved 
that  even  community  papers  are  not 
recession-proof,  and  the  effects  of  the 
downturn  have  been  magnified  in  var¬ 
ious  regions. 

“I  think  what  we’re  seeing  is  a  real 
regional  difference  in  terms  of  how 
papers  are  rebounding,”  said  Harry 
Buckel,  president  of  Harte-Hanks 
Shoppers,  the  biggest  chain  publisher 
of  free  papers. 

“Southern  California  is  really  be¬ 
ing  hammered  today  in  a  way  we 
haven’t  seen  in  a  long  time,”  he  added. 
“We’re  finding  the  Sun  Belt  mar¬ 
kets — all  of  California,  Arizona,  parts 
of  Florida — are  having  difficulties.” 

Others  are  enjoying  a  respectable 
year  following  a  depressed  1991. 

“Our  sales  are  up,”  said  Larry 
Randa  of  the  suburban  Chicago  Life 
Newspapers.  “We’re  better  than  we 
were  in  1987,  but  not  better  than  the 
good  years  of  1988  and  1989.” 

At  the  Long  Island-based  Marks- 
Roiland  Communications  papers, 
revenues  are  up  70%  since  January 
of  1990,  says  chairman  Ed  Marks. 

Most  hearteningly,  ROP  dollars  are 
increasing,  he  added. 

One  upstate  New  York  publisher 
said  revenues  were  down  3%  for  all  ! 
of  1991,  and  were  down  10%  in  the  i 
first  quarter  of  this  year — yet  he  re-  j 
mains  optimistic. 

“I  think  those  who  have  survived 
the  shakeout  are  going  to  be  more  ag¬ 
gressive,  more  creative,”  he  said. 

Indeed,  at  their  joint  convention, 
the  free  and  suburban  paper  publish¬ 
ers  heard  that  two  aggressively  priced 
direct  mail  competitors — ADVO 
Inc.’s  Saver  and  Cox  Communica¬ 
tions’  Value  Clipper  products — have 
largely  withdrawn  from  the  market. 

(Cox  will  continue  to  operate  its  Clip¬ 
per  vehicles  in  cities  where  it  pub¬ 
lishes  newspapers.)  I 


“IVe  basically  are  very  interchangeable,”  said 
outgoing  AFCP  president  J.J.  Blonien.  ‘‘We  have  edit 
and  free-circulation  publications,  and  they  have  edit 
and  free-circulation  publications.” 
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Joint  convention,  joint  associations? 


So  now  that  the  Association  of  Free 
Community  Papers  and  Suburban 
Newspapers  of  America  have  had 
their  first  joint  convention,  can  a 
merger  be  far  behind? 

The  leaders  of  the  two  groups  say 
they  will  not  soon  be  following  the 
lead  of  the  new  Newspaper  Associa¬ 
tion  of  America  conglomerate. 

“I  don’t  think  that  was  ever  the  in¬ 
tent,”  said  Dick  Snyder,  president  and 
publisher  of  the  Norwich  and  Sidney 
(N.Y.)  Pennysaver,  and  the  AFCP’s 
chairman  of  the  joint  convention. 

“Our  being  together  is  ‘value- 
added,’  to  use  one  of  the  buzzwords 


of  the  newspaper  industry,”  said  Gene 
Johnson,  publisher  of  Press  Publica¬ 
tions  in  White  Bear  Lake,  Minn.,  and 
the  outgoing  president  of  SNA. 

Publishers  from  both  organizations 
remarked  continuously  to  a  visitor 
about  how  well  the  more  editorially 
oriented  SNA  members  were  getting 
along  with  their  more  bottom  line- 
driven  AFCP  counterparts. 

“Even  five  years  ago,  I  don’t  think 
you  would  have  seen  the  people  from 
SNA  and  AFCP  sitting  down  together,” 
said  the  new  SNA  president  Lee  Can¬ 
ning,  vice  president  of  Minnesota  Sun 
Publications  in  Bloomington. 


“There  have  been  a  lot  of  misper¬ 
ceptions  on  both  sides.  This  has  been 
a  great  chance  to  learn  how  much  we 
have  in  common,”  said  Edward  B. 
Marks,  chairman  of  Marks-Roiland 
Communications  in  Jericho,  N.Y. 

In  addition  to  facing  common  chal¬ 
lenges  in  a  down  economy,  the  two 
groups  are  both  managed  by  Smith- 
Bucklin,  the  Chicago-based  profes¬ 
sional  association  management  firm. 

SNA  and  AFCP  publishers  got  on 
so  well  in  Atlanta,  in  fact,  that  there 
is  a  move  afoot  to  make  the  joint  con¬ 
vention  an  annual  event. 

—  Mark  Fitzgerald 


Why  the  superstores  reject  newspaper  ads 


By  Mark  Fitzgerald 

When  a  Wal-Mart  or  a  Home  De¬ 
pot  or  a  Sam’s  Warehouse  breaks 
ground  out  by  the  interstate,  one  of 
the  downtown  businesses  that  starts 
quaking  is  the  local  paper. 

Chain  discounters  are  simply  bad 
news  for  community  papers,  whether 
free-  or  paid-circulation. 

Some  publishers,  in  fact,  believe 
that  the  continuing  expansion  of  these 
big  stores  has  already  changed  the 
community  newspaper  industry  for 
good. 

“I  think  weekly  publishers  are  go¬ 
ing  to  have  to  adapt  to  the  loss  of  the 
mom  and  pops  and  the  transfer  of  re¬ 
tail  dollars  to  the  large  warehouse 
stores,”  said  J.J.  Blonien,  president 
of  Enterprise  Newspapers  of  West  Al¬ 
lis,  Wis. 

If  the  effects  of  the  advertising 
policies  of  big  discounters  are  well 
known,  the  reasons  for  those  policies 
are  not  much  discussed. 

To  find  out  what  big  stores  want 
from  community  paper  publishers,  the 
joint  convention  in  Atlanta  of  the  As¬ 
sociation  of  Free  Community  Papers 
and  Suburban  Newspapers  of  Amer¬ 
ica  asked  an  executive  from  one  of 
the  most  aggressively  growing  dis¬ 
counters  to  speak. 

Publishers  heard  an  earful. 

From  the  very  start,  Frank  Green¬ 
field,  media  director  of  Atlanta-based 
Home  Depot,  twitted  community  pa¬ 
pers. 

“I’m  glad  to  be  here,”  he  began. 
“The  newspaper  industry  is  one  of  my 
special  .  .  .  um  .  .  .  challenges.” 

Newspapers,  Greenfield  declared. 


are  stubbornly  resistant  to  change. 

“Newspaper,  I  find,  is  one  of  the 
most  shortsighted  mediums  [sic].  It’s 
very  frustrating.  When  revenues  are 
down,  their  first  response  is  to  raise 
ad  rates,”  he  said. 

“Further,  newspapers  often  dismiss 
new  ideas  by  simply  declaring,  ‘We 
don’t  do  things  that  way,’  ”  Green¬ 
field  said. 

Newspapers  also  tend  to  be  incon¬ 
sistent,  he  added. 

“There  are  some  excellent  news¬ 
papers  out  there — and  there  are  some 
that  are  good  for  lining  bird  cages,” 
Greenfield  said. 

Despite  all  this.  Home  Depot  does 
use  newspapers — although  Green¬ 
field  clearly  gave  the  impression  that 
it  is  a  grudging  use. 

“We  do  newspaper,  selectively,  for 
selected  markets,”  he  said. 

Some  newspaper  is  unavoidable, 
Greenfield  said. 

“The  paint  and  garden  business  are 
two  key  areas  for  [newspaper  adver¬ 
tising].  People  tend  to  pick  up  their 
paper  Thursday  and  look  to  see  what 
they  can  do  for  the  weekend,”  he  said. 

Home  Depot  newspaper  ads  are 
customized  based  on  the  marketing 
plans  for  individual  stores. 

“We  will  do  32  versions  of  a  direct 
mail  piece,  and  if  we  do  a  newspaper 
ad,  we  do  32  versions  of  it,”  Green¬ 
field  said. 

However,  since  1987,  when  Home 
Depot  decided  to  emulate  Wal-Mart’ s 
“everyday  low  price”  market  posi¬ 
tioning,  broadcast  has  been  far  and 
away  the  favorite  ad  medium,  Green¬ 
field  said. 

Home  Depot  represents  a  lot  of  lost 


potential  revenue  for  newspapers. 

In  its  13  years.  Home  Depot  has 
grown  to  be  the  world’s  largest  home 
center  with  184  stores  in  15  states. 
By  1996,  the  chain  expects  to  oper¬ 
ate  500  stores  in  28  states. 

Sales  last  year  were  $5.1  billion. 

Greenfield’ s  worst  news,  however, 
was  reserved  for  shoppers. 

“We  like  paid  circulation.  We  be¬ 
lieve  that  people  tend  to  use  [a  paper] 
if  they  pay  for  it,”  he  said. 

In  Greenfield’ s  view,  shoppers  du¬ 
plicate  the  metro  daily  too  much; 
shopper  publishers  cannot  provide  in¬ 
formation  on  local  shopper  habits, 
and  they  too  often  don’t  know  their 
own  market. 

“I  think  the  shopper  has  a  good 
ability  to  get  a  piece  out,  but  I’m  not 
sure  of  the  readership,”  he  said. 

When  Home  Depot  has  used  free 
papers,  Greenfield  said,  “we  haven’t 
seen  any  great  success.” 

Shoppers  do  have  at  least  one 
friend  among  the  big  discounters, 
however:  K  mart  was  named  “Retailer 
of  the  Year”  by  the  Association  of 
Free  Community  Papers. 

Classroom  Edition 
completes  first  year 

The  Wall  Street  Journal  Classroom 
Edition  will  complete  its  first  year 
with  circulation  of  more  than  70,000 
student  readers  in  about  11%  of 
America’s  high  schools. 

The  Classroom  Edition  made  its 
debut  in  September  1991  and  is  pub¬ 
lished  nine  times  during  the  school 
year. 
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Prolonged  chaos  at  UPl 

Televangelist  amends  buy  offer  which  is  then  rejected;  consortium 
pays  operating  bills  while  mulling  bid;  another  bidder  surfaces 


By  Debra  Gersh 

The  cliche  “Truth  is  stranger  than 
fiction”  has  become  a  reality  at  United 
Press  International  over  the  past 
week. 

For  example: 

•  Televangelist/businessman  Pat 
Robertson  withdrew  his  $6  million 
bid  for  UPI,  offering  instead  $500,000 
for  the  name  and  some  assets  of  the 
wire  service. 

•  Robertson’s  amended  offer  was 
rejected  by  UPI  and  its  creditors. 

•  An  international  consortium 
headed  by  a  New  York  lawyer  with 
ties  to  Israel  and  the  Carter  White 
House  gave  UPI  enough  money  to 
keep  operating  while  it  scoured  UPI’s 
financial  records  and  contemplated  a 
bid. 

•  Robertson  then  asked  the  court 
to  compel  UPI  and  the  creditors  to  ac¬ 
cept  his  offer. 

•  And  another  potential  bidder  has 
emerged. 

At  a  morning  press  conference  on 
Wednesday,  June  10,  Robertson  an¬ 
nounced  that  he  was  withdrawing  his 
$6  million  offer  for  UPI  made  in 
bankruptcy  court  in  Rutland,  Vt.,  30 
days  earlier.  That  afternoon,  his  le¬ 
gal  counsel  presented  the  court  with 
an  offer  of  $500,000  for  the  UPI  name 
and  some  assets.  That  offer  was  re¬ 
jected  {E&P,  June  13,  P.4). 

Robertson  has  since  asked  the 
bankruptcy  court  to  compel  accep¬ 
tance  of  his  offer,  arguing  that  the 
agreement  signed  in  Vermont  gave 
him  the  right  to  amend  his  bid  and  that 
it  had  to  be  accepted. 

However,  creditors  committee  at¬ 
torney  Dennis  O’Dea  called  that  ar¬ 
gument  “ludicrous  legally”  and  said 
that  just  because  Robertson  had  the 
right  to  change  his  offer  did  not  mean 
the  company  and  creditors  were  com¬ 
pelled  to  accept  it. 

O’Dea  charged  that  Robertson’s 
motion  was  “just  subjecting  UPI  to 
more  difficulty”  in  trying  to  make  a 
deal  with  someone  else  and  charac¬ 
terized  the  move  as  “hardball  busi¬ 
ness.” 

“The  motion  is  wholly  without 
merit.  UPI  will  be  before  the  court, 
and  we  expect  to  be  successful  in 
demonstrating  that  the  motion  is  with- 


Leon  Charney 
Has  until  June  22 
to  make  an  offer 

out  merit,”  said  UPI  executive  vice 
president/executive  editor  Steve 
Geimann. 

A  hearing  on  Robertson’s  motion 
was  scheduled  for  Monday,  June  22. 

Meanwhile,  the  withdrawal  of 
Robertson’s  potential  cash  left  UPI 
facing  a  shutdown  at  midnight  Fri¬ 
day,  June  12,  if  no  other  investor 
could  be  found  to  provide  the  fund¬ 
ing  to  keep  the  wire  service  opera¬ 
tional. 

As  always,  it  seems,  in  the  UPI 
saga,  someone  came  through  with  the 
cash. 

To  the  rescue,  at  least  for  about  10 
days,  came  lawyer  Leon  H.  Charney, 
heading  a  consortium  of  international 
businessmen. 

Charney  gave  UPI  $  1 80,000,  which 
allowed  it  to  operate  while  he  looked 
over  the  troubled  wire  service’s  fi¬ 
nancial  and  operational  records  to  as¬ 
sess  whether  he  would  bid  for  the 
company. 

The  non-refundable  cash  infusion 
allowed  Charney  exclusive  rights  to 
make  an  offer  to  UPI  through  mid¬ 
night  Monday,  June  22. 

While  UPI  was  bound  by  a  no-shop 
deal  with  Charney,  the  creditors  com¬ 
mittee  was  contacted  by  former  Lock¬ 
heed  Corp.  president  Robert  F.  Con¬ 
ley,  who  said  he  too  had  put  together 
a  group  of  investors  who  were  inter¬ 


ested  in  purchasing  UPI. 

Conley,  now  a  business  consultant 
in  the  San  Diego  area,  told  E&P  that 
he  did  have  a  group  together  that  was 
interested  in  continuing  the  operation 
of  UPI,  though  structured  somewhat 
differently.  Since  they  were  only  in 
the  early  stages  of  exploring  the  mat¬ 
ter,  Conley  said  he  was  not  prepared 
to  say  much  at  this  point,  but  added 
that  the  issue  likely  would  be  settled 
in  about  a  week. 

At  a  press  conference  June  12,  the 
day  after  his  initial  offering  had  been 
announced,  Charney  said  the  two 
ways  to  make  UPI  viable  would  be  to 
update  its  technology  and  to  make  un¬ 
derutilized  assets  profitable. 

During  a  meeting  with  UPI  staffers 
June  1 6,  Charney  reportedly  said  one 
option  he  was  considering  was  mak¬ 
ing  the  wire  service  an  employees’ 
collective,  whereby  Unipressers 
would  buy  into  the  company  and  be 
paid  on  a  per-story  basis. 

He  also  indicated  that  financing 
would  not  be  a  problem  and  said  he 
would  consider  additional  funding 
past  the  twenty-second  while  he  con¬ 
siders  his  options. 

Charney  is  head  of  the  partnership 
that  was  formed  to  consider  acquisi¬ 
tion  of  UPI.  Included  in  the  original 
group  are  Michael  Florscheim,  pres¬ 
ident  of  ENC  Trading  Co.;  Ernst 
Strauss,  an  engineer  and  private  in¬ 
vestor;  Elliot  Lavigne,  president  of 
Perry  Ellis  International;  lawyer  Saul 
Rudes;  Brian  Anderson  from  Kidder 
Peabody;  and  Los  Angeles  business¬ 
man  George  Rudes. 

Joining  the  group  a  few  days  later 
was  ESN/MediAmerica,  a  company 
formed  to  produce  daily  video  reports 
on  the  presidential  campaign.  The 
company  is  headed  by  former  vice 
president  of  news  coverage  and  se¬ 
nior  program  planning  producer  for 
NBC  News  Jerry  Lamprecht,  and 
John  Steele,  who  was  a  producer  for 
NBC’s  coverage  of  the  Olympics  in 
1988  and  a  producer  for  NBC’s  Sun¬ 
day  Today. 

Who  is  Charney? 

Charney,  who  is  host  of  the  Leon 
Charney  Report  which  airs  on  a  lo¬ 
cal  New  York  public  television  sta¬ 
tion,  at  least  once  before  contem- 
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plated  a  media  purchase. 

Last  year,  he  looked  at  acquiring 
the  Israeli  newspaper  Afa  ’ariv,  owned 
by  the  late  Robert  Maxwell,  but  said 
at  his  recent  press  conference  that  it 
was  not  viable,  mainly  because  he  was 
an  American  trying  to  purchase  an  Is¬ 
raeli  paper. 

Charney  has  strong  ties  with  Israel 
and  served  as  an  unofficial  counsel  to 
the  Carter  White  House  during  the 
Middle  East  peace  negotiations  in  the 
late  1970s. 

Charney  assured  reporters,  how¬ 
ever,  that  ClPI’s  news  reporting  would 
have  no  bias  or  tilt. 

Robert  Lipshutz,  former  counsel  to 
President  Jimmy  Carter,  told  E&P  he 
did  not  think  Charney  was  the  type  to 
move  to  UPI’s  Washington,  D.C., 
headquarters  and  start  running  the 
news  operations. 

Lipshutz  said  Charney  was  not  in¬ 
terested  in  the  idea  of  “taking  UPI  as 
it  is  and  continuing  as  it  has  been” 
but,  instead,  “coming  up  with  some 
creative  ideas.” 

However,  as  a  businessman,  Char¬ 
ney  “would  be  very  thorough  and  cau¬ 
tious”  while  examining  UPI,  Lipshutz 
added. 

Lipshutz  and  Charney  met  a  few 
months  before  the  Middle  East  peace 
talks  began  in  1978.  The  two  men 
acted  as  direct  conduits  for  unfiltered 
ideas  and  information  from  Israel  to 
President  Carter  during  the  negotia¬ 
tions,  the  Atlanta  attorney  said,  not¬ 
ing  that  Charney’ s  role  was  very  sig¬ 
nificant. 

Charney  published  an  account  of 
the  negotiations  in  1985  in  a  book 
called  Special  Counsel.  Lipshutz  said 
the  book,  published  by  Philosophical 
Library,  was  turned  into  a  film  pro¬ 
duced  by  Tel  Aviv  University. 

The  book  caused  a  stir  in  Israel  at 
the  time  of  its  publication. 

According  to  news  reports  from 
May  1985,  the  government  of  Shimon 
Peres  was  faced  with  a  vote  of  no  con¬ 
fidence  from  the  Israeli  Parliament 
—  which  voted  in  favor  of  Peres  — 
after  the  opposition  party  alleged  that 
former  Defense  Minister  Ezer  Weiz- 


man  had  leaked  to  Charney  informa¬ 
tion  from  secret  Israeli  cabinet  de¬ 
bates,  which  was  then  passed  on  to 
the  White  House  during  the  negotia¬ 
tions. 

At  the  time,  Charney  said  the  alle¬ 
gations  were  false  and  motivated  by 
politics. 

In  1981  it  was  learned  that  Char¬ 
ney  played  a  role  in  discussions  with 
former  Austrian  Chancellor  Bruno 
Kreisky  to  free  American  hostages  in 


was  convicted  of  selling  classified 
U.S.  documents  to  Israel. 

News  articles  from  1987  show  that 
Charney  was  taken  off  the  case  after 
suggesting  that  Pollard  and  his  wife, 
who  also  was  convicted  of  espionage, 
should  be  stripped  of  their  U.S.  citi¬ 
zenship  and  deported  to  Israel  instead 
of  serving  prison  sentences  for  their 
crimes. 

The  proposal  was  rejected  and  Pol¬ 
lard’ s  attorneys  said  the  arrangement 


Charney  has  strong  ties  with  israei  and  served  as  an 
unofficiai  counsei  to  the  Carter  White  House  during 
the  Middie  East  peace  negotiations  in  the  iate  1970s. 


Tehran  a  few  days  after  the  U.S.  Em¬ 
bassy  there  had  been  seized  in  1979. 

According  to  news  reports  —  con¬ 
firmed  by  Lipshutz  to  E&P  — 
Kreisky  contacted  Charney  in  New 
York,  suggesting  that  someone  who 
could  speak  on  behalf  of  the  govern¬ 
ment  fly  to  Vienna  to  discuss  the 
hostages. 

Charney  reportedly  contacted  Lip¬ 
shutz,  who  contacted  President 
Carter.  The  president  gave  his  former 
counsel  the  go-ahead  and  Lipshutz 
and  Charney  flew  to  Vienna. 

The  deal,  however,  was  eventually 
rejected  because  it  called  for  the  U.S. 
government  to  call  publicly  on  the 
Palestine  Liberation  Organization 
and  its  leader,  Yasser  Arafat,  to  work 
for  the  release  of  the  American 
hostages  in  Iran. 

Charney  did  meet  with  Arafat  in 
June  of  1989,  however. 

According  to  reports  published  in 
early  1990,  Charney  said  that  he  had 
met  with  Arafat  after  the  PLO  leader 
contacted  him  with  the  promise  of 
providing  information  about  Israeli 
prisoners  of  war  held  in  Lebanon. 

Arafat  reportedly  did  not  provide 
the  information  promised,  and  Char¬ 
ney  briefed  senior  Israeli  officials  on 
the  meeting. 

Charney  also  was  briefly  involved 
in  the  case  of  Jonathan  Pollard,  who 


would  not  be  part  of  the  defense. 

Charney  was  quoted  as  saying 
high-ranking  people  in  Israel  had 
given  him  the  go-ahead  to  get  in¬ 
volved  in  the  case  after  Pollard’s  fa¬ 
ther  and  father-in-law  had  asked  him 
to  join  the  defense  team. 

In  addition  to  his  behind-the- 
scenes  political  roles,  Charney  has 
worked  as  an  entertainment  lawyer 
and  real  estate  developer. 

(Associate  editor  Tony  Case  con¬ 
tributed  to  this  report.) 

Belo  invests  in  cable 

A.H.  Belo  Corp.  of  Dallas  is  in¬ 
vesting  $23  million  in  a  partnership 
with  Los  Angeles-based  Falcon  Ca¬ 
ble  TV  and  an  investment  company 
to  buy  and  operate  medium-sized  ca¬ 
ble  systems. 

Falcon,  the  1 5th  largest  U.S.  cable 
operator,  is  the  manager  of  what  will 
be  its  eighth  investment  partnership, 
with  initial  capitalization  of  about 
$58  million.  Butler  Capital  Corp.,  a 
group  of  institutional  investors,  is  the 
other  investor. 

Chairman  and  CEO  Robert  W. 
Decherd  said  cable  was  “part  of  Belo’ s 
long-term  strategy  to  be  active  in  this 
nation’s  evolving  media  landscape.” 


S.F.  Examiner  makes  peace  with  Associated  Press 


The  San  Francisco  Examiner  has 
lifted  its  two-month  ban  on  using  As¬ 
sociated  Press  bylines,  saying  that  the 
wire  service  is  now  giving  the  news¬ 
paper  proper  credit  for  its  enterprise 
stories. 

Examiner  executive  editor  Phil 
Bronstein  had  ordered  all  references 
to  AP  removed  from  the  paper  after 
he  and  other  editors  complained  for 


several  weeks  to  bureau  chief  Rick 
Spratling  that  several  Examiner  ex¬ 
clusives  were  being  credited  to  the 
San  Francisco  Chronicle  on  the  wire 
(E&P,  May  30). 

Spratling  had  said  the  miscredits 
were  inadvertent  and  that  steps  were 
being  taken  to  correct  the  problem. 

“We  had  many  discussions  on  the 
issue  with  Rick  Spratling,”  Bronstein 


told  E&P.  “We  are  now  satisfied  that 
we  are  being  credited  by  AP.” 

The  editor  said  that  on  June  7  AP 
had  given  credit  to  the  Examiner  for 
stories  picked  up  by  the  New  York 
Times,  CNN,  and  other  media. 

The  afternoon  Examiner  is  in  a 
joint  operating  agreement  with  the 
morning  Chronicle  on  non-editorial 
functions. 
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At  ANPA/TEC  92 


High-Tech  NewsWire’s  winning  Non-lsiand  Booth  Ailen  Bradiey  Co.’s  winning  Smaii  isiand  Booth 


Rockwell,  Canadian  Pacific, 
Allen-Bradley,  High-Tech 
NewsWire  win  E&P  booth  awards 

Rockwell  International,  Canadian  Pacific  Forest  Prod¬ 
ucts,  Allen-Bradley  Co.,  and  High-Tech  NewsWire  were 
the  top  winners  in  the  20th  annual  Editor  &  Publisher 
Equipment  Exposition  Awards  contest  at  ANPA  TEC/92. 

Rockwell,  for  the  second  year  in  a  row,  won  first 
place  in  the  Large  Island  Booth  category — over  3,500 
square  feet — in  the  judging  which  took  place  during 
the  American  Newspaper  Publishers  Association’s  63rd 
Technical  Exposition  and  Conference  held  in  Atlanta, 
June  6-10. 

Winning  certificates  of  merit  were  MAN  Roland  and 
Graphic  Management  Associates  (GMA). 

Canadian  Pacific  Forest  Products  was  awarded  first 
prize  in  the  Medium  Island  Booth  category — 1,000  to 
3,499  square  feet.  Certificates  of  merit  in  that  category 
were  awarded  to  Harris  Corp.  and  Hyphen  Inc. 

Winning  the  Small  Island  Booth  category — for  booths 
under  1,000  square  feet — was  Allen  Bradley  Co.  Cer¬ 
tificates  of  merit  went  to  Victor  Hasselblad  Inc.  and  FFC 
International. 

High-Tech  NewsWire  won  first  prize  in  the  Non-Is¬ 
land  Booth  category.  Certificates  of  merit  were  won  by 
Baird  Manufacturing  Inc.  and  Union  Carbide. 

Judges  included  Larry  Smith,  president  and  general 
manager,  the  Alexandria  (La.)  Daily  Town  Talk',  Stan 
Pantel,  vice  president/operations,  the  Atlanta  Journal 
and  Constitution',  Gene  McDavid,  president,  the  Hous¬ 
ton  Chronicle',  and  Richard  Warren,  president,  the  Ban¬ 
gor  (Maine)  Daily  News. 

The  1 2  winning  exhibitors  were  chosen  from  more  than 
300  exhibits  occupying  more  than  300,000  square  feet 
of  space  at  the  Georgia  World  Congress  Center. 

E&P  publisher  Ferdinand  C.  Teubner  presented  the 
awards  to  the  winners  during  the  opening  day  general 
session  at  ANPA/TEC  92. 


Rockwell  International’s  winning  Large  Island  Booth 


Canadian  Pacific  Forest  Product’s  winning  Medi' 
um  Island  Booth 
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Regional  revival 


Northwest  News  Council  is  formed  to  hear  citizen  complaints 
against  the  media  in  Oregon  and  Washington;  SPJ  units  sponsor  it 


By  M.L.  Stein 

An  almost  extinct  institution,  the 
news  council,  is  making  a  comeback 
in  Washington  and  Oregon. 

The  Northwest  News  Council 
(NNC)  has  been  formed  to  hear  citi¬ 
zen  complaints  against  the  media  in 
the  two  states,  it  was  announced.  The 
council  will  operate  for  one  year  as 
an  experimental  project  underwritten 
by  its  sponsors,  the  Western  Wash¬ 
ington  and  Willamette  (Ore.)  Valley 
chapters  of  the  Society  of  Profes¬ 
sional  Journalists.  If  it  proves  suc¬ 
cessful,  it  may  become  a  permanent 
body,  the  SPJ  chapter  presidents  said. 

The  Minnesota  News  Council  is  the 
only  other  statewide  organization  in 
the  United  States.  Honolulu  has  a  city 
news  council. 

A  major  hurdle  for  NNC  will  be 
getting  the  acceptance  and  coopera¬ 
tion  of  news  media  managers. 

NNC  executive  director  Oren  Camp¬ 
bell  said,  “Some  editors  already  have 
told  us  they  don’t  want  anything  to  do 
with  a  news  council.  They  don’t  want 
anyone  interfering  in  their  business.” 

Campbell,  publisher-editorial  ad¬ 
viser  of  the  University  of  Washington 
Daily  and  a  former  newspaper  pub¬ 
lisher  and  editor,  added,  “We  have 
our  work  cut  out  for  us  .  .  .  trying  to 
convince  both  the  public  and  news  or¬ 
ganizations  that  our  purpose  is  to  pro¬ 
mote  fair,  balanced,  and  accurate  cov¬ 
erage.” 

To  accomplish  all  this,  NNC  is 
starting  out  with  what  Campbell  de¬ 
scribed  as  a  “very  small  budget”: 
$300. 

If  the  council  continues  beyond  the 
first  year,  it  will  seek  foundation 
money,  Campbell  said. 

The  director,  who  is  currently 
pitching  the  council  to  newspapers 
and  broadcast  stations,  disclosed  that 
three  papers,  the  Vancouver  (Wash.) 
Columbian,  the  Eugene  (Ore.)  Reg¬ 
ister-Guard  and  the  Bend  (Ore.)  Bul¬ 
letin,  already  have  signed  on. 

Campbell  declined  to  name  the  pa¬ 
pers  that  have  turned  him  down,  ex¬ 
plaining,  “There’s  a  chance  we  can 
turn  them  around.”  No  electronic  me¬ 
dia  were  yet  in  tow,  he  said. 

Mike  Fancher,  executive  editor  of 
the  Seattle  Times,  said  the  paper  will 
agree  to  become  an  “active  partner” 


with  the  council,  adding,  “I  don’t  see 
a  lot  of  need  for  a  relationship  with  a 
news  council  for  the  Times  because 
we  have  good  internal  mechanisms  to 
deal  with  reader  complaints. 

“However,  I  believe  that  newspapers 
can’t  do  too  much  to  have  their  work 
submitted  for  external  criticism.  It’s 
important  for  journalists  to  see  a  news 
council  as  complementing  what  we 
should  be  doing  in  our  communities.” 

Bill  Hilliard,  editor  of  The  Orego¬ 
nian  in  Portland,  told  E&P  that  he 
would  discuss  the  council  with  his  se¬ 
nior  editors  before  making  a  decision. 

“Personally,  I  have  no  objection  to 
going  along  with  it,”  he  said.  “I  do 
not  feel  threatened  by  news  councils.” 

Ted  Natt,  editor  and  publisher  of 
the  Longview  (Wash.)  Daily  News, 
said  the  paper  had  supported  the  de¬ 
funct  National  News  Council  but  he 
wanted  more  information  about  NNC 
before  making  a  commitment. 


the  matter  to  court. 

Campbell  said  that  complaints 
about  editorials  or  columns  would  be 
accepted  only  if  they  are  “blatantly 
false.”  Complaints  must  be  submit¬ 
ted  in  writing  to  the  director’s  office 
at  the  University  of  Washington. 

Among  the  12  members  of  the 
council  are  John  McMillan,  retired 
publisher  of  the  Salem  (Ore.)  States¬ 
man-Journal',  Arnold  Ismach,  dean 
of  the  University  of  Oregon  School 
of  Journalism;  Frank  Wetzel,  retired 
editor  of  the  Bellevue  (Wash.)  Jour¬ 
nal  American  and  former  Seattle 
Times  ombudsman;  Constance  Rice, 
the  wife  of  Seattle  Mayor  Norm  Rice, 
who  describes  herself  as  a  “citizen 
activist”;  and  Jack  Hepfer,  a  retired 
Seattle  attorney. 

Said  Campbell,  “We  hope  news  or¬ 
ganizations  will  view  us  as  a  way  to 
provide  credibility  to  their  efforts  to 
serve  their  readers  or  viewers.  No 


The  Minnesota  News  Council  is  the  only  other 
statewide  organization  in  the  United  States.  Honolulu 
has  a  city  news  council. 


Campbell  said  the  council  has  three 
main  objectives: 

•  “Protect  the  public  from  news  me¬ 
dia  inaccuracy  and  unfairness; 

•  “Promote  quality  journalism 
while  protecting  the  free  flow  of  in¬ 
formation; 

•  “Improve  understanding  between 
the  public  and  the  news  media.” 

A  pool  of  12  people  representing 
the  journalism  profession,  journalism 
education,  and  the  public  will  provide 
three-member  panels  to  hear  griev¬ 
ances  against  newspapers  and  broad¬ 
cast  organizations  in  the  two  states, 
according  to  Campbell. 

The  council,  he  continued,  will 
schedule  hearings,  as  needed,  in  the 
Seattle  and  Portland  areas.  Media  that 
agree  to  cooperate  with  NNC  must 
take  part  in  any  council  hearing  in 
which  they  are  a  party. 

The  news  organizations  also  must 
agree  to  publish  or  broadcast  the 
panel’s  decisions. 

Before  a  hearing  is  scheduled,  a 
complainant  must  consent  to  abide  by 
the  panel’s  conclusion  and  not  take 


grievance  will  be  heard  unless  the 
council  is  convinced  that  the  com¬ 
plainant  first  brought  the  matter  to 
the  attention  of  the  news  organiza¬ 
tion  and  did  not  receive  satisfaction.” 

This  was  the  procedure  followed 
by  the  National  News  Council,  which 
went  out  of  business  in  1983,  a  vic¬ 
tim  of  being  cold-shouldered  by  many 
major  newspapers,  according  to  its 
supporters. 

During  its  10-year  existence,  the 
council  received  some  7,000  com¬ 
plaints,  handling  more  than  800  of 
them  through  mediation  or  decisions, 
which,  beginning  in  1977,  were  pub¬ 
lished  in  the  Columbia  Journalism 
Review  and  The  Quill. 

The  council  and  regional  Ameri¬ 
can  news  councils  that  emerged  in  the 
1960s  and  1970s  were  based  on  the 
concept  of  the  British  Press  Council, 
which  was  established  in  1953  at  the 
recommendation  of  a  Royal  Com¬ 
mission. 

Press  councils  were  founded  in 
California,  Illinois,  Colorado,  and 
Oregon  but  none  has  survived. 
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ADVERTISING 


Ad  dispute 


Real  estate  service  company  says  Seattle  papers 
are  improperly  restricting  the  location  of  its  classified  ads 


By  M.L.  Stein 

A  real  estate  service  company  is 
accusing  the  Seattle  Times  and  Seat¬ 
tle  Post-Intelligencer  of  using  their 
JOA  monopoly  to  restrict  the  firm’s 
advertising  in  the  papers. 

The  dispute  has  been  carried  to 
Congress  by  U.S.  Sen.  Brock  Adams, 
who  is  intervening  on  behalf  of  Sure- 
Find  Classifieds  by  Telephone,  which 
describes  itself  as  “the  nation’s  first 
fully  interactive  and  instant  multi- 
media  classified  advertising  system.” 

SureFind,  whose  president  and 
founder  is  James  E.  Lalonde,  a  for¬ 
mer  Times  business  writer,  allows 
callers  to  make  specific  requests  for 
the  kind  of  home  they  want,  includ¬ 
ing  price,  location,  and  features.  The 
company  promises  to  “pinpoint”  the 
type  of  house  requested. 


mal  classification  process  that  applies 
to  any  advertiser.” 

Sizemore  said  the  paper  decided 
that  SureFind  is  a  “service”  organi¬ 
zation  and  thus  its  ads  should  run  un¬ 
der  that  heading  in  the  classified  sec¬ 
tion  and  not  in  “Homes  for  Sale”  as 
requested  by  SureFind. 

“We  have  a  responsibility  to  pro¬ 
tect  the  integrity  of  our  classifica¬ 
tions,”  Sizemore  added.  The  Times 
and  P-I  have  offered  to  run  SureFind’ s 
ads  in  the  main  news  section,  which 
Lalonde  has  refused. 

In  regard  to  allowing  advertising 
by  SureFind  customers,  the  Times 
president  said  the  company  does  not 
allow  cross-referencing  of  ads  that 
would  allow  a  firm  with  its  own  elec¬ 
tronic  services  to  compete  with  other 
real  estate  advertisers. 

Sen.  Adams  wrote  a  letter  to  Sen¬ 


“IVe  have  accepted  their  ads,”  Sizemore  said  in 
an  interview.  “We  simpiy  have  refused  to  disrupt 
our  normal  classification  process  that  applies  to 
any  advertiser.” 


According  to  Lalonde,  and  not  de¬ 
nied  by  the  Times  and  P-I,  the  two  pa¬ 
pers  refuse  to  allow  SureFind  ads  in 
the  classified  section  and  will  not  al¬ 
low  its  client  real  estate  firms  to  men¬ 
tion  SureFind  or  its  phone  number  in 
their  ads. 

Noting  the  joint  operating  agree¬ 
ment  between  the  two  dailies,  La¬ 
londe  said:  “The  Times  is  using  its 
monopoly  control  over  the  only  two 
major  daily  newspapers  in  the  Seat¬ 
tle  area  to  give  SureFind  the  worst 
classified  advertising  position  in  the 
papers,  barring  us  from  positions  that 
are  effective,  so  that  the  Times  can 
compete  unfairly  against  us  in  the  in¬ 
formation  services  business.” 

Not  so,  said  Times  president  H. 
Mason  Sizemore,  who  charged  La¬ 
londe  with  “distorting”  the  paper’s 
consistent  policy  regarding  classified 
advertising. 

“We  have  accepted  their  ads,”  Size¬ 
more  said  in  an  interview.  “We  sim¬ 
ply  have  refused  to  disrupt  our  nor¬ 


ate  Majority  Leader  George  Mitchell, 
linking  the  ad  dispute  to  the  battle  by 
the  newspaper  industry  against  the  ef¬ 
forts  of  the  regional  Bell  operating 
companies  to  offer  information  ser¬ 
vices. 

“The  Seattle  newspapers  have  used 
their  complete  control  over  the  sourc- 

See  related  column  on  Page  37. 

ing  of  classified  ads  to  restrict  a 
prospective  competitor,”  Adams 
stated. 

Contending  that  similar  controls 
exist  in  other  JOA  and  one-newspa¬ 
per  cities,  Adams  suggested  that, 
while  the  Senate  is  reviewing  the 
RBOC  controversy,  it  also  should 
consider  the  “anti-competitive  be¬ 
havior  of  newspapers.” 

Lalonde  said  he  had  not  asked 
Adams  for  help  in  his  fight  with  the 
Seattle  papers. 

A  recent  P-I  story  by  its  Washing¬ 


ton  correspondent,  Christopher  Han¬ 
son,  said  of  Adams’  interest  in  Sure- 
Find’s  problem:  “Some  congres¬ 
sional  aides  suggested  Adams  was  re¬ 
taliating  against  the  Times.  The  paper 
effectively  destroyed  his  political  ca¬ 
reer  last  March  by  publishing  alle¬ 
gations  of  sexual  misconduct  against 
the  senator  by  eight  unnamed  women, 
prompting  Adams,  while  denying  any 
wrongdoing,  to  scrap  his  re-election 
bid.” 

Hanson  quoted  Adams’  aide,  Tom 
Keefe,  as  saying  that  the  senator  was 
not  acting  out  of  revenge  but  was 
merely  interested  in  promoting  fair 
competition. 

In  a  “Dear  Tom”  letter  to  Foley,  a 
Washington  state  congressman,  Frank 
Blethen,  Times  president  and  chief 
executive  officer,  said  of  Adams’  let¬ 
ter  to  the  speaker:  “.  .  .  its  facts  are 
so  inaccurate  and  it  shows  such  a  mis¬ 
understanding  of  the  marketplace  that 
it  cannot  be  taken  seriously  by  any 
knowledgeable  person  .  .  .  We  trust 
you  will  give  Adams’  letter  the  short 
shrift  it  deserves.” 

SureFind  spokesman  Bob  Silver 
said  the  Times  will  allow  the  firm’s 
display  ads  to  appear  only  in  the  news 
section.  Moreover,  he  continued,  the 
paper’s  ban  against  SureFind  cus¬ 
tomers  that  mention  SureFind  in¬ 
cludes  some  of  the  region’s  largest 
and  most  prestigious  realtors  and 
property  management  companies. 

“We  want  to  work  in  concert  with 
two  newspapers,”  Silver  said.  “We 
believe  we  can  be  a  very  effective 
team  but  it’s  frustrating  to  have  to 
fight  a  JOA.” 

Silver  said  SureFind  has  a  satis¬ 
factory  arrangement  for  placing  its 
ads  with  the  Bellevue  Journal  Amer¬ 
ican  in  suburban  Seattle. 

SureFind  claims  that  more  than 
30,000  customers  have  used  the  ser¬ 
vice  since  it  was  launched  last  Febru- 


Recycled  N.Y.  Post 

The  New  York  Post  has  begun  to 
print  its  editions  on  recycled 
newsprint.  The  paper  is  being  pro¬ 
vided  by  Daishowa  Forest  Products 
Inc. 
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Freedom  Newspapers  expands, 
realigns  in  Orange  County 

Freedom  Newspapers  Inc.,  whose  flagship  paper  is  the 
Orange  County  Register,  is  expanding  its  operations  in 
the  county  with  eight  weekly  newspapers  serving  205,000 
homes,  it  was  announced. 

However,  two  of  the  company’s  dailies  will  be  lost. 

Freedom,  it  was  reported,  will  combine  four  existing 
weeklies  with  four  newly  created  ones,  all  operating  un¬ 
der  the  North  Orange  County  News,  a  unit  of  Freedom’s 
subsidiary.  Golden  West  Publishing  Inc. 

The  Anaheim  Bulletin  and  the  Daily  Star-Progress  of 
La  Habra  will  discontinue  daily  publication  and  become 
weeklies  on  Aug.  5.  New  weeklies  also  will  be  started  in 
the  city  of  Orange  and  in  Fullerton. 

Those  weeklies  will  join  the  Anaheim  Hills  News,  Yorba 
Linda  Star,  Placentia  News-Times,  and  Brea  Highlander 
in  the  North  Orange  County  News  operation.  The  new 
weeklies  will  circulate  in  Orange,  Anaheim,  Fullerton, 
Placentia,  Anaheim  Hills,  Y orba  Linda,  La  Habra  and  Brea. 

The  newspapers  will  be  delivered  on  Thursdays  to 
about  85,000  subscribers  of  the  Register  and  to  120,000 
other  selected  households. 

“We  believe  we  can  provide  considerably  improved 
newspaper  service  to  these  north  county  communities  — 
service  that  will  pay  off  in  stronger  financial  perfor¬ 
mances  for  Freedom  Newspapers,”  said  James  N.  Rosse, 
president  and  CEO  of  the  Freedom  group. 

As  an  example,  he  went  on.  Freedom  will  go  from  about 
6,000  subscribers  in  Anaheim  to  60,000. 

In  the  changes  affecting  the  dailies,  the  Daily  Star- 
Progress  will  become  the  La  Habra  Star  and  the  Brea 
Progress.  The  Anaheim  Bulletin  will  retain  its  name  as 
a  weekly.  Circulation  for  the  Bulletin  is  about  6,000  and 
1 ,700  for  the  Daily  Star-Progress.  Both  dailies  have  been 
losing  circulation,  the  spokesman  said. 

He  said  no  layoffs  are  anticipated  in  the  conversion 
process. 

The  new  weekly  papers  will  replace  the  Register’s 
Community  News  sections  in  those  circulation  areas. 

Star- Progress  publisher  J.  Rick  Beaty  wilt  become  pub¬ 
lisher  of  North  Orange  County  News.  He  will  report  to 
Douglas  Hanes,  who  will  remain  senior  vice  president 
and  chief  executive  officer  of  Golden  West  and  presi¬ 
dent  and  publisher  of  South  County  News,  another  Golden 
West  unit. 

Bob  Novak  will  remain  as  Bulletin  publisher  through 
July  and  then  assume  a  management  position  within  Free¬ 
dom,  it  was  announced. 

The  spokesman  said  the  Bulletin  and  Daily  Star- 
Progress  circulation  departments  will  be  eliminated  but 
it  is  anticipated  the  employees  may  be  relocated  within 
Freedom.  Any  other  staff  reductions  will  be  through  at¬ 
trition,  he  added. 


NAA  celebrates  first  day 

The  Newspaper  Association  of  America,  formed  by 
the  merger  of  the  American  Newspaper  Publishers  As¬ 
sociation,  the  Newspaper  Advertising  Bureau,  and  six 
other  marketing  associations,  celebrated  its  first  official 
business  day  with  a  champagne  breakfast  at  its  head¬ 
quarters  in  the  Newspaper  Center,  Reston,  Va. 

NAA’s  marketing  offices  are  in  New  York  City,  with 
satellite  marketing  offices  in  Chicago  and  Los  Angeles. 

“How  many  institutions  can  boast  a  mission  statement 
like  ours  ‘to  advance  the  cause  of  a  free  press  and  to  en¬ 


sure  that  newspapers  have  the  economic  strength  essen¬ 
tial  to  serve  the  American  people,’  ”  said  Cathie  Black, 
NAA  president  and  CEO.  “Our  Job  is  to  make  sure  that 
newspapers  are  as  vibrant  and  compelling  tomorrow  as 
they  are  today.” 

McClures  offer  $200,000  gift 

J.  Warren  McClure,  former  president  and  publisher  of 
the  Burlington  (Vt.)  Free  Press,  and  his  wife,  Lois,  have 
promised  Shelburne  Farms,  Shelburne,  Vt.,  a  center  for 
teaching  stewardship  of  natural  agricultural  resources, 
a  gift  of  $200,000  if  it  raises  $695,000  by  next  Feb.l. 

The  McClures  have  been  members  of  Friends  of  Shel¬ 
burne  for  the  past  five  years.  If  the  national  historic  site 
raises  $895,000  by  Feb.  1 ,  it  has  been  promised  $300,000 
from  the  private  Kresge  Foundation  based  in  T roy ,  Mich. 


Editor  &  Publisher 
U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


Stock 

6/16/92 

6/9/92  6/18/91 

Affiliated  Publications  Inc.  (NY) 

10.50 

10.75 

8.875 

A.H.  Belo  Corp.  (NY) 

43.75 

41.00 

31.175 

Capitol  Cities/ ABC  Inc.  (NY) 

475.00 

483.50 

457.50 

Central  Newspapers  Inc.  (NY) 

22.25 

21.875 

20.125 

Dow  Jones  &  Co.  Inc.  (NY) 

31.00 

32.25 

28.00 

Gannett  Co.  Inc.  (NY) 

44.25 

44.625 

43.125 

Knight  Bidder  Inc.  (NY) 

57.00 

56.50 

53.625 

Lee  Enterprises  Inc.  (NY) 

27.75 

28.50 

27.25 

McClatchy  Newspapers  Inc.  (NY) 

21.25 

22.125 

21.75 

Media  General  Inc.  (AM) 

18.00 

18.125 

21.00 

Multimedia  Inc.  (OTC)  * 

26.75 

28.50 

29.25 

New  York  Times  Co.  (AM) 

29.75 

30.50 

24.375 

Park  Communications  Inc.  (OTC) 

15.75 

15.75 

15.50 

Pulitzer  Publishing  Co.  (OTC) 

30.125 

30.75 

24.50 

E.W.  Scripps  Co.  (NY) 

28.125 

28.50 

19.75 

Times  Mirror  Co.  (NY) 

34.125 

35.875 

30.00 

Tribune  Co.  (NY) 

40.625 

40.625 

43.50 

Washington  Post  Co.  (NY) 

221.00 

235.50 

223.50 

*  3  for  1  stock  split 

Editor  &  Publisher 
Foreign  Media  Stock  Values 

(Weekly  Stock  Quotes) 

Stock  6/16/92  6/9/92  6/18/91 

McLean  Hunter  Ltd.  (a)  12.00  11.875  10.375 

Hollinger  Inc.  (a)  11.25  10.625  12.75 

Quebecor  Inc.  Class  A  (a)(d)  14.25  14.125  7.8125 

Reuters  (c)  61.625  61.875  38.625 

Southam  Inc.  (a)  16.50  16.75  9.375 

Thomson  Corp.  (a)  15.00  15.00  16.00 

Toronto  Sun  ^Wishing  Corp.  (a)  16.50  16.125  17.625 

TorStar  Corp.  (a)  21.625  21.625  24.75 

Pearson  Ltd.  (b)(e)  4.17  4.225  3.625 

News  Corp.  Ltd.  (c)  30.50  32.00  13.125 

(a)  Quotes  are  in  Canadian  Doiiars 

(b)  Quote  is  in  British  Pounds 

(c)  (^ote  is  in  U.  S.  Doiiars 

(d)  2  for  1  stock  split  -  January  24, 1992 

(e)  2  for  1  stock  s^it  •  Date  of  the  stock  split  will  be  submitted  iater 
Prepared  for  E&P  by  Wertheim  Schroder  &  Company  Inc. 
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CAMPUS  JOURNALISM 


Looter  photo  creates  campus  controversy 


By  Allan  Wolper 

Edward  Siegel  snapped  two  quick 
pictures  of  the  looters  emptying  the 
shelves  of  a  beauty  supply  store,  in¬ 
cluding  one  of  a  man  in  a  University 
of  Southern  California  maintenance 
uniform. 

Siegel,  in  a  USC  sweatshirt  that 
also  marked  him,  backed  away  from 
the  frenzied  scene  inside  the  smol¬ 
dering  Ace  Beauty  Supply  Store.  He 
took  apart  his  flash  attachment  and 
walked  quickly  past  a  car  with  two 
gang  members  sitting  in  the  front  seat. 

“They  told  me  to  leave,”  the  six- 
foot,  170-pound  photographer  re¬ 
lated.  “They  had  a  sawed-off  shotgun 
with  them.  As  I  got  to  my  car,  some¬ 
body  fired  a  couple  of  shots  toward 
me,  and  I  got  out  of  there.” 

Those  turbulent  scenes  in  the  smol¬ 
dering,  minimall  across  the  street 
from  the  USC  campus,  shortly  before 
10  a.m.  on  April  29,  the  day  after  the 
Los  Angeles  riots,  became  a  two-page 
picture  spread  in  a  special  edition  the 
USC  students  published  five  days 
later. 


Siegel’s  photographic  essay  in  the 
Daily  Trojan,  the  campus  newspaper, 
captured  the  essence  of  the  fire  and 
destruction  in  the  community  adja¬ 
cent  to  the  campus. 

Before  those  pictures  were  pub¬ 
lished,  the  journalists  in  the  USC  stu¬ 
dent  newsroom  focused  on  a  single 
picture,  that  of  a  man  wearing  a  USC 
maintenance  shirt.  Should  the  paper 
publish  the  picture,  with  the  man’s 
first  name  clearly  displayed  on  his 
chest,  and  not  identify  any  of  the 
dozens  of  other  people  who  were  al¬ 
legedly  stealing  beauty  supplies  along 
with  him? 

USC  officials  worried  that  the  pic¬ 
ture  would  damage  the  reputation  of 
the  university’s  work  force,  and  its 
relationship  to  the  maintenance  man’ s 
black  community. 

Robin  Rauzi,  the  editor  in  chief  of 


(Wolper  is  an  associate  professor 
of  journalism  at  the  Newark  campus 
of  Rutgers  University.) 


the  Special  Daily  Trojan  Edition,  de¬ 
cided  that  Siegel,  the  21 -year-old 
chief  photographer  of  the  paper, 
should  have  the  last  word. 

“  ‘It’s  your  photo  and  your  deci¬ 
sion,’  ”  Rauzi  said  she  had  told  Siegel. 
“Our  purpose  was  to  show  an 
overview  of  the  university.  I  didn’t 
think  we  needed  to  cover  anything  up 
for  the  administration.” 

Siegel  believed  the  picture  was  an 
important  one  and  should  be  pub¬ 
lished.  “I  knew  that  I  was  getting  a 
shot  of  a  USC  employee  when  I  took 
it,”  said  the  Detroit  senior,  whose  own 
parents  lived  through  that  city’s  bit¬ 
ter  riots  25  years  ago,  “but  it  was  the 
best  picture  of  looters  I  had.  It  was 
the  truth.” 

Siegel  also  was  aware  that  USC  of¬ 
ficials  had  asked  the  campus  paper, 
several  times,  to  paint  a  positive  pic¬ 
ture  of  the  university’s  response  to 
the  riots  with  upbeat  stories  about  how 
the  area  around  the  school  was  being 
rebuilt. 

“The  administration  wanted  us  to 
put  out  a  happy  issue,  with  lots  of  pic¬ 
tures  of  students  and  faculty,”  Siegel 


noted,  “but  USC  had  laid  off  hundreds 
of  people,  including  people  from  the 
physical  plant,  and  I  thought  he  might 
have  been  one  of  them.” 

Siegel  determined,  finally,  to  air¬ 
brush  the  maintenance  worker’s  name 
because  he  did  not  want  to  single  the 
worker  out.  “I  had  pictures  of  an 
eight-year-old  kid  looting  with  his 
parents  egging  him  on,”  Siegel  said. 

The  photographer  learned  after  the 
paper  had  been  published  that  the 
maintenance  worker  had  been  fired 
two  months  before  the  riots. 

The  USC  Special  Edition  and  its 
attendant  controversy  came  into  ex¬ 
istence  mainly  to  help  USC  students 
learn  about  the  revised  final  exam 
schedule,  which  had  at  first  been  can¬ 
celed  and  then  rescheduled. 

“There  was  an  information  vac¬ 
uum,”  said  Rauzi,  who  came  up  with 
the  idea  for  the  special  paper.  “We  had 
published  our  last  DT  [Daily  Trojan]. 
The  administration  said  it  was  can¬ 
celing  the  exams.  Then  it  was  on  again. 


No  one  knew  what  was  going  on.” 

James  Dennis,  the  senior  vice  pres¬ 
ident  in  charge  of  student  affairs  who 
technically  oversees  the  student  pa¬ 
per,  offered  to  finance  the  Special 
Edition.  “He  was  sort  of  our  pub¬ 
lisher,”  Rauzi  said. 

“Dr.  Dennis  said,  ‘Can  I  be  blunt 
with  you?’  ”  as  Rauzi  recalled  the 
conversation.  “  ‘There  is  no  point 
pussyfooting  about  this.  I  want  to  pay 
for  this.  People  are  going  be  reading 
this.  This  is  not  just  another  DT.’  Dr. 
Dennis  wanted  the  publication  to  re¬ 
flect  well  on  the  university.  He  wasn’t 
trying  to  censor  us.” 

Rauzi  said  she  was  afraid  that  the 
administration  would  want  to  have 
some  editorial  input  if  it  paid  for  the 
cost  of  putting  the  paper  out. 

Dennis  confirmed  that  he  was  con¬ 
cerned  about  and  offered  to  pay  for 
the  publication  of  the  paper.  He  said 
he  didn’t  believe  Rauzi  was  worried 
about  the  impact  of  receiving  any  fi¬ 
nancial  help  from  the  USC  adminis¬ 
tration. 

“If  she  was  concerned,  she  never 
indicated  that  to  me.  I  did  tell  her  it 
was  a  very  important  newspaper  be¬ 
cause  we  were  in  a  very  sensitive  sit¬ 
uation  and  it  was  important  to  have 
the  best  issue  possible,”  Dennis  said. 

He  said  he  did  not  recall  talking  to 
anyone  about  the  picture  Siegel  took 
of  the  former  UStT  maintenance  man 
in  the  salon. 

She  was  relieved  when  Mona 
Cravens,  the  head  of  the  publications 
department  and  the  campus  adviser 
to  the  paper,  found  some  extra  money 
in  her  publications  budget  to  pay  for 
most  of  the  publishing  bill. 

The  USC  administration  wound  up 
contributing  toward  the  cost  of  the 
12-page  paper  by  buying  two  full- 
page  ads,  one  with  a  revised  exam 
schedule  and  another  to  print  a 
lengthy  statement  from  Steven  Stam- 
ple,  the  university  president. 

The  financial  situation  involving 
the  publishing  of  the  paper  had  been 
resolved  when  Rauzi  telephoned  sev¬ 
eral  officials  to  tell  them,  as  a  cour¬ 
tesy,  that  the  picture  of  the  mainte¬ 
nance  worker  was  going  to  be  in  the 
special  riot  edition. 

“They  asked  me  if  I  thought  it  was 
productive,  with  all  the  people  in 
maintenance  working  so  hard,”  she 
said.  “I  explained  that  it  was  just  one 
picture,  and  that  we  had  all  agreed  it 
should  be  published.” 


“It  was  the  first  time  anyone  at  the  paper  ever  called 
me  at  home,”  he  said.  “I  didn’t  understand  why  they 
had  to  publish  the  picture.” 
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This  photo,  taken  by  USC  Daily  Trojan  staff  photographer  Edward 
Siegel  of  looters  emptying  the  shelves  of  a  beauty  supply  store  dur¬ 
ing  the  recent  Los  Angeles  rioting,  created  a  controversy.  The  uni¬ 
versity’s  administration  wanted  to  stop  publication  of  the  photo  in 
which  one  of  the  looters  (second  from  left)  was  wearing  a  USC  main¬ 
tenance  uniform.  The  photo  was  published  and  it  turned  out  that 
the  man  no  longer  worked  for  the  university. 


The  most  negative  reaction  came 
from  Dennis  F.  Dougherty,  the  senior 
vice  president  of  administration,  who 
supervised  the  physical  plant  and  the 
maintenance  workers  assigned  there. 

Dougherty  admitted  he  was  taken 
aback  by  the  call  to  his  home,  and  was 
concerned  about  the  reaction  it  might 
receive  from  the  people  who  worked 
for  him. 

“It  was  the  first  time  anyone  at  the 
paper  ever  called  me  at  home,”  he 
said.  “I  didn’t  understand  why  they 
had  to  publish  the  picture. 

“I  told  Robin  that  it  was  just  one 
person  out  of  all  of  the  people  who 
were  working  that  night,  but  it  turned 
out  all  right.  We  found  out  that  he  had 
been  discharged  in  February.  It  wasn’t 
the  morale-killer  that  it  could  have 
been,  but  there  wasn’t  anything  I 
could  have  done  about  it  anyway.” 

The  student  journalists  were  not 
that  certain.  As  soon  as  the  adminis¬ 
tration  began  complaining,  they  asked 
their  adviser,  Mona  Cravens,  to  sup¬ 
port  their  position.  They  said  that 
Cravens  handled  the  minicrisis  with¬ 
out  much  of  a  problem. 

“Oh  yes,  the  administration  had  a 
bit  of  a  fit  about  the  picture,”  said  the 
Trojan’s  adviser  of  16  years.  “1  took 
a  few  calls  about  it.  I  didn’t  realize 
that  my  support  on  this  one  meant  so 
much  to  the  students.  The  adminis¬ 
tration  would  never  censor  us.  The 
journalism  department  here  wouldn’t 
stand  for  it.” 

After  the  tense  five-day  period  that 
followed  the  first  24  hours  of  the  ri¬ 
ots,  Cravens  personally  made  sure  the 
paper  got  published. 

Thirty  minutes  after  curfew  on  May 
4,  Cravens  and  one  of  her  production 
assistants,  Ron  Flores,  hopped  into  a 
car  with  the  galleys,  and  drove  15 
miles  on  the  Harbor  Freeway  to  the 
Glendale  printer  who  produces  the 
Daily  Trojan. 

“It  was  eerie,”  Cravens  recalled. 
“There  was  no  one  else  on  the  road. 
We  saw  one  cab  without  a  passenger 
in  it,  but  he  got  off  the  road.  We  passed 
a  squad  car,  but  they  didn’t  pay  any 
attention  to  us. 

“Ron  laughed.  He  said  the  Glen¬ 
dale  police  had  stopped  him  a  num¬ 
ber  of  times  before  when  he  took  the 
paper  to  the  printer.  We  knew  we  were 
violating  curfew.  It  felt  like  we  were 
in  the  middle  of  a  holocaust,  but  we 
got  there  without  any  trouble.” 

Meanwhile,  the  student  publication 
provided  a  gritty  account  of  success¬ 
ful  efforts  by  the  USC  security  force 
to  keep  the  campus  from  being  hit  by 
the  riots. 

The  situation  seemed  particu¬ 
larly  tense  at  the  fraternity  houses. 
Mike  Carlson,  the  managing  editor 
of  the  Daily  Trojan,  wrote  about  the 


tensions  there. 

“We  have  veterans  of  Desert  Storm 
in  our  house,  and  we’re  letting  them 
handle  it,”  Carlson  quoted  one  fra¬ 
ternity  member  as  saying.  “All  the 
houses  on  the  [fraternity]  row  have 
guns.” 

The  students  were  armed  with  ev¬ 
erything  from  shotguns  to  9mm 


Beretta  pistols,  according  to  Carlson. 
He  also  reported  that  the  National 
Guard  had  stopped  a  car  with  three 
students  in  it  and  found  three  hand¬ 
guns,  a  .22  semiautomatic,  a  .22  re¬ 
volver,  and  a  .38  revolver  hidden  in 
the  trunk. 

Carlson  reported  that  the  three  stu¬ 
dents  were  let  go  after  a  reprimand 
for  breaking  curfew  when  police  de¬ 
cided  that  they  were  videotaping  the 
disturbance,  not  part  of  it. 

Liz  Washburn,  the  20-year-old  ed¬ 
itor  of  the  Summer  Trojan,  a  weekly 
USC  students  produce  during  the 
summer,  provided  Carlson  with  an 
eyewitness  account  of  a  drive-by 
shooting  just  outside  the  campus 
gates,  at  Vermont  Avenue  and  Expo¬ 
sition  Boulevard. 


“He  was  shot  in  the  leg  and  scream¬ 
ing,”  Washburn  said,  describing  the 
scene  she  and  her  boyfriend  watched 
from  the  balcony  of  his  apartment. 
“My  boyfriend  and  some  other  peo¬ 
ple  got  security  to  bring  him  inside 
the  gate.  He  was  from  the  commu¬ 
nity.” 

Washburn  said  that  everything 


around  the  campus  seemed  to  be 
aflame.  “It  was  so  scary.  We  wanted 
to  stop  the  people  from  burning  down 
all  the  stores,  but  there  was  nothing 
we  could  do.” 

Gregory  Sandoval,  a  28-year-old 
senior  from  Chatsworth,  Calif.,  with 
a  reputation  for  breaking  investiga¬ 
tive  stories  on  the  sports  page  that 
were  sometimes  picked  up  by  Cali¬ 
fornia  media,  became  an  agent  for 
one. 

Sandoval,  a  Hispanic  with  roots  in 
South  Central  Los  Angeles,  roamed 
the  area  and  found  Timothy  Goldman, 
an  amateur  video  cameraman. 

Goldman’s  video  caused  a  sensa¬ 
tion.  It  showed  police  leaving  the 
scene  of  a  violent  encounter  90  min- 
(See  CAMPUS  on  page  46) 


“Oh  yes,  the  administration  had  a  bit  of  a  fit  about 
the  picture,”  said  the  Trojan’s  adviser  of  16  years,  “i 
took  a  few  caiis  about  it.  i  didn’t  reaiize  that  my  sup¬ 
port  on  this  one  meant  so  much  to  the  students.  The 
administration  wouid  never  censor  us.  The  journaiism 
department  here  wouidn’t  stand  for  it.” 
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Global  expansion  program 

FIEJ  offers  membership  to  newspaper  publishers  worldwide 


By  Robert  U.  Brown 

The  International  Federation  of 
Newspaper  Publishers  (FIEJ)  at  its 
45th  World  Newspaper  Congress  in 
Prague,  Czechoslovakia,  May  24-27, 
embarked  on  a  global  expansion  pro¬ 
gram  offering  membership  to  news¬ 
paper  publishers  all  over  the  world. 

FIEJ,  an  acronym  for  Federation 
Internationale  des  Editeurs  de  Jour- 
naux  headquartered  in  Paris,  has 
15,000  newspaper  members  in  59 
countries. 

K.  Prescott  Low,  publisher  of  the 
Quincy  (Mass.)  Patriot  Ledger,  newly 
elected  president  of  FIEJ,  explained 
to  the  members  at  their  largest  meet¬ 
ing  in  history  that  membership  is  now 
being  opened  up  to  individuals  as  an 
Executive  Member  or  as  a  member  of 
the  Newspaper  Marketing  Bureau. 
Membership  will  no  longer  be  con¬ 
fined  to  members  of  affiliated  na¬ 
tional  associations. 

An  Executive  Member  will  partic¬ 
ipate  in  all  activities  including  a  10% 
discount  on  the  fee  to  the  World 
Congress  and  including  an  automatic 
membership  in  the  Newspaper  Mar¬ 
keting  Bureau. 

A  separate  membership  in  the 
Newspaper  Marketing  Bureau  will  in¬ 
clude  discounts  on  fees  to  seminars 
on  classified  advertising,  circulation 
marketing,  sales  and  distribution,  ad¬ 
vertising  and  readership,  plus  dis¬ 
counts  on  all  FIEJ  publications. 

Low  described  the  new  FIEJ  as  “the 
U.N.  of  the  newspaper  business.”  He 
announced  that  the  board  of  directors 
will  be  increased  from  1 1  to  14  mem¬ 
bers  and  the  office  of  secretary-gen¬ 
eral,  which  he  has  occupied  for  the 
last  two  years,  will  be  eliminated  be¬ 
cause  of  confusion  with  the  office  of 
the  director  general,  the  operating 
head. 

Timothy  Balding,  who  has  occu¬ 
pied  that  office  for  seven  years,  has 
announced  his  retirement  (E&P,  May 
30,  Page  16).  It  was  also  announced 
there  are  plans  to  create  a  “Founda¬ 
tion  for  Freedom  of  the  Press”  later 
this  year. 

The  1993  Congress  will  be  held  at 
the  Inter-Continental  Hotel,  Berlin, 
May  23-26. 

*  *  * 

Nelson  Mandela  made  a  plea 
through  FIEJ  to  the  press  of  South 


Africa  to  redress  the  imbalances  in 
South  African  media.  Key  members 
of  the  established  press  there  attend¬ 
ing  the  FIEJ  meeting,  including  the 
Argus  Newspapers,  in  principle  en¬ 
dorsed  the  formation  of  a  trust  fund 
for  the  development  of  the  indepen¬ 
dent  press  and  the  diversification  of 
print  media  in  South  Africa. 

FIEJ  formally  welcomed  this  de¬ 
velopment  and  asked  its  members  to 
support  press  diversification  in  that 
country.  It  asked  the  South  African 
authorities  to  cease  harassing  news¬ 
papers  and  it  called  “on  the  political 
parties  negotiating  a  political  settle¬ 
ment  in  South  Africa  to  make  a  con¬ 
stitutional  commitment  to  freedom  of 
expression  in  that  country.” 

As  had  the  International  Press  In¬ 
stitute  at  its  meeting  a  week  earlier, 
FIEJ  noted  that  the  “new  crime  of 
defamation  would  be  added  to  exist¬ 
ing  safeguards  against  libel  and  slan¬ 
der”  in  a  law  proposed  by  the  Span¬ 
ish  government  which  would  ban 
journalists  convicted  of  the  crime 
from  writing  for  four  years.  It  would 


Low  described  the  new 
FIEJ  as  “the  U.N.  of  the 
newspaper  business.” 


effectively  reduce  freedom  of  ex¬ 
pression  and  freedom  of  the  press, 
FIEJ  said,  and  urged  the  Spanish  gov¬ 
ernment  to  withdraw  the  draft  law. 

*  *  * 

FIEJ  members  were  treated  to  op¬ 
posing  views  on  the  future  of  news¬ 
papers,  media,  and  information. 

Neil  Postman,  professor  of  media 
ecology.  Department  of  Communi¬ 
cation  Arts,  New  York  University, 
spoke  about  “information  glut.” 

He  said,  “Information  has  become 
a  form  of  garbage,  not  only  inca¬ 
pable  of  answering  the  most  funda¬ 
mental  human  questions  but  barely 
useful  in  providing  coherent  direc¬ 
tion  to  the  solution  of  even  mundane 
problems. 

“Such  a  situation  is  intolerable  in 
many  respects,  not  least  of  which  is 
in  the  problem  it  presents  to  newspa¬ 
pers,”  he  stated.  “Newspapers  have 
traditionally  been  in  the  information 
business,  which  is  a  useful  business 


to  be  in  when  a  culture  suffers  from 
information  scarcity.  In  such  a  case, 
newspapers  serve  the  public  by  pro¬ 
viding  information  which  helps  peo¬ 
ple  to  solve  problems.  But  in  our  pre¬ 
sent  situation,  information  does  no 
such  thing. 

“In  the  first  place,  it  is  clear  that 
increasingly  information  now  func¬ 
tions  simply  as  a  form  of  popular 
amusement  .  .  .  New  technologies 
turned  the  age-old  problem  of  infor¬ 
mation  on  its  head:  Where  people  once 
sought  information  to  manage  the  real 
contexts  of  their  lives,  now  they  be¬ 
gan  to  invent  contexts  in  which  oth¬ 
erwise  useless  information  might  be 
put  to  some  apparent  use  .  .  . 

“Information  glut  also  leads,  some¬ 
what  paradoxically,  to  a  growing 
sense  of  impotence.  We  are  told  by 
our  news  media  about  the  problems 
in  the  Middle  East,  in  Northern  Ire¬ 
land,  in  Yugoslavia.  We  are  told 
about  the  depletion  of  the  ozone  layer 
and  the  destruction  of  the  rain  forests. 
Is  there  something  we  are  personally 
expected  to  do  about  these  problems? 
For  most  people,  there  is  nothing  they 
can  do  about  them.  And  so,  there 
grows  in  people  a  sense  of  passivity 
and  ineffectualness  .  .  .” 

He  concluded  that  “The  newspa¬ 
per  as  a  predominant  source  of  in¬ 
formation  is  largely  an  outdated,  use¬ 
less,  and  even  cruel  notion  in  an  age 
of  information  saturation.” 

*  *  * 

In  a  preceding  session  Allen  H. 
Neuharth,  chairman  of  the  Freedom 
Forum  and  former  publisher  of  USA 
Today,  had  observed  that  in  this 
decade  there  will  be  more  economic 
and  social  changes  around  the  world 
than  at  any  time  in  history  and  said, 
“The  media,  thanks  to  instant  and 
constant  satellite  communication,  is 
the  glue  that  is  bringing  this  globe  to¬ 
gether.  The  media  in  electronics  and 
print  now  set  the  daily  globe  agenda, 
more  so  than  politicians,  economists, 
and  academicians.” 

Neuharth  noted  that  this  year  marks 
the  tenth  anniversary  of  CNN  and 
USA  Today. 

“Both  were  created  by  people  who 
recognized  that  in  this  changing 
world  new  ideas,  new  products,  and 
new  services  are  the  name  of  the 
game.  That  there  is  no  longer  any  sta- 
(See  FIEJ  on  page  47) 
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Journalists  on  journalists 

Latest  Times  Mirror-sponsored  poll  surveys  newspeople 
on  their  views  about  coverage  of  the  presidential  race 


By  Debra  Gersh 

Only  about  half  of  the  newspeople 
in  this  country  think  that  the  press  is 
doing  a  better  job  covering  the  1992 
presidential  campaign  than  1988’s 
race,  and  57%  of  them  say  the  basic 
problem  with  the  reportage  is  the 
wrong  focus. 

In  a  twist  on  its  usual  survey  of  pub¬ 
lic  attitudes  toward  the  press,  the 
Times  Mirror  Center  for  the  People 
&  the  Press  in  Washington,  D.C., 
polled  some  4 1 3  journalists  and  news 
executives,  both  national  and  local, 
seeking  their  views  about  coverage 
of  the  presidential  race. 

The  local  media  were  more  gener¬ 
ous  than  their  national  counterparts 
in  assessing  1992  campaign  coverage 


there  was  more  thorough  reporting  of 
important  issues  as  said  they  were  dis¬ 
satisfied  with  the  coverage  and  there 
was  nothing  the  press  was  doing  par¬ 
ticularly  well. 

The  news  media  also  were  lauded 
by  14%  of  respondents  for  reportage 
that  was  not  just  images  and  sound 
bites,  while  9%  cited  the  press  for  ex¬ 
posing  campaign  advertising.  An 
equal  number  (6%)  said  the  press  was 
doing  a  good  job  covering  voter  re¬ 
actions/attitudes  and  covering  all  as¬ 
pects  of  candidates. 

Equal  percentages  (5%)  also  were 
recorded  for  those  heralding  cover¬ 
age  of  all  candidates,  even  underdogs, 
covering  the  candidates’  past  records 
on  issues,  and  for  day-to-day  cover¬ 
age/keeping  voters  up  to  date. 


The  biggest  complaint  about  coverage  of  the  1992 
campaign  was  that  the  media  have  the  wrong  focus. 
More  than  half  (57%)  of  ail  respondents  mentioned  at 
least  one  issue  along  this  line. 


vs.  that  of  1988.  Among  the  local 
press,  5 1  %  said  the  press  coverage  is 
better  this  year  than  in  1988,  com¬ 
pared  with  46%  of  the  national  press 
which  hold  the  same  opinion.  Half  of 
the  news  industry’s  top  executives 
also  believe  the  coverage  is  better. 

About  a  third  (29%)  of  all  news¬ 
people  surveyed  think  the  coverage 
in  1 992  is  about  the  same;  30%  of  na¬ 
tional,  27%  of  local,  and  2 1  %  of  ex¬ 
ecutives.  Eighteen  percent  said  the 
coverage  in  1992  is  worse;  19%  of  na¬ 
tional,  18%  of  local,  and  23%  of  ex¬ 
ecutives. 

Further,  according  to  the  survey  re¬ 
port,  “A  majority  of  the  respondents 
who  believe  the  press  performance  in 
1992  is  superior  or  equal  to  the  1988 
performance  level  think  that  the  na¬ 
ture  of  attention  paid  to  Bill  Clinton 
has  been  responsible.  Among  those 
who  believe  that  the  press  coverage 
is  worse  than  in  1988,  a  majority  be¬ 
lieves  that  the  press  has  been  irre¬ 
sponsible  in  the  way  it  has  covered 
the  Clinton  story  (63%).” 

When  asked  what  the  press  was  do¬ 
ing  particularly  well,  an  equal  num¬ 
ber  of  total  respondents  (22%)  said 


Only  3%  said  the  press  was  doing 
a  particularly  good  job  covering  pri¬ 
maries  and  who  is  ahead. 

However,  journalists  should  not  be 
too  quick  to  pat  themselves  on  the 
back  for  what  they  have  done  right; 
the  poll  also  highlighted  where  they 
have  fallen  short  in  the  eyes  of  their 
peers. 

The  biggest  complaint  about  cov¬ 
erage  of  the  1992  campaign  was  that 
the  media  have  the  wrong  focus.  More 
than  half  (57%)  of  all  respondents 
mentioned  at  least  one  issue  along  this 
line. 

Specifically,  36%  said  there  was 
too  much  focus  on  irrelevant  issues, 
2 1  %  said  the  press  was  trivializing  is¬ 
sues  and  needed  to  focus  on  real  is¬ 
sues,  and  6%  said  the  coverage  was 
superficial. 

Other  complaints  included  report¬ 
ing  that  was  not  targeted  enough  on 
candidates’  positions  (10%),  there 
was  too  much  emphasis  on  horserace 
coverage  (8%),  and  mainstream  cov¬ 
erage  was  driven  by  tabloids  (7%). 

Only  6%  of  all  respondents  said 
they  believed  the  press  was  being  ma¬ 
nipulated  by  either  the  candidates. 


special  interest  groups,  or  that  it  gen¬ 
erally  was  following  and  not  leading 
the  coverage. 

Most  of  the  respondents  (42%)  said 
that  their  news  organization  has  put 
fewer  resources  into  covering  the 
1992  campaign,  compared  with  1988, 
but  most  (57%)  of  them  said  that  has 
not  resulted  in  less  coverage.  Only 
14%  of  those  who  have  put  fewer  re¬ 
sources  into  the  campaign  said  the  re¬ 
sult  has  been  coverage  of  poor  qual¬ 
ity;  26%  said  the  result  of  less  re¬ 
sources  has  not  been  lesser  quality 
reporting. 

Less  than  a  quarter  (2 1  %)  of  all  re¬ 
spondents  said  their  news  outlets  had 
put  more  resources  into  covering  the 
1992  campaign,  and  30%  said  it  was 
the  same  as  in  1988. 

The  issue  of  Democratic  candidate 
Bill  Clinton’s  character  was  by  far 
the  one  with  the  greatest  impact  on 
the  campaign  at  the  time  of  the  sur¬ 
vey,  which  recorded  46%  of  all  re¬ 
spondents  mentioning  some  matter 
relating  to  Clinton’s  persona. 

Some  23%  said  coverage  of  Clin¬ 
ton’s  character  issues  in  general  had 
the  greatest  impact  on  the  campaign 
to  date,  while  20%  cited  the  Gennifer 
Flowers  press  conference,  and  an¬ 
other  8%  pointed  to  his  strength  and 
viability. 

The  candidacy  of  Ross  Perot  was 
mentioned  by  1 7%  as  having  the  most 
impact  on  the  campaign  when  the  sur¬ 
vey  was  conducted  from  April  20  to 
May  8. 

“I’m  quite  sure  when  we  go  into 
the  field  next  time,  we  will  get  a  dif¬ 
ferent  view  of  the  Perot  factor,”  ex¬ 
plained  Times  Mirror  Center  direc¬ 
tor  Donald  S.  Kellerman  at  a  Center 
for  National  Policy-sponsored  dis¬ 
cussion  of  the  survey. 

Clinton’s  campaign  problems  are 
seen  as  a  result  of  the  candidate  him¬ 
self  by  67%  of  respondents,  rather 
than  as  a  result  of  press  coverage 
(12%).  Yet,  of  the  total  respondents, 
more  than  half  (55%)  said  coverage 
of  the  controversy  surrounding  Clin¬ 
ton  has  been  only  fairly  responsible. 
Only  7%  said  coverage  has  been  very 
responsible,  and  almost  a  third  (30%) 
said  the  press  has  acted  not  too  re¬ 
sponsibly  on  this  issue. 

Not  surprisingly,  a  full  70%  said 
the  character  questions  about  Clin- 
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by  14%  of  total  respondents  as  the 
principal  outside  source  of  campaign 
information  but,  when  broken  down, 
the  numbers  showed  20%  of  local  and 
only  8%  of  national  media  respond¬ 
ing  this  way. 

The  survey  further  showed  that 
newspaper  youth  readership  problems 
may  not  be  confined  to  the  public. 

“Among  members  of  the  press  aged 
18  to  34,  only  23%  of  the  survey  re¬ 
spondents  cited  the  national  newspa¬ 
pers  as  their  principal  source  of  out¬ 
side  information  about  the  cam¬ 
paign,”  the  Times  Mirror  Center 

Campaign  against 


report  noted.  “All  of  the  older  age 
groups,  from  35  through  the  60s,  look 
to  the  national  newspapers  at  nearly 
twice  the  rate  of  the  under-35s  in  the 
press  contingent.” 

In  addition,  while  82%  of  the  na¬ 
tional  press  and  42%  of  the  local  me¬ 
dia  pay  a  great  deal  of  attention  to  the 
national  newspapers,  more  than  half 
(63%)  of  those  under  35  listed  the  AP 
as  first  among  news  organizations  to 
which  they  pay  a  great  deal  of  atten¬ 
tion.  Newspapers  came  in  third 
(36%),  behind  network  evening  news 
shows  (52%). 

Miami  Herald  ends 


ton  are  relevant  considerations  for 
voters,  vs.  25%  who  said  they  have 
little  to  do  with  his  ability  to  handle 
the  job  of  president. 

With  many  of  the  Clinton  allega¬ 
tions  first  appearing  in  a  tabloid  pub¬ 
lication,  respondents  were  asked 
whether  they  thought  the  lines  be¬ 
tween  the  tabloids  and  the  more  main¬ 
stream  publications  had  been  blurred. 

Fifty-four  percent  of  those  sur¬ 
veyed  said  they  did  think  the  barriers 
between  the  tabloids  and  the  main¬ 
stream  press  had  been  broken  down, 
while  40%  disagreed  with  that  asser¬ 
tion. 

When  it  came  to  where  the  news 
gatherers  looked  for  news,  40%  said 
their  principal  outside  source  of  in¬ 
formation  about  the  campaign  came 
from  national  newspapers  such  as  the 
New  York  Times,  the  Washington  Post 
and  the  Los  Angeles  Times. 

There  was  a  marked  difference  be¬ 
tween  national  press  and  local  press 
when  it  came  to  the  national  news¬ 
papers.  Fifty-six  percent  of  national 
media  respondents  said  these  publi¬ 
cations  were  their  principal  outside 
source  of  campaign  information, 
while  only  23%  of  local  press  re¬ 
sponded  similarly. 

The  second-most  mentioned  out¬ 
side  source  also  showed  a  difference 
between  the  national  and  local  press. 

The  Associated  Press  was  selected 


A  powerful  Cuban  exile  group  has 
halted  its  four-month  campaign 
against  the  Miami  Herald,  for  “the 
good  of  the  community,”  its  spokes¬ 
man  said. 

Jorge  Mas  Canosa,  head  of  the 
Cuban  American  National  Founda¬ 
tion,  had  started  the  campaign  after 
the  paper  editorialized  against  a  con¬ 
gressional  bill  that  would  tighten  the 
trade  embargo  against  Cuba.  He  ac¬ 
cused  the  newspapers  of  being  pawns 
of  Fidel  Castro  and  insensitive  to 
Cuban- Americans. 

The  campaign  featured  billboards, 
bus  signs,  and  bumper  stickers  in  En¬ 
glish  and  Spanish  that  read,  “I  don’t 


believe  the  Miami  Herald.”  It  also 
spurred  anonymous  threats  against  the 
newspaper’s  executives  and  vandal¬ 
ism  of  Herald  vending  machines.  The 
foundation  disavowed  the  wrongdo¬ 
ing,  but  it  prompted  an  investigation 
by  the  Inter  American  Press  Associ¬ 
ation,  which  had  previously  investi¬ 
gated  press  freedom  issues  only  in  for¬ 
eign  nations. 

Mas  Canosa  announced  the  truce 
when  he  appeared  at  a  recent  Easter 
Seal  fund-raising  luncheon  with  Her¬ 
ald  publisher  David  Lawrence. 
Lawrence  said  the  Herald  was  com¬ 
mitted  to  telling  the  truth  and  had  not 
changed.  —  AP 


Infolines 


Talking 

Personals 


Application 

Generators 


Talking  personals? 

Then  you  should  be  talking  to  the  leader 


•  Audio 

Circulation  Systems 

•  Custom  Designed 
Systems 

•  Service  Bureau  or 
In-house  Systems 


1-800-553-0003 

ONE  CALL  DOES  IT  ALL 


Micro  Voice  Applications,  Inc.,  950  International  Centre  900  Second  Avenue  South,  Minneapolis,  MN  55402 


EDITOR  &  PUBLISHER  for  June  20, 1992 


23 


NEWSPEOPLE  IN  THE  NEWS 


Loretta  McLaughlin  Betty  Johnston 


Joseph  Barletta 


Loretta  McLaughlin,  associate 
editorial  page  editor  at  the  Boston 
Globe,  becomes  editor  of  the  edito¬ 
rial  page  in  July,  succeeding  Kirk 
ScHARFENBERG,  who  assumes  Mc¬ 
Laughlin’s  position. 

Earlier,  McLaughlin  was  deputy 
editorial  page  editor  and  a  reporter 
for  the  Globe  and  worked  with  the 
Boston  Evening  American  and  the 
Boston  Herald  Traveler. 

*  *  * 

Betty  Johnston,  formerly  editor 
of  the  Village  Life  section  of  the  Fall- 
brook,  Calif.,  Enterprise,  recently 
was  named  editor  of  the  paper.  She 
succeeds  Don  Lowry,  who  resigned. 
*  *  * 

Philip  C.  Edmunds,  formerly  di¬ 
rector  of  advertising  at  the  Cedar 
Rapids  (Iowa)  Gazette,  has  been  ap¬ 
pointed  corporate  director  of  mar¬ 
keting  at  Ottaway  Newspapers  Inc., 
Campbell  Hall,  N.Y. 

Edmunds  earlier  was  a  classified 
and  retail  ad  sales  representative  with 
the  Detroit  News,  retail  zone  manager 
of  the  Detroit  Free  Press,  general  ad 
manager  for  the  Miami  Herald  and 
national  co-op  manager  and  execu¬ 
tive  assistant  to  the  vice  president  of 
advertising  at  the  Hartford  (Conn.) 
Courant. 

*  *  * 

Chris  Powell,  managing  editor 
of  the  Journal  Inquirer,  Manchester, 
Conn.,  has  been  granted  a  leave  of  ab¬ 
sence  from  the  paper  in  order  to  run 
for  the  Connecticut  state  Senate. 

*  *  * 

Carlo  V  ittorini,  chairman,  pub¬ 
lisher  and  chief  executive  officer  of 
the  newspaper  insert  Parade,  and 
John  G.  “Jack”  Avrett,  chairman 
of  Avrett,  Free  &  Ginsberg  Inc.,  re¬ 
cently  were  elected  chairman  and  vice 
chairman  respectively  of  the  Ameri¬ 
can  Advertising  Federation. 

*  *  * 

The  Newspaper  Purchasing  Man¬ 
agement  Association  elected  the  fol¬ 


lowing  officers  at  its  recent  confer¬ 
ence  in  Scottsdale,  Ariz. 

James  Mifflin,  the  Orlando  Sen¬ 
tinel — president;  Nylin  Bathke,  the 
St.  Louis  Post-Dispatch — president¬ 
elect;  Roger  Martinell,  Phoenix 
Newspapers  Inc. — vice  president; 
William  Spina,  the  New  York 
Times — secretary  and  Sharon  Hite, 
Scripps  Howard  Supply  Co. — trea¬ 
surer. 

Newly  elected  directors  of  the  or¬ 
ganization  include:  Joan  Salter,  the 
Louisville  Courier-Journal',  Fred 
Ledbetter,  the  Norfolk  Virginian- 
Pilot  and  Mark  Grunland,  the  Stat¬ 
en  Island  (N.Y.)  Advance. 

*  *  * 

Joseph  F.  Barletta,  formerly  ex¬ 
ecutive  vice  president  and  chief  op¬ 
erating  officer  of  Freedom  Newspa¬ 
pers  Inc.,  Irvine,  Calif.,  has  been  ap¬ 
pointed  senior  vice  president  and 
chief  operating  officer,  Lfnited  States, 
for  Thomson  Newspapers  Corp.  of 
Toronto.  He  succeeds  Don  P.  Hicks 
who  retired. 

Barletta  earlier  served  as  president 
of  the  San  Francisco  Newspaper 
Agency,  agency  for  the  San  Francisco 
Chronicle  and  the  San  Francisco  Ex¬ 
aminer,  vice  president  and  director  of 
operations  at  the  Chicago  Tribune, 
executive  vice  president  and  general 
manager  for  the  New  York  Daily 
News  and  labor  relations  attorney  and 
manager  of  the  Wall  Street  Journal. 
*  *  * 

Craig  B.  Dennis,  publisher  and 
division  manager  with  Whidbey  Press 
Inc.,  publishers  of  several  newspa¬ 
pers  in  Washington  state,  has  been 
hired  to  manage  publications  owned 
by  Times  Community  Newspapers 
Inc.,  a  subsidiary  of  the  Seattle  Times 
Co. 

Dennis  takes  the  new  post  in  July 
and  is  responsible  for  the  Federal  Way 
News,  the  Highline  Times  and  the  Des 
Moines  News,  all  in  the  Seattle  area. 
He  succeeds  Joe  Blaha,  who  re¬ 
signed. 


Earlier,  Dennis  was  editor  and  pub¬ 
lisher  of  the  Chinook  Observer  in 
Washington  and  an  advertising  ac¬ 
count  executive  with  the  Port 
Townsend  (Wash.)  Leader. 

*  *  * 

Michael  B.  Gage,  formerly  pres¬ 
ident  and  publisher  of  the  Green  Bay 
(Wis.)  Press-Gazette,  has  been  ap¬ 
pointed  chairman  of  the  paper. 

Gage  previously  was  in  classified 
advertising  sales  and  served  as  per¬ 
sonnel  director  and  general  manager 
of  the  P-G.  He  also  was  a  regional 
vice  president  in  the  community 
newspaper  division  of  the  parent, 
Gannett  Co.  Inc. 

William  T.  Nusbaum,  formerly 
vice  president/ad  sales  in  Gannett’ s 
newspaper  division,  succeeds  Gage 
as  president  and  publisher. 

Nusbaum  has  worked  as  ad  direc¬ 
tor  at  the  P-G,  president  of  North- 
star  Communications  in  Minnesota 
and  in  ad  posts  with  the  Minneapo¬ 
lis  Star-Tribune  and  the  Chicago 
Tribune. 

*  *  * 

William  H.  Watson,  formerly  a 
consulting  editor  with  the  Hartford 
(Conn.)  Courant,  has  been  appointed 
editor  of  the  Evening  Sentinel,  An- 
sonia,  Conn. 

Previously,  Watson  was  managing 
editor  of  the  Record-Journal  in  Meri¬ 
den,  Conn.,  and  the  Norwalk,  Conn., 
Hour. 

Garth  Minegar,  formerly  city 
editor  in  Ansonia,  moved  to  manag¬ 
ing  editor. 

*  *  * 

Jill  Arabas,  business  enterprise 
editor  in  New  York  for  the  Associ¬ 
ated  Press,  and  Randolph  Picht, 
formerly  AP  correspondent  in  St. 
Louis,  have  been  named  assistant 
business  editor  for  stock  services. 

*  *  * 

Joe  Foreman,  formerly  assistant 
editor  of  the  Opinion-Tribune  in 
Glenwood,  Iowa,  has  been  promoted 
to  editor. 

Previously,  Foreman  was  sports 
editor  at  the  Custer  County  Chief, 
Broken  Bow,  Neb.,  and  a  sportswriter 
with  the  Kearney  (Neb.)  Hub. 
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Maurice  R.  Fliess,  editor  of  the 
Newspaper  Association  of  America’s 
publication  presstime,  has  been  named 
developmental  program  director  of  the 
Freedom  Forum’s  Newseum. 

Also  at  the  Freedom  Forum,  the  fol¬ 
lowing  journalism  professors  have 
been  named  fellows:  Austin  Long- 
ScoTT  of  San  Francisco  State  Uni¬ 
versity,  and  formerly  metropolitan  ed¬ 
itor  of  the  Oakland  (Calif.)  Tribune', 
Richard  Thien  of  the  University  of 
Nebraska-Lincoln  and  Jannette  L. 
Dates  of  Howard  University,  and  co¬ 
editor  of  Split  Image:  African  Amer¬ 
icans  in  the  Mass  Media. 

*  *  * 

Timothy  O.  White,  publisher  of 
the  Albany  (N.Y.)  Times  Union,  has 
been  elected  vice  chairman  of  the  Al¬ 
bany-based  Center  for  Economic 
Growth,  a  business  organization  that 
promotes  regional  economic  devel¬ 
opment. 

In  addition,  James  G.  Marshall, 
publisher  of  the  Post  Star,  Glen  Falls, 
N.Y.,  and  David  P.  Brown,  presi¬ 
dent  of  Sawchuk  Brown  Associates 
in  Albany,  were  elected  directors  of 
the  CEG. 

*  *  * 

The  Association  of  National  Ad¬ 
vertisers  has  announced  several  pro¬ 
motions. 

Thomas  McEneny,  formerly  man¬ 
ager  of  seminars  and  meeting  services, 
moves  to  director  of  seminars;  Nora 
Bomba,  formerly  meeting  coordina¬ 
tor,  assumes  the  position  of  meeting 
manager  and  Joseph  Pasquale,  for¬ 
merly  manager  of  production,  now  is 
senior  manager  of  communications 
services. 

*  *  * 

Donrey  Media  Group  of  Fort 
Smith,  Ark.,  has  announced  the  fol¬ 
lowing  executive  appointments  at  its 
newspapers. 

Dave  Caffoe,  formerly  Donrey’ s 
coordinator  for  newspaper  regional 
and  national  sales,  now  is  publisher 
of  the  Hemet  (Calif.)  News',  Tom 
Reeves,  formerly  publisher  in 
Hemet,  moves  to  the  Alamogordo 
(N.M.)  Daily  News  as  publisher;  Ken¬ 
neth  Smart,  formerly  publisher  in 
Alamogordo,  assumes  the  publisher- 
ship  of  the  Weatherford  (Texas) 
Democrat,  and  Bill  Rice,  formerly 
publisher  in  Weatherford,  assumes 
the  post  of  general  manager  at  the  Cle¬ 
burne  (Texas)  Times-Review. 

*  *  * 

Brian  D.  Heffler,  formerly  vice 
president  of  sales  at  In-Store  Adver¬ 
tising  who  previously  was  affiliated 
with  John  Blair  Marketing  and  Quad 
Marketing,  has  been  appointed  vice 
president  of  sales  by  Sullivan  Mar¬ 
keting. 


*  *  * 

Susan  Taylor  Martin,  formerly 
metropolitan  editor  with  the  St.  Pe¬ 
tersburg  Times,  now  is  assistant  man¬ 
aging  editor/metro,  responsible  for 
the  paper’ s  T ampa  Bay  and  State  sec¬ 
tion. 

Martin  previously  was  on  the  na¬ 
tional  reporting  staff  and  served  as 
city  editor  and  executive  business  ed¬ 
itor  at  the  Times,  worked  on  the  news 
staffs  of  the  Orlando  (Fla.)  Sentinel, 
the  Tampa  Tribune  and  the  Detroit 
News  and  was  a  reporter  in  Michigan 
for  the  Associated  Press. 

*  *  * 

The  Houston  Post  has  announced 
the  following  key  executive  appoint¬ 
ments. 

Pete  Laraway,  formerly  vice 
president  of  advertising  at  the  Post 
who  earlier  held  management  posts 
at  the  Dallas  Times  Herald  and  the 
New  York  Daily  News,  now  is  senior 
vice  president  of  advertising  in  Hous¬ 
ton;  Greig  Smith,  formerly  ad  di¬ 
rector,  succeeds  Laraway  as  vice  pres¬ 
ident  of  advertising;  and  Trish  Mo- 
RILLE,  formerly  public  affairs 
manager,  was  promoted  to  director  of 
public  affairs. 

*  *  * 

Bill  Watson,  formerly  special 
projects  writer  and  earlier  assistant 
managing  editor  for  news  at  the  At¬ 
lantic  City,  N.J.,  Press,  has  joined  the 
Rock  Hill,  S.C.,  Herald  as  managing 
editor.  He  succeeds  Sula  Pettibon 
who  resigned. 

*  *  * 

Jody  Shields,  formerly  a  con¬ 
tributing  editor  to  Vogue  and  HG 
magazines,  has  joined  the  New  York 
Times  as  design  editor  of  the  Sunday 
magazine  and  editor  of  the  section’s 
Home  Design  feature. 

Shields  earlier  was  associated  with 
Details  and  Seventeen  magazines. 

Also  at  the  Times,  Ken  Brown, 
who  most  recently  was  an  assistant 
news  editor  and  assistant  foreign  ed¬ 
itor  with  the  Washington  Post,  has 
been  hired  as  a  makeup  editor. 

Previously,  Brown  worked  as  a 


world  desk  editor  for  United  Press  In¬ 
ternational. 

*  *  * 

Lisa  Holton,  formerly  assistant 
business  editor  covering  the  retail 
industry  for  the  Chicago  Sun-Times, 
has  been  promoted  to  business  edi¬ 
tor  in  charge  of  the  Business  sec¬ 
tion. 

Mary  Ellen  Podmolik,  a  Busi¬ 
ness  section  staffer,  now  is  retail 
writer. 

Earlier,  Podmolik  was  a  business 
reporter  for  Chicago’s  Daily  South- 
town  Economist  and  assistant  local 
area  editor  at  the  Kokomo  (Ind.)  Tri¬ 
bune. 


JOBS  FOR 
JOURNALISTS 


If  you  are  hiring, 
here  are  three  reasons  to  use 
Jobs  for  Journalists 


1.  Saeenlng  by  your  criteria; 

2.  Fast  turn-around  time; 

3.  It's  free! 

OUR  PROGRAM  FEATURES: 

✓  Nationwide  recruitment. 

✓  Diverse  job  listings  — 
entry-level  to  upper  management, 
print  and  broadcast. 

✓  No  charge  to  employers  (six 
month  search  fee  for  job  seekers 
ONLY  $25). 


SPI  JOBS  FOR  JOURNALISTS 
P.O.  Box  77 

Greencastle,  hid.  46135-0077 
(317)  653-3333 
fax  (317)  653-4631 


ANOTHER  SERVICE 
FOR  MEMBERS  OF 
THE  SOCIETY  OF 
PROFESSIONAL 
JOURNAUSTS 
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IN  BRIEF 


Switch  to  a.m. 

The  Fairbanks  (Alaska)  Daily 
News-Miner  and  the  Toledo,  Ohio, 
Blade  will  shift  from  evening  to  morn¬ 
ing  publication. 

The  News-Miner  will  switch  on 
July  1.  The  paper  19  months  ago 
moved  its  press  time  from  noon  to  10 
a.m.,  allowing  it  to  reach  the  news¬ 
stands  in  time  for  lunch-hour  read¬ 
ing.  The  new  press  time  will  make  it 
available  earlier. 

The  paper  was  acquired  in  January 
by  Dean  Singleton  and  Richard  Scud- 
der. 

The  Blade,  an  evening  newspaper 
since  the  1 800s,  will  begin  seven-day 
morning  publication  starting  Sept.  8. 

The  newspaper  already  publishes 
on  Saturday  and  Sunday  mornings. 

—  AP 

Rochester  papers 
to  merge 
editorial  staffs 

The  morning  Rochester  (N.Y.) 
Democrat  and  Chronicle  and  the 
evening  Times-Union  will  merge  ed¬ 
itorial  staffs  Aug.  10. 

Both  papers  will  continue  to  pub¬ 
lish,  although  the  change  will  “elim¬ 
inate  most  of  the  redundancy  of  ef¬ 
fort  that  does  not  benefit  our  read¬ 
ers,”  said  publisher  David  Mack. 

Both  newspapers  are  owned  by 
Gannett  Co. 

There  will  be  no  layoffs.  Mack  said. 
The  newspapers  already  had  com¬ 
bined  photography,  circulation,  and 
advertising  departments. 

The  newspapers  will  resume  pub¬ 
lishing  separate  editorial  pages,  ac¬ 
cording  to  editor  Keith  Moyer.  The 
editorial  pages  were  merged  in  1987. 

The  Times-Union  has  a  daily  cir¬ 
culation  of  80,285 .  The  Democrat  and 
Chronicle’s  daily  circulation  is 
135,610.  —  AP 

Newsday  extends 
buyout  offer 

Newsday,  which  earlier  instituted 
a  buyout  offer  to  reduce  employment 
in  its  circulation  department,  has  ex¬ 
tended  the  offer  to  all  3,000  of  its  em¬ 
ployees. 

The  goal  of  the  buyout  is  to  elimi¬ 
nate  300  jobs  and  save  up  to  $17  mil¬ 
lion  a  year  at  Long  Island  Newsday 
and  New  York  Newsday. 

Employees  who  choose  to  leave 


will  receive  severence  of  eight  weeks’ 
pay.  As  an  additional  incentive,  the 
papers  will  subsidize  health  costs  for 
up  to  18  months. 

The  circulation  buyout  was  insti¬ 
tuted  May  6  and  Newsday  announced 
at  that  time  it  would  make  the  same 
offer  in  all  other  departments  by  the 
end  of  the  month.  —  AP 

New  money  for 
New  Directions 

The  newspaper  think  tank  New  Di¬ 
rections  for  News  will  get  $150,000 
over  three  years  from  the  Robert  R. 
McCormick  Tribune  Foundation — if 
it  can  raise  matching  funds. 

The  challenge  grant,  approved  June 
4,  is  part  of  Columbia,  Mo. -based 
NDN’ s  efforts  to  expand  its  financial 
support. 

For  three  years,  the  foundation  will 
match  any  new  or  increased  contri¬ 
butions  up  to  $50,000.  NDN  must 
meet  the  $100,000  goal  each  year  to 
be  eligible  for  the  following  year. 

The  foundation  also  loaned  NDN 
$90,000  to  be  used  for  programs. 

“In  its  first  five  years.  New  Direc¬ 
tions  for  News  has  proven  itself  to  be 
an  effective  catalyst  for  change  and 
innovation  in  newspapers,”  said  foun¬ 
dation  president  Neal  Creighton.  “We 
hope  our  challenge  will  spur  others 
with  a  keen  interest  in  the  future  of 
American  newspapers  to  step  forward 
and  commit  themselves  to  NDN’s 
much-needed  agenda  of  research,  de¬ 
velopment,  and  innovation.” 

Strike  layoffs 
in  Pittsburgh 

Three  weeks  into  a  strike  that  has 
halted  publication  of  the  Pittsburgh 
Press  and  Pittsburgh  Post-Gazette, 
the  Post-Gazette  laid  off  155  news 
staffers,  including  its  top  editor,  John 
Craig,  on  June  4. 

Reporters,  editors,  and  photogra¬ 
phers  at  the  Press  remained  at  work 
on  a  weekly  paper  that  has  been 
printed  by  a  commercial  printer  and 
delivered  by  mail. 

“We  all  kind  of  were  braced  for  it, 
but  it’s  like  when  your  grandmother 
dies:  When  it  actually  happens,  you’re 
not  ready  for  it,”  Post-Gazette  sub¬ 
urban  news  editor  Steve  Halvonik  told 
the  Associated  Press. 

Prior  to  the  layoffs,  both  news 
staffs  struggled  to  deliver  news  by 
fax,  radio,  telephone,  television,  or 
weekly  mail. 


The  papers’  presses  went  quiet 
May  17  when  600  International 
Brotherhood  of  Teamsters  Local  2 1 1 
drivers  and  circulation  managers 
walked  off  the  job  over  plans  to  elim¬ 
inate  450  jobs  in  a  circulation  over¬ 
haul  by  Scripps  Howard’s  Pittsburgh 
Press  Co.,  which  publishes  Scripps’ 
Press  and  the  Block  family’s  Post- 
Gazette  in  a  joint  operating  agree¬ 
ment  controlled  by  Scripps. 

The  Press  Co.  has  laid  off  hundreds 
of  production  and  non-news  em¬ 
ployees  but  the  Press  has  assured 
more  than  200  news  staffers  that  it 
had  no  plans  to  furlough  them. 

John  R.  Block  and  William  Block 
Jr.  said  in  a  statement  that  they  re¬ 
gretted  the  layoffs  and  hoped  the 
strike  ends  soon. 

There  was  no  indication  of  pro¬ 
gress  in  talks  mediated  by  federal  me¬ 
diator  John  Pinto. 

Globe  ends  buyouts 

The  Boston  Globe  said  42  em¬ 
ployees  have  accepted  early  retire¬ 
ment  as  part  of  a  voluntary,  white- 
collar  staff  reduction. 

Globe  parent  Affiliated  Newspa¬ 
pers  Inc.  said  it  would  take  a  $3.6  mil¬ 
lion  pretax  charge  in  the  second  quar¬ 
ter  of  this  year,  yielding  an  after-tax 
earnings  drop  of  30  a  share. 

Black  sees  greens 

Cathleen  Black  made  the  cut  last 
year  to  take  over  the  top  job  at  the 
newspaper  industry’s  biggest  asso¬ 
ciation,  and  this  year  earned  a  play¬ 
ing  spot  in  the  Mazda  Ladies  Profes¬ 
sional  Golf  Association  Champi¬ 
onships  in  Bethesda,  Md. 

Last  month  the  president  and  CEO 
of  the  new  Newspaper  Association  of 
America  played  as  an  amateur,  along 
with  Larry  Cirillo  of  NBC  Sports  and 
walk-on  replacement  Steve  Handel, 
on  Shelly  Hamlin’s  team. 

Hollinger  starts 
stock  repurchase 

Hollinger  Inc.  has  notified  the 
Toronto  Stock  Exchange  that  it  plans 
to  repurchase  up  to  2.5  million  shares, 
or  4.5%  of  its  55.4  million  outstand¬ 
ing  common  shares,  through  June 
1993. 

Believing  that  its  shares  are  un¬ 
derpriced  and  represent  a  good  in¬ 
vestment  for  shareholders,  Hollinger 
will  repurchase  shares  at  market  price 
from  time  to  time. 
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Advertising  Data 


LNA  NEWSPAPER 

Data  on  the  following  newspapers  are  pro¬ 
vided  by  LNA  NEWSPAPER,  reported  in 
SAU"“  INCHES. 

To  maintain  uniformity  and  standardized 
records  for  their  subscribing  newspapers, 
LNA  NEWSPAPER  utilizes  a  system  of  clas¬ 
sification  whereby  all  display  advertising  nat¬ 
urally  falls  into  one  of  four  major  classifica¬ 
tions,  “Retail,”  “General,”  “Automotive,”  or 
“Financial”. 

LNA  NEWSPAPER  defines  “National”  ad¬ 
vertising  as  a  combination  of  the  “General” 
and  “Automotive”  classifications.  For  those 
newspapers  subscribing  to  LNA  NEWSPA¬ 
PER  service  levels  that  do  not  include 
“Retail”  or  “Financial”  classifications,  data 
shown  is  for  “National”  (“General”  and 
“Automotive”.) 


1992 

1991 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

ALLENTOWN,  PA. 

Morning  Cail-m 

HOP  Local . 

58,753 

1,875 

57,353 

516 

Preprint  Local . 

16,196 

63,105 

13,806 

58,777 

ROP  National . 

3,802 

4,967 

PreprinI  National . 

722 

306 

Financial.. 

1,068 

68 

1,251 

86 

Classified 

61,546 

66,340 

Total  . 

..  141,365 

65,770 

144,023 

59,379 

Morning  Call-S 

ROP  Local . 

20,587 

5,515 

25,824 

8,203 

Preprint  Local 

20,962 

56,509 

16,892 

42,158 

ROP  National . 

4,956 

206 

5,072 

168 

Preprint  National 

9,804 

10,320 

Financial.. 

1,014 

63 

1,687 

110 

Classified. 

25,660 

29,674 

Total . 

..  82,983 

62,293 

89,469 

50,639 

GRAND  TOTAL. 

..  224,348 

128,063 

233,492 

110,018 

YEAR  TO  DATE. 

..  825,375 

395,105 

879,648 

319,096 

BERGEN  COUNTY,  N.J. 

Record-m 

ROP  Local . 

61,146 

7,405 

57,013 

4,729 

PreprinI  Local 

2,476 

7,273 

1,816 

9,992 

ROPNalional . 

13,747 

158 

9,753 

368 

PreprinI  National . 

860 

Financial. 

2,791 

104 

3,787 

465 

Classified 

52,024 

46,780 

Total . 

132,184 

15,800 

119,149 

15,554 

Record-S 

ROP  Local . 

30,355 

6,861 

29,720 

5,183 

PreprinI  Local . 

10,464 

68,080 

8,814 

68,172 

ROP  National . 

7,740 

64 

7,570 

547 

PreprinI  National . 

10,320 

11,324 

1,634 

Financial. 

2,255 

86 

3,320 

283 

Classified 

30,781 

34,365 

Total . 

91,915 

75,091 

95,113 

75,819 

GRAND  TOTAL... 

224,099 

90,891 

214,262 

91,373 

YEAR  TO  DATE... 

838,220 

302,003 

831,882 

282,245 

BOSTON,  MASS. 

Globe-m 

ROP  Local . 

.  50,916 

43,846 

945 

Preprint  Local . 

13,594 

8,732 

ROPNalional . 

17,850 

11,193 

Financial 

3,662 

136 

3,147 

Classified 

71,961 

61,421 

Total . 

.  144,389 

13,730 

119,607 

9,677 

*lndicates  newspapers  reporting  figures  in  lines. 


1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Globe-S 

ROP  Local . 

25,348 

12,523 

25,636 

13,929 

Preprint  local 

19,580 

54,012 

22,258 

29,602 

ROP  Nalional 

15,357 

2,049 

16,899 

1,186 

Preprint  National . 

11,066 

4,128 

11,266 

1,720 

Financial 

1,705 

1,325 

1,748 

1,543 

Classified 

76,574 

149 

78,192 

144 

Total . 

149,630 

74,186 

155,999 

48,124 

GRAND  TOTAL... 

294,019 

87,916 

275,606 

57,801 

YEAR  TO  DATE... 

1,122,228 

245,844  1 

,096,640 

176,729 

Herald-m 

ROP  Local . 

25,868 

25,673 

ROPNalional . 

8,812 

5,879 

Financial 

1,659 

1,864 

Classilied . 

66,957 

61,262 

Total . 

103,296 

94,678 

Herald-S 

ROP  Local . 

4,024 

4,743 

PreprinI  Local . 

35,684 

660 

35,010 

ROPNalional . 

6,403 

6,179 

PreprinI  National . 

5,848 

6,536 

Financial . 

141 

429 

Classilied . 

15,186 

13,916 

Total . 

25,754 

41,532 

25.927 

41,546 

GRAND  TOTAL... 

129,050 

41,532 

120,605 

41,546 

YEAR  TO  DATE... 

482,173 

149,006 

482,040 

157,525 

CINCINNATI,  OHIO 


Enquirer-m 

ROP  Ldcal . 

44,709 

43,243 

Preprint  Local . 

25,884 

4,002 

18,032 

6,762 

ROP  Nalional . 

7,081 

6,858 

Preprint  Nalional . 

440 

344 

43 

Financial . 

3,424 

2,626 

Classilied . 

76,943 

14,481 

77,502 

7,195 

Total  . 

158,481 

18,827 

148,261 

14,000 

Post-e 

ROP  Local . 

29,423 

26,680 

Preprint  Local . 

33,078 

5,180 

21,756 

8,666 

ROP  Nalional . 

4,529 

3,882 

Preprint  Nalional . 

440 

Financial . 

2,162 

981 

Classified 

32,743 

32,866 

Total  . 

102,375 

5,180 

86,165 

8,666 

Enquirer-S 

ROP  Local . 

24,775 

32,123 

Preprint  Local . 

50,108 

4,043 

46,537 

5,058 

ROP  Nalional . 

7,129 

8,312 

PreprinI  Nalronal . 

11,592 

440 

11,868 

440 

Financial . 

803 

1,265 

Classified . 

33,270 

36,788 

Total . 

,  127,677 

4,483 

136,893 

5,498 

GRAND  TOTAL.. 

.  388,533 

28,490 

371,319 

28,164 

YEAR  TO  DATE.. 

,  1,404,424 

85,026  1,350,531 

89,192 

OALLAS,  TEXAS 

Morning  News-m 


ROP  Local . 

100,943 

12,567 

91,671 

8,812 

Preprint  Local . 

35,398 

42,929 

26,184 

19,620 

ROP  National . 

11,979 

1,551 

10,541 

976 

PreprinI  National . 

990 

2,916 

827 

Financial 

4,392 

380 

3,893 

387 

Classilied . 

187,537 

1,670 

175,153 

2,328 

Total  . 

,  341,239 

62,013 

307,442 

32,950 

News-S 

ROP  Local . 

38,010 

1,287 

37,772 

1,060 

PreprinI  Local . 

45,340 

13,984 

41,077 

16,294 

ROP  Nalional . 

12,947 

686 

9,792 

696 

PreprinI  Nalional . 

12,586 

660 

11,481 

220 

Financial . 

2,951 

2,189 

55 

Classified 

84,619 

147 

84,517 

1,090 

Total . 

,  196,453 

16,764 

186,828 

19,415 

GRAND  TOTAL.. 

.  537,692 

78,777 

494,270 

52,365 

YEAR  TO  DATE.. 

.  2,023,511 

242,626  1,902,887 

178,289 

FREMONT, 

CALIF. 

Argus-m 

ROP  Local . 

44,221 

33,988 

PreprinI  Local . 

50,247 

5,223 

ROP  Nalional . 

8,922 

9,704 

Financial 

1,491 

86 

1,960 

Classified 

71,142 

68,328 

Total . 

.  176,023 

5,309 

113,980 

1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Argus-S 

ROP  Local . 

11,449 

9,483 

PreprinI  Local . 

43,890 

1,803 

ROPNalional . 

5,058 

3,486 

Preprint  National . 

10,120 

Financial 

127 

154 

Classified . 

26,072 

24,554 

Total . . 

96,716 

1,803 

37,677 

GRAND  TOTAL.. 

,  272,739 

7,112 

151,657 

YEAR  TO  DATE.. 

.  1,043,391 

7,112 

642,951 

HARTFORD, 

,  CONN. 

Courant-m 

ROP  Local . 

36,834 

30,039 

34,603 

20,516 

Preprint  Local . 

1,100 

49,102 

660 

28,714 

ROP  National . 

13,220 

4,714 

11,162 

2,849 

PreprinI  National . 

Financial . 

144 

3.555 

2,248 

55 

2,971 

1,963 

Classified 

41,947 

1,555 

40,003 

1,122 

Total . 

...  96,800 

87,658 

89,454 

55,164 

Courant-S 

ROP  Local . 

14,115 

4,847 

14Z15 

5,608 

PreprinI  Local . 

3,710 

126,077 

5,810 

124,465 

ROPNalional . 

8,187 

1,510 

8,632 

1,151 

PreprinI  Nalional . 

8,944 

4,004 

11,872 

1,634 

Financial . 

1,091 

824 

1,396 

398 

Classilied . 

21,619 

19 

23,141 

71 

Total  . 

...  57,666 

137,281 

65,066 

133,327 

GRAND  TOTAL 

...  154,466 

224,939 

154,520 

188,491 

YEAR  TO  DATE 

...  572,143 

747,247 

602,816 

661,402 

HAYWARD,  CALIF. 


Review-m 


ROP  Local . 

38,356 

28,755 

Preprint  Local . 

50,592 

18,814 

ROPNalional . 

10,299 

9,657 

Preprint  National . 

86 

Financial . 

1,192 

1,673 

Classified . 

70,844 

70,955 

Total . 

171,369 

18,814 

111,040 

Review-S 

ROP  Local . 

8,813 

5,287 

Preprint  Local . 

47,740 

ROP  Nalional . 

4,919 

3,120 

Preprint  Nalional . 

10,120 

Financial . 

60 

Classified . 

26,237 

20,493 

Total . 

97,889 

28,900 

GRAND  TOTAL.,. 

269,258 

18,814 

139,940 

YEAR  TO  DATE... 

993,998 

18,814 

570,729 

LONG  ISLAND,  N.Y. 

Newsday-m 


ROP  Local . 

30,476 

47,043 

29,780 

45,543 

PreprinI  Local . 

19,474 

440 

18,950 

ROPNalional . 

8,679 

14,087 

6,632 

11,534 

PreprinI  Nalional . 

Financial . 

6,327 

1,488 

4,253 

290 

4,033 

Classilied . 

27,598 

59,817 

26,766 

68,739 

Total  . 

73,080 

141,909 

67,871 

149,089 

Newsday-S 

ROP  Local . 

8,006 

16,208 

11,628 

24,484 

PreprinI  Local . 

89,180 

13,640 

90,154 

ROP  Nalional . 

7,874 

2,120 

7,172 

3,159 

Preprint  NSional . 

12,892 

11,840 

2,863 

Financial . 

174 

373 

208 

638 

Classilied . . 

7,080 

17,779 

8,434 

17,979 

Total . 

23,134 

138,552 

52,922 

139,277 

GRAND  TOTAL.,. 

96,214 

280,461 

120,793 

288,366 

YEAR  TO  DATE... 

361,120 

1,003,632 

480,446 

1,043,762 

L.A./LONG  BEACH,  CALIF. 


Press-Telegrann-m 


ROPLdcal . 

38,655 

10,366 

34,564 

10,429 

PreprinI  Local . 

17,110 

25,373 

10,646 

19,794 

ROP  Nalional 

8,074 

397 

5,474 

142 

Preprint  Nalional . 

2,434 

2,380 

Financial . 

1,587 

287 

1,900 

392 

Classilied . 

62,129 

2,621 

55Z73 

Total  . 

...  127,555 

41,478 

107,857 

33,137 

EDITOR  &  PUBLISHER  for  June  20, 1992 
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1992 

1991 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Press-Telegram-S 

ROP  Local 

11.890 

33 

10.854 

9 

Prepiinl  Local 

35,444 

3,300 

27.390 

4,231 

ROPNational 

5,191 

599 

3.640 

195 

PreprinINttanil 

8,858 

48 

10,320 

Financial 

186 

365 

Ctassiiad . 

13,374 

11,979 

Total  . 

74,943 

3,980 

64,548 

4,435 

GRAND  TOTAL... 

202,498 

45,458 

172,405 

37,572 

YEAR  TO  DATE... 

750.271 

162,035 

710,761 

132,639 

LOS  ANGELES,  CALIF 

Daily  News-m 

ROP  Local . 

58.915 

18,337 

52,471 

13.167 

Preprint  Local 

33.610 

28.374 

28,432 

17,489 

ROPNational 

12,927 

1,169 

13.050 

108 

PreprinI  National . 

454 

942 

Financial . 

1.850 

649 

2,433 

685 

CIssiftod . 

119,953 

5.864 

142,672 

Total . 

227,255 

54,847 

239,058 

32.391 

News-S 

ROP  Local 

13,314 

8.186 

12,310 

5,451 

PreprinI  Local 

28,252 

9.619 

20,790 

14,154 

ROPNational . 

7,424 

844 

6,832 

183 

PreprinI  NNioail . . 

8,906 

488 

11.008 

110 

Financial.— . 

178 

528 

402 

354 

Ciassiled.-._ . 

41,903 

1,128 

54,307 

Total  . 

99,977 

20,793 

105,649 

20,252 

GRAND  TOTAL... 

327^32 

75,640 

344,707 

52,643 

YEAR  TO  DATE... 

1,249,026 

243,898  1.341.486 

207,204 

Times-m 

ROP  Local . . . 

129,340 

64,649 

119,804 

64.699 

PreprinI  Local . 

14.850 

82,554 

11,792 

67,341 

ROPNational 

24563 

8,680 

19,637 

6.837 

Preprint  National . 

1557 

1.932 

Financial 

4,797 

3.389 

5,967 

3,529 

Classified . 

82,938 

144,358 

93,966 

137,154 

Tftal  . 

.  256,188 

304,887 

251,168 

281,492 

Times-S 

ROP  Local . 

40,982 

13,868 

42,985 

17,540 

Preprint  Local 

18,480 

30,939 

17,160 

25,034 

ROPNational 

19,695 

1,773 

21,064 

1,677 

Preprint  National . 

11,314 

440 

11,352 

306 

FinanciaL 

910 

1.080 

1,324 

585 

Classilied 

45,574 

45,870 

56,441 

57.412 

Total . 

.  136,955 

93,970 

150,326 

102,554 

GRAND  TOTAL.. 

.  393,143 

398,857 

401,494 

384,046 

YEAR  TO  DATE.. 

.  1,544,262  1,503,633  1,601,143 

1,448,238 

L.A./TORRANCE, 

CALIF. 

Breeze-e 

ROP  Local . 

39.177 

35,552 

PreprinI  Local . 

39,660 

30.900 

ROP  National . 

6,440 

7,341 

Preprint  National 

660 

Financial.. 

1,282 

1,767 

Classilied 

55,026 

51,948 

Total . . 

141,585 

128,168 

Breeze-S 

ROP  Local _ 

10,417 

7,680 

PreprinI  Local . 

40,146 

31,399 

ROPNational . 

5,216 

3,129 

PreprinI  National.. 

9,890 

10,406 

Financial 

263 

425 

Classified . . 

17,338 

17,349 

Total  . 

83,270 

70,388 

GRAND  TOTAL... 

224,855 

198,556 

YEAR  TO  DATE... 

777,459 

788,676 

MARIN  COUNTY, 

,  CALIF. 

1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Independent  Joumal-S 

ROP  Local . 

6.384 

8,397 

Preprint  Local . 

440 

440 

ROPNational . 

4,204 

4,165 

Financial 

302 

316 

Classified 

17,908 

19,277 

Total . 

29,238 

32,595 

GRAND  TOTAL... 

107,844 

103,128 

YEAR  TO  DATE... 

435,782 

407,679 

NEW  YORK 

,  N.Y. 

Daily  News-m 

ROP  Local . 

33,555 

22,569 

22,895 

15,650 

ROPNational . 

7,811 

5,965 

3,430 

7,762 

Financial 

1,635 

1,294 

152 

538 

Classified 

12,518 

15,602 

13,586 

1,809 

Total  . 

55,519 

45.430 

40,063 

25,759 

News-S 

ROP  local . 

10,692 

7,629 

6,668 

5,432 

Preprint  Local 

2,640 

34,478 

660 

11,640 

ROPNational . 

PreprinI  National . 

3,443 

6,880 

1,197 

2,046 

5,120 

753 

Financial 

141 

78 

4 

86 

Classdied 

2.986 

3,163 

2,412 

253 

Total  . 

,  26,782 

48,591 

16,864 

18,164 

GRAND  TOTAL.. 

82,301 

94,021 

56,927 

43,923 

YEAR  TO  DATE.. 

.  315,311 

339,999 

220,655 

71,490 

Post-m 

ROP  Local . 

ROPNational . 

Financial . 

Classilied . 

GRAND  TOTAL.. 
YEAR  TO  DATE. 

27,887 
17,171 
1,950 
4,563 
..  51,571 

,.  195,874 

34,705 

17,104 

2,034 

6,425 

60,268 

277,087 

Times-m 

ROP  Local . 

61,830 

12,285 

53,936 

5,360 

ROP  National . 

30,048 

1,761 

26,520 

2,552 

Financial 

9,135 

6,276 

7,642 

4,607 

Classilied 

29,953 

1,248 

35,611 

1,519 

Total . 

..  130,966 

21,570 

123,709 

14,038 

Times-S 

ROP  Local . 

37,580 

25,358 

45,314 

26,600 

PreprinI  Local . 

440 

20,682 

1,540 

23,550 

ROP  National . 

31,206 

7,118 

31,645 

5,601 

Preprint  National . 

10,772 

6,884 

10,590 

1,676 

Financial . 

5,227 

2,883 

3,770 

1,716 

ClassiRed 

49,100 

7,528 

58,045 

11,537 

Total  . 

..  134,325 

70,453 

150,904 

70,680 

GRAND  TOTAL. 

..  265,291 

92,023 

274,613 

84,718 

YEAR  TO  DATE. 

..  1,028,851 

332,829  1,071,242 

307,777 

NEWARK, 

,N.J. 

Star  Ledger-m 

ROP  Local . 

65,309 

14,890 

64,160 

11,657 

ROPNational . 

17,756 

769 

10,221 

887 

Financial 

3,075 

1,235 

4,413 

992 

Classified 

85,191 

41,544 

80,693 

23,057 

Total . 

.  171,331 

58,438 

159,487 

36,593 

Star  Ledger-S 

ROP  Local . 

38,545 

2,953 

45,029 

2,673 

Preprint  Local . 

32,884 

62,055 

40,776 

37,696 

ROP  National . 

11,702 

102 

10,363 

65 

PreprinI  Ndional . 

11,372 

1,720 

11,582 

1,720 

Financial . 

Classilied . 

3,157 

57,682 

95 

3,292 

64,087 

Total . 

155,342 

66,925 

175,129 

42,154 

GRAND  TOTAL.. 

326,673 

125,363 

334,616 

78,747 

YEAR  TO  DATE.. 

1,283,059 

383,144  1,296,130 

250,014 

1992 

1991 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Tribune-S 

ROP  Local . 

7,352 

7,627 

315 

Preprint  Local . 

440 

47,892 

440 

47,212 

ROP  National . 

4,204 

3,625 

696 

Preprint  National . 

9,976 

10,492 

Financial 

472 

364 

55 

Classified 

8,406 

10,790 

Total  . 

30,850 

47,892 

33,338 

48,278 

GRAND  TOTAL.. 

95,183 

140,116 

107,018 

143,256 

YEAR  TO  DATE.. 

387,090 

448,567 

438,464 

465,655 

ORANGE  COUNTY,  CALIF. 

Register-a/d 

ROP  Local . 

118,647 

12,033 

121,685 

13,673 

PreprinI  Local . 

37.442 

27,748 

30,036 

30,006 

ROPNational . 

14,478 

13,640 

PreprinI  National . 

1,861 

2,544 

Financial . 

3,963 

68 

3,463 

344 

Classilied . 

123,183 

2,963 

136,573 

Total . 

297,713 

44,673 

305,397 

46,567 

Register-S 

ROP  Local . 

27,831 

34,674 

Preprint  Local . 

37,568 

2,152 

31,578 

2,954 

ROP  National . 

10,589 

9,624 

Preprint  National . 

11,180 

11,438 

Financial . 

258 

496 

Classilied . 

41,738 

49,943 

Total  . 

..  129,164 

2,152 

137,753 

2,954 

GRAND  TOTAL. 

..  426,877 

46,825 

443,150 

49,521 

YEAR  TO  DATE. 

..  1,651,988 

154,239  1,739,525 

176,636 

PASADENA,  CALIF. 

Star-News-m 

ROP  Local . 

24,272 

24,088 

Preprint  Local . 

3,960 

ROPNational . 

4,137 

2,815 

Financial . 

958 

1,514 

Classified 

28,714 

27,117 

Total  . 

62,041 

55,534 

Sisr-News-S 

ROP  Local . 

7,613 

7,376 

ROPNational . 

4,124 

2.880 

Financial 

187 

341 

Classilied . 

7,043 

8.329 

Total  . 

..  18,967 

18,926 

GRAND  TOTAL. 

..  81,008 

74,460 

YEAR  TO  DATE. 

..  303,697 

316,937 

PLEASANTON,  CALIF. 

Herald-m 

ROP  Local . 

40,076 

27,342 

Preprint  Local . 

17,317 

28,151 

2,440 

ROPNational . 

13,266 

10,613 

Preprint  National . 

110 

Financial . 

941 

1,255 

Classified 

68,301 

65,454 

Total  . 

139,901 

28,261 

107,104 

Herald-S 

ROP  Local . 

9,431 

5,568 

Preprint  Local . 

37,756 

7,384 

ROPNational . 

5,148 

3,291 

Preprint  National . 

10,120 

Financial . 

204 

208 

Classified . 

26,933 

19,388 

Total  . 

...  89,592 

7,384 

28,455 

GRAND  TOTAL 

...  229,493 

35,645 

135,559 

YEAR  TO  DATE 

...  793,129 

35,645 

627,607 

SAN  BERNARDINO,  CALIF. 

Sun-m 

ROP  Local . 

42,853 

38,262 

Preprint  Local . 

13,310 

ROPNational . 

4,315 

5,594 

Financial . 

1,786 

1,610 

Classilied . 

54,016 

50,173 

Total  . 

...  116,280 

95,639 

Independent  Journal-e 


ROP  Local . 

31,675 

22,436 

ROP  National . 

4,642 

4.031 

Tribune-m 

FinanciaL 

2,042 

1,820 

ROP  Local . 

Classified 

40,247 

44,246 

PreprinI  Local  .. 

Total . 

....  78,606 

72,533 

ROPNational... 

Preptinl  National. 

Financial . 

Classilied . 

•Indicates  newspapers  reporting  figures  in  lines,  total . 


Sun-S 

OAKLAND,  CALIF.  ROP Local .  9.856  9.297 

Preprint  Local .  25,960  6.490 

21819  9156  19  987  5918  ROPNational .  5.015  4,408 

7!i50  88!270  1L220  87!o05  Preprint  National .  10,698  2.064 

4,475  118  5,282  283  Financial .  426  159 

154  688  961  Classified .  11,156  15,236 

1,490  526  988  1,411  Total .  63,111  37,654 

35,515  GRAND  TOTAL...  179,391  133,293 

64,333  92,224  73,680  94,978  YEAR  TO  DATE...  621,697  552,564 
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1992  1991 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

SAN  GABRIEL,  CALIF. 


Tribune-m 


ROP  Local . 

34,958 

35,071 

Preprint  Local . 

5,500 

660 

ROP  National . 

3.373 

4.421 

Financial . 

2.231 

1,237 

Classified . 

35.855 

35,233 

Total . 

81.917 

76.622 

Tribune-S 

ROP  Local . 

7.031 

8,281 

Preprint  Local . 

5,280 

ROP  National . 

3.477 

2,833 

Financial . 

180 

362 

Classified 

6.131 

6,939 

Total . 

16,819 

23,695 

GRAND  TOTAL... 

98,736 

100,317 

YEAR  TO  DATE... 

375.852 

406,913 

SAN  JOSE,  CALIF. 


Mercury  News-a/d 


ROP  Local . 

82,739 

64,499 

Preprint  Local 

55,388 

47,232 

ROP  National . 

16,026 

11,068 

Preprint  National . 

688 

Financial... 

4,616 

4,283 

Classified... 

137.843 

144,514 

Total  . 

.  296,612 

272,284 

Mercury  News-S 

ROP  Local . 

23,986 

23,800 

Preprint  Local . 

56.560 

52,766 

ROP  National . 

9,869 

9,557 

Preprint  National . 

10,320 

11,180 

Financial . 

304 

464 

Classified . 

48,485 

46,534 

Total  . 

149,524 

144,301 

GRAND  TOTAL.. 

446,136 

416,585 

YEAR  TO  DATE.. 

1,682,148 

1,651,081 

SAN  MATEO,  CALIF. 


Times-e 

ROP  Local.. 

23,304 

18,741 

Preprint  Local . 

22,990 

22,990 

ROP  National . 

6,103 

7,553 

Preprint  National . 

9,804 

10,664 

Financial.... 

1,109 

1,594 

Classified... 

28,954 

35,184 

GRAND  TOTAL... 

92,264 

96,726 

YEAR  TO  DATE... 

374,080 

320,266 

SANTA  ROSA,  CALIF. 

Press  Democrat-m 


ROP  Local . 

37,596 

31,948 

Preprint  Local . 

2,433 

ROP  National . 

3,161 

3,712 

Financial 

2,110 

1,782 

Classilied . 

72,847 

80,424 

Total  . 

115,714 

120,299 

Press  Democrat-S 

ROP  Local . 

11,043 

11,283 

Preprint  Local . 

272 

440 

ROP  National 

4,475 

3,217 

Financial.... 

926 

1,073 

Classified... 

18,417 

20,476 

Total  . 

35,133 

36,489 

GRAND  TOTAL... 

150,847 

156,788 

YEAR  TO  DATE... 

590,421 

583,928 

VENTURA,  CALIF. 


Star-Free  Press-m 


ROP  Local . 

35,514 

30,818 

Preprint  Local . 

1,760 

ROP  National . 

11,620 

7,480 

Financial . 

2,104 

1,575 

Classified . 

34,121 

36,089 

Total . 

,...  83,359 

77,722 

*lndicates  newspapers  reporting  figures  in  lines. 


1992  1991 


FULL 

PART 

FULL 

RUN 

RUN 

RUN 

Star  Free  Press-S 

ROP  Loral . 

11,206 

10,395 

Preprint  Local . 

220 

220 

ROP  National . 

4,460 

3,743 

Financial 

767 

781 

Classified 

12,485 

14,579 

Total . 

29,138 

29,718 

GRAND  TOTAL... 

112,497 

107,440 

YEAR  TO  DATE... 

462,385 

438,938 

WALNUT  CREEK,  CALIF. 

Contra  Costa  Times-m 


ROP  Local . 

39,573 

37,637 

Preprint  Local . 

42,524 

ROP  National . 

7,757 

6,374 

Financial 

2,526 

1,998 

Classified 

54,566 

61,974 

Total . 

104,422 

150,507 

Contra  Costa  Times-S 

ROP  Local . 

11,601 

14,021 

Preprint  Local . 

42,086 

ROP  National . 

5,372 

5,519 

Preprint  National . 

10,664 

Financial . 

581 

798 

Classified 

18,941 

33,730 

Total . 

36,495 

106,818 

GRAND  TOTAL... 

140,917 

257,325 

YEAR  TO  DATE... 

550,925 

996,343 

WESTCHESTER/ROCKLAND,  N.Y. 

Reporter-Dispatch-e 


ROP  Local 

31,945 

520 

32,003 

979 

Preprint  Local . 

7,430 

17,866 

10,964 

6,932 

ROP  National . 

10,694 

9,454 

36 

Preprint  National . 

362 

333 

Financial . 

5,230 

30 

5,412 

43 

Classified 

29,060 

33,090 

Total . 

84,359 

18,778 

90,923 

8,323 

Reporter-Dispatch-S 

ROP  Local . 

9,147 

244 

14,304 

Preprint  Local . 

25,740 

20,895 

44,908 

11,964 

ROP  National . 

6,480 

203 

8,294 

Preprint  National . 

12,544 

12,394 

Financial 

2,196 

39 

1,978 

Classified 

8,650 

11,690 

Total . 

64,757 

21,381 

93,568 

11,964 

GRAND  TOTAL... 

149,116 

40,159 

184,491 

20,287 

YEAR  TO  DATE... 

541,613 

133,677 

657,200 

78,650 

ADVERTISING  DATA 
SUPPLIED  BY 
PUBLISHER 


ALBANY,  N.Y. 


Times  Union-m 


ROP  Local . 

23,047 

26,904 

Preprint  Local . 

33,105 

37,788 

ROP  National . 

5,817 

3,653 

Preprint  National . 

515 

110 

Classified . 

29,077 

27,643 

Total . 

..  91,561 

96,098 

1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

BANGOR, 

MAINE 

Daily  News-m 

ROP  Local . 

16,705 

9,087 

16,928 

6,571 

Preprint  Loral . 

7,364 

32,727 

11,326 

14,903 

ROP  National . 

1,495 

1,536 

Preprint  National . 

81 

Classified . 

12,022 

152 

12,151 

160 

Total  . 

37,586 

41,966 

42,022 

21,634 

News-S 

ROP  Local . 

7,181 

1,305 

7,435 

1,031 

Preprint  Local . 

1,696 

20,648 

400 

18,592 

ROP  National . 

611 

644 

Preprint  National . 

9,599 

10,125 

Classified . 

8,159 

8,068 

Total  . 

27,246 

21,953 

26,672 

19,623 

GRAND  TOTAL. 

64,832 

63,919 

68,694 

41,257 

YEAR  TO  DATE. 

242,564 

181,242 

267,965 

131,176 

BENNINGTON,  VT. 

Banner-m 


ROP  Loral . 

9,691 

9,851 

Preprint  Local . 

1,892 

1,516 

ROP  National . 

101 

414 

Classified 

7,341 

8,092 

GRAND  TOTAL... 

19,025 

19,873 

YEAR  TO  DATE... 

66,177 

73,827 

BINGHAMTON,  N.Y. 

Press  &  Sun  Bulletin-m 


ROP  Local . 

34,117 

9 

32,516 

160 

Preprint  Loral . 

38,188 

9,726 

33,410 

11,517 

ROP  National . 

1,741 

4 

1,540 

3 

Preprint  National . 

189 

167 

12 

Classified 

26,352 

28,687 

73 

Total . 

100,587 

9,739 

96,320 

11,765 

Press  &  Sun-Bulletin-S 

ROP  Loral . 

17,417 

21,101 

Preprint  Local . 

38,256 

13,874 

34,726 

12,079 

ROP  National . 

677 

525 

Preprint  National . 

10,948 

2 

11,324 

22 

Classilied . 

8,565 

8,152 

Total  . 

75,863 

13,876 

75,828 

12,101 

GRAND  TOTAL... 

176,450 

23,615 

172,148 

23,866 

YEAR  TO  DATE... 

521,618 

67,021 

537,302 

61,542 

BLOOMINGTON,  IND. 

Herald  TImes-mS 


ROP  Local . 

32,311 

28,284 

Preprint  Loral . 

75,790 

64,472 

ROP  National . 

575 

1,604 

Preprint  National . 

3,369 

3,416 

Classified . 

30,100 

31,500 

GRAND  TOTAL... 

142,145 

129,276 

YEAR  TO  DAn... 

499,039 

453,665 

BUFFALO,  N.Y. 


News-a/d 


ROP  Local . 

39,059 

27,622 

Preprint  Local . 

3,077 

5,987 

1,899 

6,991 

ROP  National . 

7,119 

6,404 

Preprint  National . 

96 

208 

Classified . 

33,821 

33,172 

Total  . 

..  83,076 

5,987 

69,193 

7,199 

Times  Union-S 


ROP  Local . 

13,422 

14,114 

ROP  Local . 

15.618 

18,820 

Preprint  Local . 

62,975 

60,445 

Preprint  Local . 

2,004 

11,246 

2,468 

8,070 

ROP  National . 

2,074 

2,238 

ROP  National . 

3,762 

4,182 

Preprint  National . 

14,160 

14,710 

Preprint  National . 

305 

2,935 

3,456 

Classified 

13,025 

13,931 

Classified . 

10,313 

9,825 

105,656 

197,217 

105,438 

201,536 

32,002 

11,246 

38,230 

11,526 

GRAND  TOTAL... 

GRAND  TOTAL... 

115,078 

17,233 

107,423 

18,725 

YEAR  TO  DATE... 

726,660 

759,525 

YEAR  TO  DATE... 

396,781 

79,259 

383,529 

71,806 

ALBANY,  ORE.  CASA  GRANDE,  ARIZ. 


Democrat-Herald-e 

Oispatch-e 

ROP  Local . 

27,356 

19,600 

ROP  Local . 

12,621 

13,526 

ROP  National . 

279 

418 

ROP  National . 

2,314 

1,262 

20  942 

21 132 

11,635 

9.071 

GRAND  TOTAL... 

49,468 

42,062 

GRAND  TOTAL... 

26,570 

24,659 

YEAR  TO  DATE... 

167,513 

169,770 

YEAR  TO  DATE... 

100,303 

102,294 

EDITOR  &  PUBLISHER  for  June  20,  1992 
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1992 

1991 

FUU 

FART 

Fua 

PART 

RUN 

RUN 

RUN 

RUN 

CHAMPAIGN,  ILL. 

News  Gi2ine-«S 

ROP  Local 

38,931 

735 

39.452 

228 

Ptefjtinl  Local . 

94.428 

35.068 

89.526 

19.737 

ROPNalional 

846 

1.093 

Pteprinl  National . 

15,867 

18.318 

Classiiied . 

27,977 

31.394 

BRAND  TOTAL. 

..  178,049 

35,823 

179,783 

19,965 

YEARTODATE. 

..  648,367 

93,012 

678,483 

313,705 

CHARLOTTE,  N.C. 

Observer-mS 

ROPLocal . 

76,742 

118.094 

80.694 

114,752 

Pitfinnl  Local . 

10.559 

83.770 

22.300 

65,793 

ROPNalional 

7,049 

385 

8.874 

179 

Preprinl  National . 

8.557 

1.663 

10.165 

619 

Classified 

103,471 

48,177 

106,101 

41.909 

BRAND  TOTAL. 

..  206,378 

252.089 

228.134 

223,252 

YEARTODATE. 

..  681,693 

737,903 

729,619 

746,769 

CHICAGO 

.ILL 

Daily  Heiald-nn 

ROPLocal . 

70.315 

55,472 

67.809 

42.810 

Prepnni  Local . 

4.662 

57,003 

3.295 

50.183 

ROPNalional 

401 

317 

376 

238 

Ctassified 

40.631 

43,252 

BRAND  TOTAL.. 

.  116,009 

112,792 

114,732 

93,231 

YEAR  TO  DATC.. 

.  399,905 

378,599 

403,962 

381,086 

CLEVELAND 

,DHID 

Plain  Dealer-m 

ROP  Local 

68,843 

16.461 

69.848 

16,201 

Prepnni  Local 

57.846 

41.362 

40.493 

19.600 

ROPNalional . 

12.970 

301 

12,241 

107 

Preprinl  National . 

10.700 

1.680 

10.688 

1.580 

Classiiied. 

58.483 

14.749 

65.887 

37,285 

BRAND  TOTAL. 

..  208,842 

74,553 

199,157 

74,773 

YEARTODATE. 

..  741,913  248,773 

730,387 

237,536 

CDNWAY,  ARK. 

Log  Cabin  Democrat-eS 

ROP  Local . 

22274 

16.329 

Preprint  Local . 

22,170 

16.811 

ROPNalional 

60 

96 

Preprint  National . 

261 

Classified . 

8.492 

8.099 

BRAND  TOTAL.. 

53,257 

41,335 

YEAR  TO  DATE.. 

.  175231 

155,899 

DETRDIT, 

MICH. 

News  &  Free  Press-meS 

ROPLocal 

96.964 

51.346 

91.261 

38.283 

Prepnni  Local 

43.764 

79.294 

32,342 

76,710 

ROP  National 

21,036 

1.408 

18.138 

449 

Prepnni  National . 

9,333 

10.830 

1,456 

Classitied . 

79,357 

81.238 

BRAND  TOTAL. 

..  250,474 

132,048 

233,809 

116,898 

YEARTODATE. 

..  837,730 

426,288 

840,011 

408,030 

DULUTH, 

MINN. 

News  Tnbune-mS 

ROP  Local . 

35,562 

5.686 

31,917 

5.340 

Preprinl  Local . 

30.050 

70,574 

30.183 

58.194 

ROPNalional 

1,887 

1.819 

13 

Preprint  National . 

17,125 

125 

16,125 

Classified . 

42,542 

669 

35,522 

2.740 

BRAND  TOTAL.. 

..  127,166 

77,054 

115,566 

66,287 

YEAR  TO  DATE. 

..  406,774 

186,189 

368,040 

184,969 

DURHAM,  N.C. 

Herald-Sun-mS 

ROPLocal . 

46.438 

44.705 

ROPNalional 

3.834 

1,876 

Classified . 

43220 

51,099 

BRAND  TOTAL.. 

93,492 

97,680 

YEARTODATE.. 

.  316,670 

337,877 

*lndicates  newspapers  reporting  figures  in  lines. 


1992 

1991 

FULL  PART 

FULL 

PART 

RUN  RUN 

EAU  CLAIRE,  WIS. 

RUN 

RUN 

Leader  Telegram-eS 

ROPLocal . 

33,647 

30.579 

Preprinl  Local . 

41,974  33.780 

37.467 

36,127 

ROPNalional . 

1.567 

2.636 

Preprint  National . 

9,548 

9.328 

Classified  . 

32,491 

32.780 

BRAND  TOTAL. 

..  119,227  33,780 

112.790 

36,127 

YEARTODATE. 

..  424,763  107,384 

EDMDNTDN,  ALTA 

425,829 

98,967 

Joumaf-m* 

ROPLocaf . 

723.395 

853,229 

Preprint  Local . 

1,238,646 

1.106,439 

ROP  National . 

297.712 

234.790 

Preprint  National . 

55,939 

25.096 

Classiiied . 

700,710 

748.325 

BRAND  TOTAL 

..  3,016,402 

2,967,879 

YEARTODATE 

..  10,522,786  10,464,436 

Note:  Figures  given  in  modular  agate  lines. 

ERIE,  PENN. 

Morning  News-m 

ROP  Local . 

22.389 

20,657 

Preprint  Local . 

26.032 

23.598 

ROPNalional . 

1.183 

1,504 

Preprint  National . 

88 

Classified . 

23.662 

26.037 

Total . 

73,266 

71,884 

Daily  Times-e 

ROP  Local . 

25,788 

22.468 

Preprinl  Local . 

29.792 

25,924 

ROP  Nat  onal 

1,218 

1,517 

Preprint  National . 

176 

Classified 

28,574 

31.950 

Total . 

.  85,372 

82,035 

Times  News-S 

ROPLocal . 

16,225 

16,545 

Preprint  Local . 

35,201 

34.453 

ROP  National . 

585 

396 

Preprint  National . 

8.280 

9.036 

Classified . 

20.903 

23.009 

Total . 

81,194 

83,439 

BRAND  TOTAL.. 

.  239,832 

237,358 

YEAR  TO  DATE.. 

.  834,024 

823,262 

FORT  LAUDERDALE,  FLA. 

Sun-Sentinel-mS 


ROPLocal . 

91,305 

169.506 

102,572 

144,764 

Preprinl  Local . 

44,275 

37,820 

40,751 

33.478 

ROP  National 

18,356 

l.'St 

15,267 

834 

Preprint  National . 

14,168 

1,265 

15,180 

670 

Classified 

150,912 

62.613 

161.161 

81,919 

BRAND  TOTAL.. 

..  319,016 

272,338 

334,931 

261,665 

YEARTODATE...  1,348,728  1,120,133  1,404,129  1,012,557 

FREDERICK,  MD. 

Post-m 


ROPLocal . 

44,210 

45.951 

Preprinl  Local . 

110,841 

92,672 

ROPNalional . 

608 

993 

Classified . 

40,853 

40.944 

Total  . 

196,512 

180,560 

News-e 

ROPLocal . 

44,210 

45,951 

Preprinl  Local . 

110.589 

92,672 

ROPNalional . 

608 

993 

Classiiied . 

40,853 

40.944 

Total  . 

196,260 

180,560 

BRAND  TOTAL... 

392,772 

361,120 

YEAR  TO  DATE... 

1,270,366 

1,255,736 

GRAND  FDRKS, 

Herald-m 

N.D. 

ROP  Local . 

30,004 

30,152 

Preprinl  Local . 

78,501 

64,708 

ROPNalional . 

865 

1.352 

Preprint  National . 

11.700 

11,472 

Classified . 

25,840 

23,275 

BRAND  TOTAL. 

..  146,910 

130,959 

YEARTODATE. 

..  420,017 

406,256 

1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

GRAND  ISLAND,  NEB 

Independent-eS 

ROP  Local . 

39,421 

36.304 

Preprinl  Local . 

33,759 

15,594 

29,307 

9,000 

ROP  National . 

1,318 

874 

Preprinl  NNional . 

264 

Classified . 

15,227 

15.844 

BRAND  TOTAL... 

89,725 

15,594 

82,293 

9,000 

YEAR  TO  DATE... 

321,856 

44,410 

298,612 

29,885 

GREENSBURG, PENN. 


Tribune-Review-m 


ROPLocal . 

24,655 

22.380 

Preprint  Local . 

11.428 

25,912 

11,658 

15,560 

ROP  National . 

964 

915 

Preprint  National . 

130 

Classiiied . 

29.318 

32.808 

Total  . 

66,365 

26,042 

67,761 

15,560 

Tribune-Review-S 

ROP  Local . 

19,768 

20,374 

Preprinl  Local 

38.200 

23,342 

36.892 

21.143 

ROPNalional 

656 

563 

Preprint  Nabonal . 

15,080 

16,640 

Citified . 

12,793 

16,130 

Total  . 

86,497 

23,342 

90.599 

21,143 

GRAND  TOTAL... 

152,862 

49,384 

158,360 

36,703 

YEARTODATE... 

578,179 

141,696 

607,153 

129,068 

GREENWICH, 

CDNN. 

Time-e 

ROP  Local . 

23,227 

21,380 

Preprinl  Local . 

430.282 

576,486 

ROPNalional . 

7,533 

6,215 

Classified . 

16,306 

18,059 

Total . . 

.  477,348 

625,140 

Time-S 

ROP  Local . 

10,516 

9.826 

Preprint  Local . 

467,313 

470,454 

ROP  National . 

3.984 

2,426 

Preprint  National . 

153,340 

193,490 

Classified . 

9,984 

10.059 

Total . 

645,137 

686,255 

GRAND  TOTAL.. 

.  1,122,485 

1,311,395 

YEAR  TO  DATE.. 

.  4,095,459 

4,256,013 

INDIANAPDLIS,  IND. 

Star-m 

ROPLocal . 

56,073 

734 

50,915 

1,045 

Preprinl  Local . 

2,455 

3,341 

ROP  National 

2,535 

3.033 

Preprint  National . 

147 

151 

Classified . 

48.049 

47,600 

Total . 

106,657 

3,336 

101,548 

4,537 

News-e 

ROP  Local . 

43.468 

734 

37,933 

1,045 

Preprint  Local . 

2,455 

3,341 

ROP  National 

2,773 

3.041 

Preprinl  National . 

147 

151 

Classified . 

46,951 

46,747 

Total  . 

93,192 

3,336 

87,721 

4,537 

Star-S 

ROPLocal . 

16.064 

15,719 

Preprint  Local . 

1,260 

8,578 

7,089 

1,282 

ROP  National . 

1,388 

1,962 

Preprint  National . 

2,756 

2.937 

Classified . 

36.885 

37,938 

Total  . 

58,353 

8,578 

65,645 

1,262 

GRAND  TOTAL... 

258,202 

15,250 

254,914 

10,336 

YEAR  TO  DATE... 

983,607 

55,570 

999,730 

54,850 

HUTCHINSDN 

I.KAN. 

News-mS 

ROPLocal . 

20,752 

29,635 

Preprint  Local . 

10,452 

87,279 

14,684 

43,911 

ROPNalional . 

1,332 

847 

Preprint  National . 

11,936 

1,512 

Classiiied . 

19.510 

23.268 

GRAND  TOTAL 

...  63,982 

87,279 

69,946 

43,911 

YEARTODATE...  270,090  249,454  231,346  210,437 
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1992 

FULL  PART 

RUN  RUN 

LINCOLN,  NEB. 

1991 

FULL  PART 

RUN  RUN 

Journal-Star-meS 

ROP  Local . 

44,927 

41,165 

Prepfint  Local . 

79,523 

61,735 

ROP  National 

1,461 

1,086 

Preprint  National . 

13,782 

10,596 

Classilied . 

36,554 

37,831 

GRAND  TOTAL- 

.  176,257 

152,413 

YEAR  TO  DATE.. 

.  625,168 

553,315 

LOUISVILLE,  KY. 

Courier  Journal-a/d 

ROPLocai . 

44,159 

21,113 

42,561 

18,210 

Preprinl  Local 

38,371 

32,328 

ROP  National . 

1,807 

2,068 

Preprint  National 

32 

Classilied . 

24,356 

17,530 

26,886 

12,998 

Total . . 

..  70,322 

77,014 

71,515 

63,568 

Courier  Joumal-S 

ROP  Local . 

25,902 

263 

29,624 

56 

Preprint  Local 

56,507 

53,585 

ROP  National . 

1,150 

2,008 

Preprint  National 

11,188 

11,318 

Classilied . 

12,875 

14,964 

Total  . 

..  39,927 

67,958 

46,596 

64,959 

GRAND  TOTAL. 

,.  110,249 

144,972 

118,111 

128,527 

YEAR  TO  DATE. 

..  401,800 

507,317 

439,311 

492,045 

MANCHESTER,  N.H. 

Union  Leader-m 

ROPLocai . 

47,090 

46,000 

ROP  National . 

1,299 

1,429 

Classilied . 

29,789 

28,929 

Total . 

78,178 

76,358 

N.H.  Sunday  News-S 

ROP  Local . 

14,523 

15,844 

ROP  National 

425 

813 

Classilied.. 

16,634 

15,713 

Total  . 

31,582 

32,370 

GRAND  TOTAL... 

109,760 

108,728 

YEAR  TO  DATE... 

407,976 

415,003 

MEDICINE  HAT,  ALTA. 

News-e* 

ROPLocai 

323,768 

366,355 

Preprint  Local . 

787,498 

797,978 

ROP  National . 

35,737 

30,027 

Preprinl  National . 

31,030 

10,267 

Classified . 

..  113,464 

129,080 

GRAND  TOTAL. 

..  1,291,497 

1,333,707 

YEAR  TO  DATE. 

..  4,373,541 

4,185,118 

'Note:  Figures  given  in  moduiar  agate  lines. 

MIDDLETOWN,  N.Y. 

Times  Herald  Record-mS 

ROPLocai . 

83,615 

81,840 

Preprint  Local . . 

57,729  138,132 

37,200 

111,294 

ROP  National . 

2,137 

1,268 

Preprinl  National . 

18,069 

20,790 

Classilied . 

62,244 

65,253 

GRAND  TOTAL. 

223,794  138,132 

206,351 

111,294 

YEAR  TO  DATE. 

836,940  411,516 

819,811 

321,639 

MONTREAL,  DUE. 

Gazette-mS' 

ROP  Local . 

673,873 

717,115 

Preprint  Local . 

779,144 

552,000 

ROP  National . 

402,411 

342,441 

Preprinl  National . 

158,132 

68.804 

Classified . 

727,204 

803,010 

GRAND  TOTAL. 

2,740,764 

2,483,370 

YEAR  TO  DATE. 

8,768,209 

8,567,857 

‘Note:  Figures  given  in  modular  agate  lines. 

*lndicates  newspapers  reporting  figures  in  lines. 
EDITOR  &  PUBLISHER  for  June  20, 1992 


1992 

1991 

FULL  PART 

FULL  PART 

RUN  RUN 

MUNCIE,  IND. 

RUN  RUN 

Star-m 

ROP  Local . 

15,475 

18,567 

Preprint  Local . 

3,977 

2,424 

ROP  National . 

803 

1,140 

Preprint  National . 

60 

12 

Classilied . 

12,324 

12,746 

Total . 

..  32,639 

34,889 

Press-e 

ROPLocai . 

20,872 

24,140 

Prepfint  Local . 

6,061 

5,097 

ROP  Nalional . 

803 

1,140 

Prepfint  National . 

60 

Classified 

13,754 

14,352 

Total . 

..  41,550 

44,729 

Star-S 

ROP  Local . 

4,963 

5,281 

Preprint  Local . 

5,800 

4,956 

ROP  National . 

108 

181 

Preprinl  National . 

426 

417 

Classified 

3,720 

3,882 

Total  . 

..  15,017 

14,717 

GRAND  TOTAL. 

..  89,206 

94,335 

YEAR  TO  DATE. 

..  345,930 

NASHVILLE,  TENN. 

379,711 

Tennessean-m 

ROP  Local . 

42,936 

42,157 

Preprint  Local . 

25,210 

17,148 

ROP  Nalional . 

3,605 

1,988 

Preprint  Nalional . 

37 

Classilied . 

34,003 

33,628 

Total  . 

..  105,791 

94,921 

Banner^e 

ROP  Local . 

43,204 

42,284 

Preprint  Local . 

25,126 

17,148 

ROP  National . 

3,539 

1,966 

Preprinl  National . 

37 

Classified 

33,416 

32,948 

Total  . 

...  105,322 

94,346 

Tennessean-S 

ROPLocai . 

24,267 

26,120 

Preprint  Local . 

27,564 

28,134 

ROP  National . 

1,755 

2,237 

Preprint  National . 

10,124 

9,881 

Classified 

19,134 

20,499 

Total . 

...  82,844 

86,871 

GRAND  TOTAL 

...  293,957 

276,138 

YEAR  TO  DATE 

...  1,024,290 

1,008,055 

NORTHAMPTON,  MASS. 

Daily  Hampshire  Gazette-e 

ROPLocai . 

36,737 

35,396 

Preprinl  Local . 

34,314 

22,704 

29,541 

18,189 

ROP  National . 

254 

847 

Preprint  National . 

258 

129 

Classified 

14,228 

14,374 

GRAND  TOTAL... 

85,791 

22,704 

80,287 

18,189 

YEAR  TO  DATE... 

289,818 

46,311 

276,683 

54,180 

NORTH  BAY,  ONT. 

Nugget-m 

ROP  Local . 

20,491 

24,538 

Preprint  Local . 

59,213 

55,311 

ROP  National . 

5,542 

4,085 

Preprint  Nalional . 

1,689 

1,147 

Classified 

20,723 

22,213 

GRAND  TOTAL. 

..  107,658 

107,294 

YEAR  TO  DATE. 

..  353,738 

371,200 

NORTH  PLAHE,  NEB 

Telegraph-mS 

ROP  Local . 

22.227 

19,251 

Preprinl  Local . 

25,382 

24,208 

18,140 

19,444 

ROP  National . 

1,691 

1,134 

Preprinl  National . 

131 

65 

392 

522 

Classilied . 

11,353 

10,037 

GRAND  TOTAL... 

60,784 

24,273 

48,954 

19,966 

YEAR  TO  DATE... 

207,353 

65,642 

183,122 

68,644 

1992  1991 


FULL  PART 

FULL 

PART 

RUN  RUN 

ONEONTA,  N.Y. 

RUN 

RUN 

Daily  Star-m 

ROP  Local . 

15,098 

15,232 

ROP  National . 

200 

763 

Classilied . 

14,752 

14,042 

GRAND  TOTAL.. 

.  30,050 

30,037 

YEAR  TO  DATE.. 

.  106,745 

ONTARIO,  ORE. 

111,991 

Argus  Observer-eS 

ROP  Local . 

11,393 

14,413 

Preprint  Local . 

44,247 

46,763 

ROP  Nalional . 

1,299 

1,412 

Classified . 

11,394 

9,761 

GRAND  TOTAL.. 

.  68,333 

73,349 

YEAR  TO  DATE.. 

.  245,338 

263,094 

OHAWA, 

ILL. 

Daily  Times-e 

ROP  Local . 

18,128 

17,732 

Preprint  Local . 

34,835 

3,711 

35,950 

4,466 

ROP  National . 

895 

552 

Preprint  National . 

336 

168 

Classified . 

6,346 

6,861 

GRAND  TOTAL... 

60,540 

3,711 

61,263 

4,466 

YEAR  TO  DATE... 

221,022 

8,236 

210,549 

9,079 

PORTAGE  LA  PRAIRIE, 

MAN. 

Daily  Graphic-e 

ROP  Local . 

1,098 

9,364 

Preprint  Local . 

1,052 

7,210 

ROP  National . 

102 

1,233 

Preprinl  National . 

13 

Classilied . 

231 

2,719 

GRAND  TOTAL.. 

2,498 

20,526 

YEAR  TO  DATE.. 

8,933 

78,842 

PORTLAND, 

MAINE 

Press  Herald-m 

ROP  Local . 

29,244 

31,227 

Preprint  Local . 

28,259 

23,041 

ROP  Nalional . 

1,441 

3,130 

Preprint  Nalional . 

108 

Classified 

15,138 

15,921 

Total  . 

...  74,082 

73,427 

Telegram-S 

ROP  Local . 

19,714 

19,877 

Preprint  Local . 

34,004 

34.881 

ROP  Nalional . 

1,160 

884 

Preprint  National . 

3,991 

4,109 

Classilied . 

18.352 

17,544 

Total  . 

..  77,221 

77,295 

GRAND  TOTAL 

..  151,303 

150,722 

YEAR  TO  DATE 

..  471,915 

479,961 

PROVIDENCE,  R.l. 

Journal-Bulletln-a/d 

ROP  Local . 

36,695 

11,610 

35,471 

9,578 

Preprinl  Local . 

ROP  National . 

5,289 

2,794 

59,203 

13,534 

3,415 

33,687 

Preprinl  Nalional . 

567 

30,330 

91 

8,386 

Classified . 

28,320 

588 

35,974 

1,322 

Total . 

..  73,665 

101,732 

88,485 

52,973 

Journal-S 

ROPLocai . 

25,542 

2,995 

21,632 

2,250 

Preprint  Local . 

ROP  National . 

36,277 

2,248 

134,103 

36,835 

2,578 

128,938 

Preprint  National . 

11,578 

2,673 

11,214 

1,611 

Classified . 

13,166 

295 

15.829 

485 

Total  . 

..  88,811 

140,066 

88,088 

133,285 

GRAND  TOTAL. 

..  162,476 

241,798 

176,573 

186,258 

YEAR  TO  DATE. 

..  625,975  1,038,477 

661,566 

817,482 

READING,  PENN. 

Eagle-Times-e 


HOP  Local .  40,897  37,817 

Prepflnl  Local .  44,213  28,820 

ROP  National .  832  1,139 

Preprinl  National .  270 

ClassirietJ .  42,024  38,254 

Total .  127,966  106,300 


31 


1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Eagle-S 

HOP  local  . . . . 

a.162 

27.693 

Preptml  Local  . 

9,730 

22.740 

9,195 

18,925 

HOP  National 

383 

806 

Prtprinl  National  _ 

9810 

12.780 

Classilied  . 

19.794 

20.581 

Total  . 

62.879 

22,740 

71,055 

18.925 

GRAND  TOTAL... 

190.845 

22,740 

177,355 

18.925 

YEAR  TO  DATE... 

818.814 

76.080 

661.966 

54.680 

RENO, 

NEV. 

Gazette-Jouinal-m 

HOP  Local  . . 

74.819 

67.320 

Prepnnt  Local  . . . 

164.789 

147.116 

HOP  National  . 

2.861 

1.898 

Preprint  National 

12.024 

14.234 

Classilied  . 

69.000 

67.485 

GRAND  TOTAL... 

323.493 

298.053 

YEAR  TO  DATE.. 

1.018.869 

964,749 

RICHMOND,  VA. 

Times-Dispatch-in 


HOP  Local 

47.131 

4,488 

43.569 

4,050 

Preprint  Local 

32206 

2.892 

16.379 

2.818 

HOP  National . 

4.672 

60 

2.623 

8 

Preprint  National 

110 

771 

180 

236 

Classilied  . 

35.332 

2.686 

30.884 

1,430 

Ttlal . 

119.451 

10.897 

93,635 

8.542 

NewsLeader-e 

HOP  local . 

28.614 

4488 

33,055 

4,050 

Preprint  Lxal . . 

31.893 

2,700 

16,379 

2.979 

HOP  National 

3.902 

60 

2.646 

8 

Preprint  National . 

110 

551 

180 

Classilied . 

30.545 

2.686 

27.943 

1.430 

Total  . 

95.064 

10.485 

80,203 

8,467 

Times-Oispatch-S 

HOP  Local 

30.328 

24,247 

Preprint  Local 

37274 

3.967 

24,873 

1,474 

ROP  National 

1,413 

1.220 

Preprint  National  . 

10,878 

9300 

Classilied . 

24.401 

21,172 

Total . 

104.294 

3,967 

80,812 

1,474 

GRAND  TOTAL... 

318,809 

25.349 

254,650 

18,483 

YEAR  TO  DATE... 

995.569 

76,410 

957,652 

62,060 

RIVERSIDE,  CALIF. 

Press-Enterprise-mS 


HOP  Local . 

54,442 

26.528 

59.698 

22,052 

Preprint  Local . 

151,198 

126.551 

HOP  National 

5,833 

61 

5.647 

118 

Preprint  National . 

15.782 

15,498 

Classilied . 

56,807 

468 

65.549 

190 

GRAND  TOTAL.. 

.  435,260 

27,057 

272,943 

22,360 

YEAR  TO  DATE.. 

.  1,211.412 

93,018  1,069.112 

84,638 

ROCKFORD,  ILL. 

Register-Star-m 


HOP  Local . 

54.544 

58.953 

Preprint  Local 

111,559 

97.311 

HOP  National 

3.658 

3,216 

Preprint  National  . 

11.456 

13,074 

Classified.. 

47.603 

50.021 

GRAND  TOTAL... 

228.820 

222,575 

YEAR  TO  DATE... 

688.970 

693,261 

SACRAMENTO,  CALIF. 

Bee-mS 


HOP  Local . 

69.994 

26,543 

70,902 

21,841 

Preprint  Local . 

139,494 

31,560 

115,670 

26,128 

HOP  National . 

18.180 

15,219 

Preprint  National 

16.510 

650 

17,420 

3,154 

Classilied . 

196.033 

8,320 

200,986 

6.656 

GRAND  TOTAL... 

440,211 

67,073 

420,197 

57,779 

YEAR  TO  DATE... 

N/A 

ST.  LOUIS,  MO. 


Post-Dispatch-m 


HOP  Local . 

45.592 

22.581 

39,566 

22,662 

Preprint  Local . 

46.764 

24,789 

HOP  National . 

5,797 

1,000 

4,083 

1,251 

Preprint  National . 

201 

2,080 

Classified 

39,816 

7,110 

48,329 

6,860 

Total . 

.  133,170 

30,691 

118,847 

30,773 

•Indicates 

newspapers  reporting  figures  in  lines. 

1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Post-Dispatcti-S 

HOP  Local . 

24.978 

25,483 

Preprint  Local 

43.682 

42,614 

HOP  National 

4,386 

4,445 

Preprint  National 

11.333 

14,177 

Classified 

31,740 

35.712 

Total . 

116,119 

122,431 

GRAND  TDTAL... 

249,289 

30,691 

241,278 

30,773 

YEAR  TD  DATE... 

969,856 

101,354 

988.888 

118,939 

SAN  DIEGO, 

,  CALIF. 

Union-Tribune-mS 

HOP  Local . 

....  142,725 

23,472 

146,317 

23,440 

Preprint  Local . 

71,930 

45,110 

63,398 

40,083 

HOP  National 

27,871 

2,011 

22.829 

2,390 

Preprint  National . 

12,884 

588 

12,686 

442 

Classified 

125.361 

6,274 

128,412 

5,635 

GRAND  TOTAL 

...  380,771 

77,455 

373,642 

71,990 

YEAR  TO  DATE 

...  1,254,684 

241,228  1,261,394 

228,062 

SAN  FRANCISCO,  CALIF. 

Chronicle-in 


HOP  Local . 

37,514 

12,591 

33,608 

11,797 

Preprint  local 

43,680 

38.740 

HOP  National . 

20,958 

721 

15,055 

154 

Preprint  National . 

130 

1040 

Classified 

36,573 

40,216 

Total  . 

138,855 

13,312 

128,659 

11,951 

Examiner-e 

HOP  Local . 

29,582 

11,917 

26,771 

11,349 

Preprint  Local . 

43,680 

38,740 

HOP  National . 

20,018 

599 

14,178 

115 

Preprint  National . 

130 

1,040 

Classilied 

36,235 

39,584 

Total . 

129,645 

12,516 

120,313 

11,464 

Examiner/Chronicle-S 

HOP  Local . 

16,277 

3,755 

19,548 

3,352 

Preprint  Local . 

53,820 

51,610 

HOP  National . 

9,576 

209 

8,953 

105 

Preprint  National . 

19.370 

16,900 

Classified 

19,257 

21,190 

Total . 

118,300 

3,964 

118,201 

3,457 

GRAND  TOTAL... 

386,800 

29,792 

367,173 

26,872 

YEAR  TO  DATE... 

1,546,284 

110,741 

1,548,994 

107,002 

SANTA  MONICA,  CALIF. 

Outlook-« 


HOP  Local . 

26,960 

25,246 

Preprint  Local . 

14,652 

7,961 

HOP  National . 

7,639 

6,042 

Classified 

27,316 

31,303 

GRAND  TOTAL... 

76,567 

70,552 

YEAR  TO  DATE... 

272,508 

278,830 

SARATOGA  SPRINGS,  N.Y. 


Saratogian-m 

HOP  Local . 

11,939 

11,532 

Preprint  Local . 

12,171 

11,484 

23,082 

4,389 

HOP  National . 

86 

547 

Classified 

9,631 

11,079 

Total  . 

.  33,827 

11,484 

46,240 

4,389 

Saratogian-S 

HOP  Local . 

4,789 

5,348 

Preprint  Local . 

44,892 

14,844 

33,487 

HOP  National . 

31 

56 

Preprint  National . 

3,132 

Classified 

3,541 

4,064 

Total  . 

53,253 

17,976 

42,955 

GRAND  TOTAL.. 

87,080 

29,460 

89,195 

4,389 

YEAR  TO  DATE. 

249,501 

68,682 

241,406 

4,389 

SHELBYVILLE,  TENN. 

Times-Gaaetle-e 

HOP  Local . 

18,774 

17,856 

Preprint  Local . 

25,341 

19,368 

HOP  National . 

219 

320 

Preprint  National . 

400 

Classilied 

4.840 

4,812 

GRAND  TOTAL... 

49,574 

42,356 

YEAR  TO  DATE... 

167,768 

146,135 

1992 

1991 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

SHREVEPORT,  LA. 

Times-mS 

HOP  Local . 

54,391 

56,966 

Preprint  Local . 

37,696 

30,526 

29,490 

24,232 

HOP  National . 

2,078 

2,715 

Preprint  National . 

12,361 

12,726 

Classified . 

38,799 

46,153 

168 

GRAND  TOTAL... 

145,325 

30,526 

148,050 

24,400 

YEAR  TO  DATE... 

457,948 

83,182 

463,918 

67,317 

SPOKANE,  WASH. 

Spokesman-Review-m 

HOP  Local . 

34,904 

28,516 

Preprint  Local 

8,450 

7,719 

HOP  National 

3,509 

2,928 

Preprint  National . 

162 

189 

Classilied . 

37,938 

39,020 

Total  . 

84,963 

78,372 

Chronicle-e 

HOP  Local . 

34,746 

28,416 

Preprint  Local . 

3,386 

4,092 

HOP  National . 

3,376 

2,883 

Preprint  National . 

29 

57 

Classified 

38,045 

38,983 

Total  . 

79,582 

74,431 

Spokesman-Revlew-S 

HOP  Local . 

13,035 

9,883 

Preprint  Local . 

5,885 

6,305 

HOP  National . 

1,909 

1,762 

Preprinl  National . 

1,485 

1,348 

Classilied . 

17,705 

18,002 

Total  . 

40,019 

37,300 

GRAND  TOTAL... 

204,564 

190,103 

YEAR  TO  DATE... 

750,196 

732,022 

STAMFORD, 

,  CONN. 

Advocare-a/d 

HOP  Local . 

30,410 

30,597 

Preprint  Local . 

990,960 

1,141,583 

HOP  National . 

7,512 

6,214 

Preprinl  National . 

11,040 

Classified 

16,746 

17,096 

Total  . 

1,045,628 

1,206,530 

Saratogian-S 

HOP  Local . 

12,309 

12,365 

Preprint  Local . 

1,444,442 

1,135,863 

HOP  National . 

4,015 

2,426 

Preprint  National . 

457,314 

577,946 

Classilied . 

9,266 

9,488 

Total  . 

1,927,346 

1,738,088 

GRAND  TOTAL... 

2,972,974 

2,944,618 

YEAR  TO  DATE... 

4,095,459 

4,256,013 

SYRACUSE,  N.Y. 

Post  Standard-m 

HOP  Local . 

30,400 

16,620 

30,824 

13,439 

Preprinl  Local . 

96,109 

78,239 

HOP  National . 

2,380 

3,181 

Classified . 

18,546 

17,882 

Total  . 

147,435 

16,620 

130,126 

13,439 

Herald  Journal-e 

HOP  Local . 

31,085 

9,103 

29,577 

7,900 

Preprint  Local . 

104,826 

82,179 

HOP  National . 

2,351 

3,017 

Classilied . 

17,882 

17,196 

Total . . 

156,144 

9,103 

131,969 

7,900 

Herald  Amerkan-S 

HOP  Local . 

14,661 

453 

17,528 

294 

Preprint  Local . 

82,458 

63,414 

HOP  National . 

964 

1,171 

Preprint  National . 

12,890 

11,090 

Classilied . 

13,326 

14,973 

Total  . 

124,299 

453 

108,176 

294 

GRAND  TOTAL.. 

427,878 

26,176 

370,271 

21,633 

YEAR  TO  DATE.. 

1,467,184 

73,616  1,272,057 

67,541 

TACOMA, 

WASH. 

Morning  News  Tribune-m 

HOP  Local . 

42,395 

2,225 

40,850 

1,907 

Preprinl  Local . 

78,174 

47,117 

61,103 

14,588 

ROPNalional . 

14,601 

332 

10,311 

61 

Preprint  National . 

14,985 

90 

15,111 

403 

Classilied . 

47,712 

1,910 

48,269 

2,175 

GRAND  TOTAL.. 

.  197,867 

51,674 

175,644 

19,134 

YEAR  TO  DATE.. 

.  696,757 

126,440 

667,649 

65,140 

32 


EDITOR  &  PUBLISHER  for  June  20, 1992 


1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

TOLEDO, 

OHIO 

Blade-e 

ROP  Local . 

33,088 

6,881 

34,027 

7,003 

Preprint  Local 

32.886 

19,341 

ROP  National 

2,635 

116 

3,058 

262 

Preprint  National . 

63 

Classllled . 

14,608 

620 

16,222 

634 

Total . 

83,417 

7,617 

72,711 

7,899 

Blade-S 

ROP  Local . 

15,383 

15,812 

Preprint  Local . 

48.699 

51,282 

ROP  National 

1,577 

2,557 

Preprint  National . 

15,120 

15,750 

Classified . 

12.050 

12,898 

Total . 

92,829 

98,299 

GRAND  TOTAL.. 

.  176,246 

7,617 

171,010 

7,899 

YEAR  TO  DATE.. 

.  602,799 

23,603 

619,244 

29,804 

TOPEKA,  KAN. 

Capital  Journal-m 


ROP  Local .  49,783  45,312 

Preprint  Local .  23,500  63,453  16,576  67,259 

ROP  National .  1,489  1,631 

Preprint  National .  9,051  641  8,706 

ClassHlad. .  28,943  28,675 


GRAND  TOTAL...  112,766  63,453  92,835  75,965 
YEAR  TO  DATE...  397,962  232,722  344,799  268,851 


TORRANCE,  CALIF. 

Daily  Breeze-eS 


ROP  Local . 

50,116 

43,880 

Preprint  Local 

84,294 

66,813 

ROP  National . 

9,269 

6,831 

Preprint  National . 

14,695 

15,811 

Claimed... 

56,775 

61,049 

GRAND  TOTAL... 

215,149 

194,384 

YEAR  TO  DATE... 

775,961 

770,569 

Dally  News-eS 

ROP  Local . 

TROY,  OHIO 

15,065 

14,349 

ROP  National . 

137 

338 

Classified . 

10,414 

10,265 

GRAND  TOTAL... 

25,616 

24,952 

YEAR  TO  DATE... 

96,691 

93,924 

TULSA, 

OKLA. 

World-m 

ROP  Local . 

37,914 

2,423 

34,355 

1,042 

Preprint  Local . 

2,806 

1,030 

2,588 

1,283 

ROP  National . 

2,447 

1,023 

Preprint  National . 

380 

82 

Classllled.. 

30,618 

30,948 

Total . . 

73,785 

3,833 

68,914 

2,407 

Tribune-e 

ROP  Local . 

38,522 

2,423 

34,677 

1,042 

Preprint  Local . 

3,001 

1,153 

2,588 

1,283 

ROP  National . 

2,314 

1,023 

Preprint  National . 

59 

380 

66 

82 

Classllled . 

30,198 

30,241 

Total . 

74,094 

3,956 

68,595 

2,407 

World-S 

ROP  Local . 

19,256 

20,458 

Preprint  Local 

5,836 

5,537 

ROP  National . 

1,865 

2,212 

Preprint  National . 

2,033 

2,391 

Classified. 

18,514 

19,883 

Total . 

47,504 

50,481 

GRAND  TDTAL.. 

.  195,383 

7,789 

187,990 

4,814 

YEAR  TO  DATE.. 

.  702,585 

23,045 

722,342 

20,204 

TWIN  FALLS, 

Times  News-mS 

IDAHO 

ROP  Local . 

28,474 

26,197 

Preprint  Local . 

79,149 

62,989 

ROP  National . 

274 

215 

Classllled . 

22,839 

19,051 

GRAND  TOTAL... 

130,736 

108,452 

YEAR  TO  DATE... 

407,212 

355,470 

*lndjcates  newspapers  reporting  figures  in  lines. 


1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

WASHINGTON,  PENN. 

Observer-Reporter-m 

ROP  Local . 

22,266 

21,676 

Preprint  Local 

37,735 

26,445 

ROP  National 

583 

743 

Preprint  National . 

516 

Classified 

24.264 

25,958 

Total . 

85,364 

74,822 

Observer-Reporter-S 

ROP  Local . 

4,881 

8,352 

Preprint  Local . 

29,985 

27,090 

ROP  National . 

70 

28 

Preprint  National 

258 

129 

Classified . 

5,312 

10,466 

Total  . 

40,506 

46,065 

GRAND  TOTAL.., 

,  125,870 

120,887 

YEAR  TO  DATE... 

381,582 

406,221 

WINDSOR,  ONT. 

Star-e' 

ROP  Local . 

540,448 

574,793 

Preprint  Local . 

907,564 

922,335 

ROP  National . 

142,518 

142,580 

Preprint  Natlonat . 

107,395 

54,897 

Classified . 

329,162 

324,209 

GRAND  TOTAL.. 

2,027,087 

2,018,814 

YEAR  TO  DATE.. 

6,939,509 

6,775,124 

'Note:  Figures  given  In  modular  agate  lines. 

WINSTON-SALEM,  N.C. 

Joumal-m 

ROP  Local . 

54,031 

10,628 

42,131 

9,728 

Preprint  Local . 

10,583 

30,626 

6,958 

16,224 

ROP  National . 

2,525 

2,348 

Preprint  National . 

606 

440 

792 

Classified . . 

47,501 

38,634 

83 

Total . 

.  114,640 

41,860 

90,511 

26,827 

Joumal-S 

ROP  Local . 

19,955 

2,918 

16,792 

2^73 

Preprint  Local . 

10,726 

37,139 

5,704 

25,535 

ROP  National . 

1,761 

1,440 

Preprint  National . 

14,207 

12,218 

Classified 

22,275 

15,100 

Total . 

68.924 

40,057 

51,254 

27,808 

GRAND  TOTAL.. 

..  183,564 

81,917 

141,765 

54,635 

YEAR  TO  DATE. 

..  592,845 

230,327 

541,267 

192,784 

ANA  opposes 
restrictive 
tobacco  ad  bill 

The  Association  of  National  Ad¬ 
vertisers  Inc.  urged  the  members  of  the 
California  State  Assembly  to  reject  a 
bill  which  would  ban  the  use  of  car¬ 
toon  figures  in  tobacco  and  alcohol  ad¬ 
vertising. 

In  a  letter  to  all  members  of  the  As¬ 
sembly  in  opposition  to  Assembly  Bill 
2935,  ANA  president  DeWitt  Helm 
stated  that  ANA  was  opposed  to  the 
bill  for  three  reasons:  it  is  unconstitu¬ 
tional,  it  is  preemptive  by  various  fed¬ 
eral  legislation  and  it  represents  bad 
public  policy. 

He  cited  several  examples  of  the  use 
of  cartoon  figures  in  advertising  for 
various  “adult”  products,  and  stated, 
“The  use  of  cartoon  figures  is  a  long¬ 
standing,  successful  marketing  device 
which  is  not  inherently  targeted  at 
young  people.” 


Viva  New  York 

The  Daily  News  in  New  York  is 
launching  a  new  monthly  Hispanic 
bilingual  lifestyle  magazine  called 
“Viva  New  York.”  Starting  with  the 
Sunday,  June  28  issue  of  the  newspa¬ 
per,  it  will  reach  a  455,000  targeted 
circulation. 

Jim  Willse,  editor  and  publisher  of 
the  Daily  News,  emphasized  that  this 
magazine  will  exclusively  focus  on 
New  York  and  its  growing  Hispanic 
market.  The  magazine  will  be  pub¬ 
lished  through  the  combined  efforts  of 
R.  Paniagua  Inc.  and  the  Daily  News 
and  will  be  circulated  exclusively  in 
the  Daily  News. 

Freedom  Forum 
opens  Zurich  office 

The  Freedom  Forum  opened  its  first 
international  office,  located  in  Zurich, 
Switzerland. 

All  European  activities,  primarily 
focused  on  Central  and  Eastern  Eu¬ 
rope,  will  be  coordinated  from  the 
Zurich  office. 

“The  dramatic  changes  in  Central 
and  Eastern  Europe  and  the  former  So¬ 
viet  Union  in  the  past  two  years  have 
opened  new  opportunities  to  assist  the 
cause  of  free  expression,”  said  Allen 
H.  Neuharth,  chairman  of  the  Freedom 
Forum. 


Risky  assignment 

Add  the  name  of  San  Francisco 
Chronicle  reporter  Glen  Martin  to  the 
lis»  of  journalists  who  will  take  on  al¬ 
most  any  challenge  to  get  the  story. 

Martin,  38,  is  kayaking  the  entire 
length  of  the  Sacramento  River  —  350 
miles  —  from  its  headwaters  to  San 
Francisco  Bay.  During  his  five-week 
journey,  which  began  June  8  in  primeval 
Box  Canyon  above  Lake  Siskiyou,  Mar¬ 
tin  will  report  his  observations  of  the 
people,  pollution,  fish  and  wildlife  on 
the  farm,  recreation,  urban,  and  subur¬ 
ban  lands  touched  by  the  Sacramento 
River.  His  report  will  appear  three  days 
a  week  in  the  Chronicle. 

A  member  of  the  paper’s  sports  staff, 
Martin  produces  feature  stories  and 
writes  a  weekly  column  for  the  Out¬ 
doors  section.  He  also  writes  on  con¬ 
servation  and  the  environment  for  the 
main  news  section. 

Martin  is  an  experienced  Whitewa¬ 
ter  kayaker.  Before  joining  the  Chron¬ 
icle  two  years  ago,  he  free-lanced  for 
several  publications,  including  Audu¬ 
bon,  Discover,  Sierra,  Oceans,  and 
Travel  &  Leisure. 
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NEWS/TECH  - 

More  vendors  adopt  or  emulate  OPI 

The  trend  to  Open  Prepress  Interface  continues  atANPA/TEC  92 


By  Jim  Rosenberg 

The  trend  to  utilize  the  Open  Pre¬ 
press  Interface  or  network  image  han¬ 
dling  models  that  simulate  its  func¬ 
tion  continued  at  ANPA/TEC  92  this 
month  in  Atlanta. 

Acknowledging  the  contributions 
of  Macintoshes  and  software  such  as 
PostScript  and  QuarkXPress  to  color 
imaging  and  pagination  solutions, 
vendors  from  all  segments  of  the  mar¬ 
ket  now  offer  ways  to  work  more  ef¬ 
ficiently  with  large  image  files. 

Once  the  Mac  was  admitted  to  the 
System  Integrators  Inc.  fold,  use  of 
XPress  page  assembly  and  PostScript 
imaging  was  a  given.  A  company 
spokesman  termed  SII’s  latest  work 
“a  recognition  of  reality.” 


For  at  least  some  customers  and 
some  pages  or  sections,  applications 
such  as  Aldus  PageMaker  and  Quark¬ 
XPress  will  be  an  alternative  to  SII’s 
PageSpeed  Mac-based  pagination 
product.  Acceptance  of  PostScript 
and  development  of  an  OPI  server  are 
natural  follow-ons  to  the  new  Sys- 
tem/55XR  that  SII  created  for  mid¬ 
sized  customers  (who  will  paginate 
on  Macs  instead  of  in  Interactive 
News  Layout). 

QuarkXPress  editorial  pagination 
will  exploit  Sirs  Mac55  Macintosh- 
to-Tandem  interface.  Complement¬ 
ing  these  developments  is  SII’s  an¬ 
nouncement  that  it  will  resell  Man¬ 
aging  Editor  Software  Inc.’s  Ad 
Director  ad  dummying  software  and 
the  Page  Director  program  to  manage 
the  pagination  process  in  XPress. 

Whether  called  SN  APP  or  SCOOP, 
using  OPI  or  similar  built-in  capa¬ 
bility,  Scitex  Corp.,  System  Integra¬ 
tors  Inc.,  Dewar  Information  Systems 
Corp.,  and  Linotype-Hell  Co.  all  now 
offer  servers  that  retain  high-resolu¬ 
tion  image  files  while  users  work  with 
low-resolution  versions  of  the  same 


image  files.  Information  International 
Inc.’s  new  Total  System  Manager  also 
includes  OPI  capability  (E&P,  June 
13). 

SII  and  Dewar,  vendors  whose  pub¬ 
lishing  systems  evolved  from  text¬ 
processing,  adopted  the  OPI  standard 
created  by  Aldus  Corp.  Those  origi¬ 
nating  on  the  imaging  side  of  the  busi¬ 
ness  —  Scitex  and  Linotype-Hell  — 
created  their  own  procedures. 

The  idea  is  to  keep  the  larger  files 
off  the  network  and  close  to  the  raster 
image  processor  for  output.  The 
smaller  so-called  view  files  called  by 
users  speed  work  by  reducing  network 
traffic.  They  can  be  placed  into  page 
layouts,  with  comments  pertaining  to 
fit  (e.g.,  cropping  and  rotation).  When 
a  completed  page  is  returned  to  the 


server,  the  comments  are  applied  to 
the  high-resolution  version  just  prior 
to  output,  when  the  high-resolution 
image  file  is  substituted  for  the  low- 
resolution  version. 

When  SII  joined  Digital  Technol¬ 
ogy’s  multi  vendor  strategic  partner¬ 
ship,  it  embraced  the  Mac  as  one  of 
several  publishing  platforms.  Its  de¬ 
velopment  of  the  Mac/55  link  to  the 
System/55  Tandem  database  solved 
only  half  the  problem.  Macs  could  ac¬ 
cess  text  on  the  Tandem,  but  where 
would  the  PostScript  images  reside? 

Not  content  to  configure  a  Mac  as 
a  server  for  graphics  and  photos,  SII 
is  working  toward  September  beta 
testing  of  SCOOP,  an  OPI  server  run¬ 
ning  on  a  RISC-based  Sparc  2  from 
Sun  Microsystems.  The  Unix-based 
server  will  be  accessible  from  less- 
expensive  X-Windows  terminals,  so 
larger  installations  will  not  require 
Sun  workstations  for  all  users.  By 
New  Year’s,  said  SH’s  Tim  Des- 
rochers,  SII’s  product  may  be  ready 
for  release. 

SCOOP  (standardized,  centralized, 
optimized  output  for  PostScript)  cen¬ 


tralizes  control  of  and  monitors  out¬ 
put  to  RlPs. 

The  company  said  its  “repository 
for  high-resolution  graphics”  will  be 
tightly  integrated  with  the  System/55, 
sitting  between  the  Tandem  and  the 
RIP(s).  The  Tandem  system  will  han¬ 
dle  only  the  low-resolution  versions 
created  by  SCOOP. 

To  assist  the  process  in  speeding 
throughput,  SCOOP  will  accept  com¬ 
pressed  images  from  Macs,  apply 
JPEG  compression  to  images  and 
send  compressed  data  to  PostScript 
Level  2  RIPs. 

SCOOP  is  designed  to  automate 
graphic  handling  management.  Its 
control  window  provides  a  graphical 
user  interface  to  monitor  and  manage 
RIPping  and  recording.  Desrochers 
said  SII  is  working  with  output  sys¬ 
tems  vendors  to  gain  control  of 
recorders  and  RIPs.  Output  queues 
can  be  viewed  and  resequenced. 

Once  SCOOP  is  available  to  com¬ 
press  the  time  an  operator  must  spend 
on  the  front  end  of  image  handling, 
SII  will  investigate  preprocessing  on 
the  RIP  or  other  procedures  to  speed 
the  back  end  of  page  output,  accord¬ 
ing  to  Desrochers. 

At  its  ANPA/TEC  booth,  Dewar 
Information  Systems  Corp.  showed 
Dewarview,  an  upmarket,  strictly 
PostScript  front-end  and  pagination 
product.  In  his  latest  product,  Steuart 
Dewar  demonstrated  QuarkXPress 
for  Windows  and  talked  about  a  fu¬ 
ture  Mac  version  of  Dewarview. 

The  change  to  a  PostScript  envi¬ 
ronment  and  recognition  of  cus¬ 
tomers’  requirements  for  quality  ad 
and  editorial  four-color  work  led  to 
the  creation  of  the  Dewar  Color  Sep¬ 
arations  Server. 

Accessible  to  Macs  and  PCs,  the 
server  runs  on  a  33MHz  486  PC  con¬ 
nected  via  16-bit  Ethernet.  On-line 
storage  can  be  expanded  to  1 .2  giga¬ 
bytes. 

An  OPI  server,  it  will,  for  exam¬ 
ple,  automatically  generate  low- 
resolution  versions  of  wirephotos 
dumped  from  an  AP-Leaf  system. 

The  server  integrates  third-party 
graphics  and  color  separation  soft¬ 
ware. 

According  to  Dewar,  the  system 
deals  with  the  problem  of  Quark’ s  in- 


The  server  will  separate  full  pages  of  photos, 
graphics,  and  text.  It  offers  controls  for  undercolor 
removal,  gray  component  replacement,  dot  gain 
adjustment  and  screen  angles. 
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ability  to  separate  PostScript  files. 
Color  separation  is  performed  on  the 
server  —  by  Publishers  Prism  at  the 
TEC  show,  although  alternative  third- 
party  packages  can  be  integrated. 
DISC  supplied  the  database  manage¬ 
ment,  which  automatically  tracks  and 
compiles  all  activity,  and  the  required 
integration. 

The  product  keeps  high-resolution 
images  off  the  network  and  the  task 
of  separation  off  the  workstation. 

The  server  will  separate  full  pages 
of  photos,  graphics,  and  text.  It  offers 
controls  for  undercolor  removal,  gray 
component  replacement,  dot  gain  ad¬ 
justment  and  screen  angles. 

Larger  installations  can  opt  for  a 
separate  subnet  that  keeps  graphics 
off  the  main  network. 

disc’s  Dewarview  and  Linotype- 
Hell’s  Linopress  systems  will  be  cov¬ 
ered  in  a  later  article  from  ANPA/ 
TEC.  Though  a  Mac-based  system  for 
text  and  color  imaging,  Linopress  re¬ 
lies  on  neither  Quark  nor  OPI  for  page 
assembly  and  network  image  han¬ 
dling. 

In  SNAPP,  Scitex  has  integrated 
PostScript-compatible  scanners,  de¬ 
sign  and  assembly  workstations,  and 
output  devices.  Echoing  the  remarks 
of  his  counterpart  at  SII,  a  Scitex 
spokesman  at  ANPA/TEC  said,  “It 
takes  for  granted  that  there  will  be 
Macs  on  site.” 

Scitex  designed  and  priced  (under 
$250,000)  SNAPP  to  handle  all  pages. 
Calling  it  cost-effective  enough  “to 
plot  your  black-and-white  pages,”  the 
spokesman  said  the  system  is  aimed 
at  color  users  who  would  not  be  tra¬ 
ditional  Scitex  customers  and  for 
those  without  heavy  color  use  who 
want  the  color  quality  associated  with 
Scitex. 

SNAPP  (Scitex  Newspaper  and 
PostScript  Publishing)  can  be  imple¬ 
mented  as  a  total  solution  or  inte¬ 
grated  with  a  customer’s  existing 
equipment.  The  customer  need  not  be 
a  newspaper.  Scitex  is  also  targeting 
magazine  and  book  publishers  and 
commercial  shops. 

The  modular  system  allows  the  user 
to  add  other  PostScript-compatible 
production  tools  while  interfacing  di¬ 
rectly  to  Scitex  system  components. 

Input  options  include  the  Leafscan 
35  and  45  film  scanners  and  the 
Smartscanner  PS  and  SmarTwo  PS 
flatbed  scanners,  which  offer  scaling, 
rotation,  sharpening,  UCR  and  GCR. 

Scitex  software  moves  a  low-res¬ 
olution  version  of  the  scanned  image 
to  the  user’s  Macintosh  design  work¬ 
station. 

High-resolution  files  reside  on  a 
Scitex  Star  PS  page  assembly  station. 
Star  PS  incorporates  an  Adobe 
PostScript  interpreter  (with  standard 


Adobe  fonts)  running  on  an  IBM  PS/2 
machine  and  presenting  much  the 
same  user  interface  as  the  Scitex  As¬ 
sembler. 

Prior  to  RIPping,  the  high-resolu¬ 
tion  file  is  swapped  for  the  low-res¬ 
olution  image  used  for  design  and 
placement.  Output  is  to  the  Dolev  400 
PS  internal  drum  recorder. 

The  Dolev  400  PS  helium  neon  laser 
images  an  area  up  to  19.68"x25.37"at 
resolutions  ranging  from  1 524  to  3556 
Ipi  for  plotting  line  screens  as  high  as 
250  Ipi. 

Globe  buys 
building  for 
Sunday  inserting 

The  Boston  Globe  paid  $4  million 
for  a  manufacturing  building  in  West- 
wood,  Mass.,  to  house  its  Sunday 
preprint  insert  operation.  Sited  on  10 
acres  in  an  industrial  park,  the  build¬ 
ing  will  be  renovated  and  furnished 
with  new  on-line  inserting  equipment. 

Quoted  in  a  release.  Globe  pub¬ 
lisher  William  O.  Taylor  said  the  new 
plant  provides  “more  efficient  in¬ 
serting  capabilities”  and  further  op¬ 
tions  for  Sunday  and  daily  packag¬ 
ing. 

The  building,  expected  to  be  oper¬ 
ational  in  the  fall  of  1 993,  will  replace 
another  the  Globe  has  been  renting 
for  several  years.  The  newspaer  re¬ 
tains  its  main  facility  in  Dorchester 
and  satellite  printing  plant  in  Biller¬ 
ica. 

CPFP  deinking 
ready  in  Gatineau 

Montreal-based  Canadian  Pacific 
Forest  Products  Ltd.  inaugurated  its 
$105  million  (Canadian)  deinking 
plant  in  Gatineau,  Que.,  an  integral 
part  of  a  $390  million  modernization 
program  for  the  mill. 

The  new  recycling  facility  will 
produce  1 80,000  tons  of  deinked  pulp 
annually  from  220,000  tons  of  old 
newspapers  (70%)  and  magazines 
(30%)  supplied  by  Laidlaw  Waste 
Systems.  The  pulp  will  contribute 
40%  of  the  fiber  in  the  mill’s  recy¬ 
cled  newsprint.  The  mill  is  to  begin 
production  next  year,  following  com¬ 
pletion  of  other  aspects  of  the  mod¬ 
ernization. 

Annual  production  capacity  for 
Gatineau  was  put  at  433,000  tons  of 
recycled  newsprint.  Including  its 
Thunder  Bay,  Ont.,  mill,  Canadian 
Pacific  will  be  able  to  produce  more 
than  900,000  tons  of  recycled 
newsprint  annually. 


First  TKS  presses 
to  South  America 

A. A.  Editora  Nacional,  Caracas, 
Venezuela,  has  agreed  to  purchase 
two  TKS  presses  from  Dow  Jones  & 
Co.,  the  equipment’s  original  buyer. 
Inland  Newspaper  Machinery  Corp., 
Lenexa,  Kan.,  acted  as  sales  agent  for 
Dow  Jones. 

TKS  (U.S.  A.)  said  it  will  add  color 
capacity  and  motorized  register  con¬ 
trols  to  the  presses  and  furnish  the 
parts  required  to  reduce  the  web 
width.  It  will  also  provide  a  complete, 
computer-based  newspaper  produc¬ 
tion  control  system  (T-NPC)  for  both 
presses. 

El  Nacional  (150,000  daily  circu¬ 
lation,  200,000  Sunday)  will  be  the 
first  South  American  newspaper  to 
use  TKS  presses. 

Vu/Text  services 
transfer  to  Dialog 

Knight-Ridder  Inc.  will  move  all 
its  Vu/Text  on-line  newspaper  data¬ 
bank  services  into  its  Dialog  Infor¬ 
mation  Services  Inc.  by  the  end  of 
this  year. 

For  two  years  Dialog  has  been 
adding  Vu/Text  newspapers  to  its 
own  services,  with  39  now  available. 
Larger  newspapers  will  be  offered  as 
separate  databases,  while  offerings 
of  several  smaller  papers  will  be  com¬ 
bined  to  retain  Vu/Text’s  regional 
coverage. 

Dialog  created  an  interface  famil¬ 
iar  to  Vu/Text  users  that  contains 
search  and  display  enhancements.  For 
Vu/Text  customers  new  to  Dialog, 
sign-up  and  first-year  service  fees 
will  be  waived  and  a  practice  pass¬ 
word  and  $50  of  on-line  time  will  be 
provided.  Extra  time  is  provided  for 
those  signing  by  Sept.  1. 

Salmaggi  named  FTA 
technical  director 

The  Flexographic  Technical  As¬ 
sociation  Inc.,  Ronkonkoma,  N.Y., 
appointed  Henry  F.  Salmaggi  as  its 
technical  director. 

He  is  a  member  of  the  FTA  Flexo 
Hall  of  Fame  and  former  president  of 
the  Foundation  of  the  FTA,  a  chari¬ 
table,  educational,  and  scientific  or¬ 
ganization. 

Prior  to  joining  the  FTA,  Salmaggi 
was  technical  director  for  a  flexo 
plate  company.  He  also  directed  tech¬ 
nical  printing  programs  and  lectured 
at  Rochester  Institute  of  Technology, 
New  York  University. 
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Classified  goes  live 

Baton  Rouge  (La.)  Advocate’s  DEC-led  installation  is  up  and  running 


By  Jim  Rosenberg 

CompuText  Inc.’s  most  mature 
product  is  now  the  first  system  up  and 
running  at  the  Baton  Rouge  Advo¬ 
cate's  front-end  system  change-out. 

The  installation  is  the  first  in  a  new, 
multivendor  arrangement  whereby 
Digital  Equipment  Corp.  handles 
sales,  integration,  installation,  and 
training  (E&P,  March  28). 

Classified  advertising  is  the  first 
department  to  benefit  from  the  Ad¬ 
vocate’s  $2.3  million  investment  in 
new  editorial  and  advertising  sys¬ 
tems.  Its  system  went  live  in  mid- 
May. 

A  contract  was  signed  with  DEC  in 
March,  and  equipment  was  delivered 
May  2.  In  the  intervening  weeks,  site 
and  system  plans  were  drawn  up  tak¬ 
ing  into  account  the  tiniest  details.  By 
minimizing  surprises  and  last-minute 
decisions,  head  of  DEC’S  newspaper 
business  Jim  Bovay  said,  the  system 
dropped  right  in  and  was  running  in 
two  weeks. 


“It’s  an  approach  Digital  follows 
in  many  other  industries,”  he  said. 

Had  late  decisions  on  RIPs  and 
recorders  been  made  sooner,  the  two 
weeks  between  delivery  and  start-up 
would  have  shrunk  to  almost  one,  ac¬ 
cording  to  Bovay  and  CompuText  ex¬ 
ecutives  Jimmy  and  Suzette  Connell. 
They  said  Advocate  information  sys¬ 
tems  director  Richard  Shurley  wanted 
to  retest  and  double-check  the  output 
systems  before  going  live. 

Harlequin  PostScript  RIPs  driving 
the  recorders  in  Autologic  imageset¬ 
ters  run  on  two  high-end  Apple 
Quadras  leased  from  DEC.  Accord¬ 
ing  to  Bovay,  the  Advocate  intends 
to  replace  them  by  purchasing 
Harlequin’s  486-based  product  when 
all  parties  are  satisfied  with  the  new 
software  RIP’s  stability. 

In  late  summer,  the  newsroom  re¬ 


portedly  will  install  Dewarview,  the 
newest  Windows-based  system  from 
Dewar  Information  Systems  Corp. 

At  ANPA/TEC,  Bovay  said  that 
“between  now  and  September  they 
will  go  live  with  display  ad  and  clas¬ 
sified  pagination.” 

Computext’  s  classified  pagination 
and  CAT  display  ad  systems  already 
have  been  installed  in  Baton  Rouge. 
CompuText  software  engineer  Sean 
Hill  said  that  classified  pagination 
will  go  in  after  staffers  are  trained  on 
the  CAT  this  summer.  At  that  point, 
he  said,  the  separate  systems  will  be 
pulled  together  into  a  single,  tightly 
integrated  ad  system. 

In  its  demos,  CompuText  back-to- 
front  classified  pagination  seemed 
fairly  straightforward. 

Once  the  closed  edition  and  clas¬ 
sification  codes  are  selected,  the  op¬ 
erator  pulls  up  the  days’  ads.  Folios 
are  automatically  generated  and  dis¬ 
play  ads  are  dropped  in,  followed  by 
headers  and  the  liner  ads.  Setup  can 
be  in  pyramids  or  pure  stacking.  The 


operator  can  place  any  graphics  al¬ 
ready  in  the  database. 

A  specific  ad  can  be  placed  in  a  spe¬ 
cific  position,  with  the  balance  of  the 
page  automatically  built  around  it. 

Where  automatically  spaced 
columns  fall  short,  fillers  are  auto¬ 
matically  selected  and  placed  ac¬ 
cording  to  size,  then  displayed  in  red. 
Spaces  can  be  outlined  for  late  ads 
that  are  to  be  pasted  in  later. 

To  view  the  status  of  the  day’s  sec¬ 
tion  quickly,  an  operator  can  call  up 
thumbnails  of  all  pages  that  have  been 
worked  on.  The  Page  Options  win¬ 
dow  includes  provisions  for  macros. 

Bovay  described  the  sale  to  the  Ad¬ 
vocate  as  a  phased  implementation 
that  includes  an  eventual  move  to  all 
PostScript  output  with  full  color  ca¬ 
pability. 

Editorial  pagination,  a  graphics 


database,  and  color  prepress  are  ex¬ 
pected  to  follow  the  full  ad  system, 
but  Bovay  said  the  Advocate  is  still 
evaluating  its  options. 

“We  will  map  a  complete  set  of  ser¬ 
vices  around  the  total  solution”  cho¬ 
sen  by  the  Advocate,  said  Bovay. 

Although  DEC  services  include  its 
networking  expertise.  Baton  Rouge 
chose  a  local  network  supplier  and  its 
own  installation.  DEC  certified  the 
work. 

DEC’S  arrangement  with  Houston- 
based  CompuText  for  ad  systems  and 
Oak  Brook,  Ill. -based  DISC  for  edi¬ 
torial  systems  is  aimed  at  newspapers 
with  circulations  of  50,000  and  more, 
according  to  DEC,  which  after  many 
years  seeks  to  re-enter  the  newspa¬ 
per  systems  business. 

According  to  Bovay,  DEC  spent 
“just  under  $2  million”  to  move  Com- 
puText  and  DISC  systems  to  the  DEC 
network  and  onto  the  DEC  database. 
He  added  that  personal  confidence  in 
Jimmy  Connell  and  Steuart  Dewar  was 
in  large  part  responsible  for  their  se¬ 
lection  as  DEC’S  software  suppliers. 

High  on  its  list  of  prospects  are 
newspapers  that  were  early  DEC  cus¬ 
tomers.  The  Advocate’s  TMS/CMS 
systems  were  installed  by  DEC  al¬ 
most  20  years  ago. 

The  Advocate’s  front-end  systems 
will  feature  PCs  and  Macintoshes 
linked  to  DEC  VAX  fileservers. 
Though  its  first  installation  will  use 
DECstation  PCs,  customers  may  pur¬ 
chase  the  machines  from  other  man¬ 
ufacturers,  according  to  Bovay. 

Corrections 

EtfeP’sJune  13  article,  “Managing 
Editor  to  access  Leaf  Preserver”  mis¬ 
stated  Robert  Caspe’s  intention, 
which  was  to  make  his  archiving  sys¬ 
tem  also  accessible  to  equipment  and 
staff  other  than  those  concerned  only 
with  photos  and  graphics. 

In  the  same  issue,  the  article  about 
the  GMA  Newstor  system  should 
have  reported  that  executive  vice 
president  Randy  Seidel  said  the  sys¬ 
tem  follows  an  industry  trend  toward 
two-part  assembly  of  papers,  en¬ 
abling  storage  of  the  advance  sections 
and/or  commercial  preprints  and  their 
automated  retrieval  for  later  inser¬ 
tion  into  main  news  jackets. 


“We  believe  newspapers  want  standard,  fourth- 
wave  solutions  at  half  the  price  they  used  to  pay,  and 
they  want  someone  to  step  up  and  take  responsibility 
for  all  of  it.” 
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THE  EEADING  edge 


By  Michael  Conniff 


Classified  information  about  the  future 


Newspapers  live  and  die  by  their  classifieds,  and  so  it 
is  no  surprise  that  publishers  fear  the  franchise  is  at  risk 
when  it  comes  to  electronic  information  services. 

The  thinking  goes  that  the  differences  between  a  news¬ 
paper’s  classifieds  and  the  yellow  pages  will  evaporate 
once  the  information  appears  in  some  kind  of  form  on 
line.  Once  the  world  goes  electronic,  according  to  con¬ 
ventional  wisdom,  all  that  classified-directory  informa¬ 
tion  will  start  to  look  the  same,  and  so  newspapers  had 
better  do  everything  in  their  power  to  keep  directory  pub¬ 
lishers  and  other  pretenders  at  bay. 

That  is  the  gospel,  but  the  evidence  in  the  marketplace 
tells  another  tale.  Newspapers,  it  turns  out,  have  a  natu¬ 
ral  advantage  in  electronic  information  services  that  will 
be  difficult  for  any  pretender  to  overcome.  Newspapers 
as  far-flung  as  the  Miami  Herald  and  the  Sacramento  Bee 
have  found  that  voice  personals  and/or  voice  classifieds 
can  be  an  important  adjunct  to  their  classified  franchise. 
Directory  publishers,  on  the  other  hand,  have  struggled 
to  make  a  business  out  of  front-of-the-book  (FOB)  voice 
information  services,  or  back-of-the-book  (BOB)  au- 
diotex  sections  supplied  and  updated  by  the  advertisers 
themselves. 

It  turns  out  that  classifieds  and  yellow  pages  have  much 
less  in  common  than  the  pundits  would  have  you  think, 
and  it  turns  out  that  maybe  newspapers  should  be  wor¬ 
ried  about  a  threat  of  a  different  color. 

Most  of  the  newspaper’s  inherent  advantages  in  the 
marketplace  come  from  daily  publication  and  a  sales  force 
geared  to  generate  and  process  orders  in  the  here-and- 
now,  rather  than  once  a  year.  Directory  publishers,  to 
their  dismay,  are  trapped  by  their  own  history  and  a  sales 
force  that  considers  a  yellow  pages’  sale  to  be  an  annual 
event.  Newspapers  have  the  advantage  of  daily  promo¬ 
tion  of  their  audiotex  services,  and  that  goes  for  both  ed¬ 
itorial  and  advertising. 

There  is  growing  evidence  that  the  audience  for  voice 
information  services  has  to  be  constantly  reminded  that 
these  audiotex  products  exist,  and  the  newspaper  is  a  con¬ 
stant,  daily  reminder.  The  best  barometer  for  success  in 
voice  information  services  is  the  willingness  of  the 
provider  to  promote  tirelessly  what  can  be  found  once 
the  consumer  picks  up  the  phone. 

If  anything,  the  electronic  environment  magnifies  the 
differences  between  newspapers  and  directory  publish¬ 
ers,  and  it  is  the  yellow  pages  people  who  have  to  won¬ 
der  about  what  they  see  in  the  mirror,  but  there  is  a  glitch 

(Conniff  is  editor  and  senior  consultant  of  the  Kelsey 
Report,  a  telecommunications  newsletter,  and  the  prin¬ 
cipal  of  High  Comm  Group,  a  consulting  firm.) 


that  comes  with  a  newspaper’s  presumed  timeliness  and 
ubiquity. 

If  the  key  to  success  in  voice  information  services 
comes  from  constant  promotion,  then  what  is  to  stop  a 
directory  publisher  —  or  anyone  else  for  that  matter  — 
from  promoting  his  classified  voice  services  to  the  gen¬ 
eral  public  in  the  daily  newspaper? 

That  is  exactly  what  has  happened  in  Seattle.  SureFind 
Classifieds  by  Telephone,  self-styled  as  “the  nation’s 
first  fully  interactive  and  instant  multimedia  classified 
advertising  system,”  raised  a  stink  when  the  Seattle  Times 
and  the  Seattle  Post-Intelligencer,  which  publish  under 
a  Joint-publishing  agreement,  refused  to  let  real  estate 
agents  include  the  SureFind  telephone  number  (206-287- 
FIND)  in  the  newspapers’  classified  advertising  sections. 

The  Times  handles  advertising  for  both  papers  under 
the  JOA,  and  the  newspaper  was  not  happy  about  opening 
a  Pandora’s  box  of  competing  audiotex  providers.  After 
discussions  with  SureFind’ s  lawyers,  the  Times  did  finally 
agree  to  let  SureFind  run  an  advertisement  that  included 
the  phone  number,  but  refused  to  let  real  estate  agents  in¬ 
clude  the  SureFind  number  in  their  own  classified  ads. 

James  E.  Lalonde,  SureFind’s  founder,  president,  and 
chief  executive  officer,  was  a  reporter  for  the  Seattle 
Times  before  he  started  SureFind,  and  he  wasted  no  time 
in  crying  “monopoly,”  in  pointing  out  the  irony  of  news¬ 
papers  fighting  the  regional  Bell  operating  companies  in 
Washington,  D.C.,  and  then  placing  serious  restrictions 
on  access  to  the  classified  advertising  “pipeline”  in  Seat¬ 
tle,  Wash. 

Lalonde  has  managed  to  convince  other  newspapers 
in  the  state  that  his  service  is  not  the  root  of  all  evil  but, 
rather,  a  “value-added  service.” 

Legally,  newspapers  may  well  be  able  to  defend  their 
right  to  control  the  content  of  their  advertising,  but  the 
problem  will  come  from  the  public  perception  of  such  lit¬ 
igation. 

To  make  the  decision  even  more  difficult,  publishers 
who  allow  such  competing  services  in  their  paper  risk  dam¬ 
age  to  the  traditional  newspaper  franchise  in  classifieds. 

What  is  a  newspaper  to  do?  In  order  to  maintain  its  po¬ 
sition  as  the  number  one  provider  of  news,  information, 
and  advertising  in  a  market,  newspapers  may  be  forced 
to  accommodate  these  competitors,  to  try  to  make  the 
best  of  a  parlous  situation. 

At  the  very  least,  companies  such  as  SureFind  are  the 
marketplace  equivalent  of  a  wake-up  call  to  newspapers 
which  have  been  reluctant  to  move  into  voice  personals  and 
voice  classifieds  of  their  own  volition.  The  future  of  clas¬ 
sified  advertising  may  belong  to  those  newspapers  which 
embrace  the  competition,  then  do  them  all  one  better. 
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LEGALLY  SPEAKING  - 

Aggressive  news  reporting  raises  court  concern 


By  Lawrence  R.  Levin 

In  the  aftermath  of  Operation 
Desert  Storm,  the  press  found  itself 
subject  to  substantial  criticism  for  try¬ 
ing  to  delve  too  deeply  into  military 
operations. 

The  public  perceived  the  media  as 
a  threat  to  our  military  personnel.  We 
were  even  told  that  CNN  and  our  daily 
newspapers  were  Iraq’s  best  source 
of  military  intelligence. 

This  criticism  implied  that  the  press 
could  not  be  trusted  to  make  editorial 
decisions  about  what  information  was 
sensitive  or  could  compromise  na¬ 
tional  security. 

This  is  just  one  illustration  of  the 
public  backlash  the  media  is  experi¬ 
encing,  backlash  against  what  is  per¬ 
ceived  as  the  press’s  overly  aggres¬ 
sive  prying  and  lack  of  discerning  ed¬ 
itorial  judgment. 

Other  illustrations  abound.  For  ex¬ 
ample,  similar  questions  were  raised 
after  Arthur  Ashe’s  recent  press  con¬ 
ference  in  which  he  revealed  that  he 
is  HIV  positive. 


stitutional  liberties  allowed  the  news 
media”  with  respect  to  the  public’s 
right  to  know,  the  Sun-Times  still 
agreed  that  Ashe  was  entitled  to  have 
his  privacy  respected.  It  concluded 
that  the  public’s  right  to  know  “was 
not  at  stake  here”  and  that  Ashe’s 
“right  to  privacy”  was  “inappropri¬ 
ately  invaded.” 

At  the  recent  American  Newspa¬ 
per  Publishers  Association  conven¬ 
tion,  the  Archbishop  of  New  York,  in 
invoking  God’s  blessing,  thought  it 
appropriate  to  ask  that  God  guide  the 
assembled  publishers  to  report  rather 
than  create  news. 

This  public  backlash  is  cause  for 
concern.  Of  even  greater  concern,  this 
backlash  is  now  spilling  over  to  af¬ 
fect  how  courts  enforce  the  First 
Amendment  and  the  freedom  of  the 
press  it  guarantees. 

In  a  recent  case,  U.S.  District  Judge 
Leinenweber  allowed  his  suspicion  of 
how  the  press  reports  news  to  influ¬ 
ence  his  decision  about  whether  to  per¬ 
mit  defense  attorneys  to  reveal  the 
name  of  an  allegedly  corrupt  prose¬ 


While  the  media’s  expertise  is  communication,  they 
must  do  a  better  job  of  reminding  the  pubiic  why  their 
reporting  is  the  greatest  protection  of  the  pubiic’s 
basic  freedoms. 


Ashe’s  HIV  status  was  a  personal 
matter  that  he  alone  had  the  right  to 
decide  whether  or  not  to  share  with 
the  public.  Yet  the  news  media  —  in 
search  of  a  “good  story”  —  took  that 
right  away  from  him,  once  again  rais¬ 
ing  serious  questions  about  the  me¬ 
dia’s  editorial  judgment. 

In  his  April  11,1 992,  commentary, 
Charles  Osgood  reflected  “that  he 
[Ashe]  should  have  to  tell  the  whole 
world,  when  he  wanted  to  share  the 
knowledge  of  this  [AIDS]  only  with 
his  family  and  those  closest  to  him, 
is  outrageous.” 

Osgood  recognized  that  as  impor¬ 
tant  as  the  First  Amendment  is,  some¬ 
times  “the  decent  thing  to  do  with  a 
piece  of  information  is  to  let  it  be.” 

The  Chicago  Sun-Times  com¬ 
mented  on  the  media’s  role  in  its  April 
10,  1992,  edition.  Noting  the  “con- 

(Levin  is  a  member  of  Levin  & 
Funkhouser  Ltd.,  a  Chicago-based 
law  firm.) 


cutor.  In  that  case,  which  had  received 
national  attention,  the  United  States 
successfully  prosecuted  an  Illinois 
Circuit  Court  judge,  David  J.  Shields, 
and  an  attorney,  Pat  Deleo,  for  bribery. 

In  the  course  of  the  trial,  the  jury 
had  heard  testimony  from  another  Illi¬ 
nois  Circuit  Court  judge  who  had  pre¬ 
viously  pleaded  guilty  to  accepting 
bribes.  The  judge  testified  that  an  as¬ 
sistant  corporation  counsel  for  the 
city  of  Chicago  —  identified  only  as 
“Prosecutor  A”  —  had  bribed  him  to 
fix  cases. 

Shortly  before  the  primary  elec¬ 
tion,  the  Chicago  Sun-Times  had  rea¬ 
son  to  believe  that  Prosecutor  A  was 
the  front-runner  for  the  democratic 
nomination  for  Circuit  Court  judge, 
an  elected  position  in  Illinois.  Al¬ 
though  the  attorneys  in  the  Shields 
case  knew  who  Prosecutor  A  was,  a 
routine  gag  order  entered  in  the  case 
prevented  them  from  confirming  his 
identity,  even  though  they  believed 
the  integrity  of  the  judicial  system 


was  at  stake  and  made  it  imperative 
that  the  court  rescind  the  order. 

Six  days  before  the  primary,  the 
Sun-Times  was  unable  to  confirm  the 
identity  of  Prosecutor  A  and  asked 
Judge  Leinenweber  to  modify  the  gag 
order. 

The  Sun-Times  argued,  “It  would 
be  ironic,  to  say  the  least,  for  Prose¬ 
cutor  A  to  win  the  impending  primary 
election  without  the  public  being  in¬ 
formed  of  his  alleged  corruption  be¬ 
cause  of  a  routine  protective  order 
entered  earlier  in  this  now-concluded 
criminal  case  —  a  case  which  dealt 
with  bribery,  the  corruption  of  judges 
and  lawyers,  and  the  integrity  of  the 
judicial  process  itself.” 

There  was  ample  precedent  for  the 
Sun-Times’  request.  As  early  as  1972, 
the  Supreme  Court  recognized  that 
the  First  Amendment  protects  the  me¬ 
dia  in  “seeking  out  the  news.” 

Many  lower  courts  have  affirmed 
the  media’s  right  to  ask  that  a  gag  or¬ 
der  be  modified  if  it  “impinges  on  its 
[the  media’s]  right  to  gather  news 
protected  by  the  First  Amendment,” 
holding  that  “arbitrary  interference 
with  access  to  important  information 
is  an  abridgment  of  the  freedom  of 
speech  and  of  the  press  protected  by 
the  First  Amendment.” 

Thus,  the  First  Amendment  rights 
of  the  press  clearly  encompass  free 
access  to  sources,  including  trial 
counsel. 

Ignoring  the  criteria  established  by 
the  Supreme  Court,  Judge  Leinen¬ 
weber’ s  overriding  concern  was  that 
disclosing  Prosecutor  A’s  name  just 
six  days  before  the  primary  might  im¬ 
pact  his  chances  for  election. 

The  judge  was  concerned  that  the 
media  would  not  give  Prosecutor  A 
the  opportunity  to  defend  himself  if 
this  information  were  released,  re¬ 
vealing  that  he  —  like  others  —  did 
not  trust  the  press  to  be  fair. 

Expressly  noting  that  it  was  the 
Thursday  before  Tuesday’s  election. 
Judge  Leinenweber  said,  “[Prosecu¬ 
tor  A’s  identity]  will  be  in  tomorrow’s 
newspaper  or  on  tonight’s  television 
—  there  is  no  opportunity  ...  to  re¬ 
spond  to  that.” 

The  judge  suggested  that  he  might 
rescind  the  gag  order  if  there  were  a 
month  or  two  before  the  election, 
which  would  give  Prosecutor  A  time 
to  defend  himself.  In  court,  the  Sun- 
Times  argued  that  the  Judge’s  as¬ 
sumption  that  the  media  would  not 
(See  LEGALLY  on  page  46) 
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At  AM  Graphics,  we  take  pride  in  our  technological  ability  to  continue  creating  world-class  innovations.  For  example, 
NP200  press  gripper  conveyor  provides  discrete  copy  control  from  press  to  mailroom  at  press  speeds.  Our 


high-performance  NP630  straight-line  inserter  offers  dual  delivery  and  expandability.  Automatic  repairs  and  zoned 


production-up  to  5,000  zones  per  delivery-are  controlled  by  ICON.  To  stack,  store  and  transport  packages  in  lay-flat 


condition  without  strapping...  CLASS  is  now  available!  AMCS  provides  integrated,  real-time  control  over  all  mailroom 
equipment.  And  SELECTIVE  INSERTING  produces  insert  packages  targeted  to  individual  subscribers.  This  commitment 


to  innovative  mailroom  systems  reaffirms  AM  Graphics  as  the  industry  leader.  It's  a  leadership  position  we  share 


with  our  newspaper  customers. 


Because  of  our  innovative  ideas,  the  world’s  most 


demanding  mailrooms  continue  to  turn  to  AM  Graphics 


Richard  J.  Bonnie  -  President,  AM  Graphics 
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Los  Angeles  media  gear  up  for  expected  subpoenas 

Editors  say  they  will  not  surrender  unpublished  materials 
related  to  riot  coverage  following  the  Rodney  King  acquittal 


By  M.L.  Stein 

Los  Angeles  media  are  gearing  up 
for  an  expected  rash  of  subpoenas 
seeking  photos  for  use  in  prosecuting 
people  accused  of  criminal  acts  dur¬ 
ing  the  recent  rioting  in  the  city. 

A  spokeswoman  for  the  United 
States  attorney’s  office  told  E&P  that 
some  subpoenas  have  been  issued  but 
declined  to  name  specific  news  outlets. 

An  E&P  survey  of  various  news¬ 
paper  editors  and  broadcast  news  di¬ 
rectors  found  that  few  subpoenas  ac¬ 
tually  had  been  served. 

“But  we  know  they’re  sitting  out 
there,”  said  an  attorney  for  Fox  Tele¬ 
vision,  Channel  1 1.  “I  think  the  FBI 
is  narrowing  the  focus  of  the  sub¬ 
poenas  before  serving  them.” 

Some  news  companies  already 
have  complied  with  FBI  requests  or 
subpoenas  for  published  or  broadcast 
material  but  a  legal  battle  is  looming 
over  unpublished  photographs  or  tv 
“outtakes,”  film  that  was  not  broad¬ 
cast. 

Several  arrests  have  been  made  in 
the  wake  of  the  riots,  including  those 
of  four  men  charged  with  the  savage 
beating  of  a  white  truck  driver.  The 
attack  was  widely  featured  on  televi¬ 
sion.  The  U.S.  attorney’s  office  and 
the  Los  Angeles  district  attorney  ’  s  of¬ 
fice  have  formed  a  joint  task  force  in 
connection  with  the  prosecution  of 
looters  and  others  who  committed 


criminal  acts.  Any  photos  or  other  ma¬ 
terial  collected  by  the  FBI  will  be 
shared  with  the  district  attorney. 

Editors  said  they  will  fight  any  at¬ 
tempt  to  subpoena  unpublished  pic¬ 
tures. 

“We  will  review  any  request  for 
published  photos  on  its  merits  but  we 
will  resist  in  any  possible  legal  way 
a  demand  for  unpublished  material,” 
said  Bob  Burdick,  editor  of  the  Los 
Angeles  Daily  News.  Burdick,  like 
some  other  editors  contacted,  said  he 
had  not  been  served  with  an  order  at 
this  writing. 

Los  Angeles  Times  senior  editor 
Noel  Greenwood  said,  “What  we  are 
giving  out  is  what  any  member  of  the 
public  can  walk  in  and  obtain  from 
us.  We  are  not  turning  over  any  un¬ 
published  photos  or  other  material.” 

Times  lawyers  have  asked  federal 
officials  to  reconsider  their  subpoe¬ 
nas  for  unpublished  photos. 

The  Daily  Breeze  in  Torrance,  one 
of  the  three  Copley  Los  Angeles 
Newspapers,  declared  in  an  editorial 
that  “government  demands  for  mate¬ 
rial  in  our  raw  files  set  a  bad  prece¬ 
dent.  Authorities  also  seem  to  be  ig¬ 
noring  common  sense  in  their  bid  to 
get  such  material.  Can  there  be  much 
that  the  public  has  not  seen,  with  the 
nearly  round-the-clock  coverage  on 
television  and  page  after  page  of  pho¬ 
tos  in  the  newspapers?” 

The  Breeze  contended  the  govern¬ 


ment  has  little,  if  anything,  to  gain  by 
the  subpoenas  but  newspapers  have 
a  “lot  to  lose  .  .  .  since  their  ability 
to  gather  information  is  a  cornerstone 
of  the  First  Amendment.” 

Jim  Box,  executive  editor  of  the 
three  Copley  papers,  said  they  will 
“respectfully  decline”  to  release  un¬ 
published  photographs. 

“We  would  withhold  the  photos  in 
the  same  way  we  would  withhold  a  re¬ 
porter’  s  notes,”  he  added.  “We  should 
not  be  regarded  as  an  investigative  arm 
of  law  enforcement.  Giving  them  the 
pictures  would  open  the  floodgates.” 

A  similar  view  was  expressed  by 
Rich  Archbold,  managing  editor  of 
the  Press-Telegram  in  Long  Beach. 

“We  will  not  release  any  unpub¬ 
lished  material,”  he  said. 

John  Lippman,  news  director  of 
KCBS-TV,  Channel  2,  said  broad¬ 
casters  will  have  a  tougher  job  fight¬ 
ing  the  subpoenas  because  aired  and 
unaired  film  sometimes  overlap  and 
separating  them  can  be  a  complex 
process. 

The  Copley  Outlook  in  Santa  Mon¬ 
ica  supplied  the  FBI  with  a  printed 
photograph  of  two  rioters  gesturing 
triumphantly  over  the  truck  driver, 
Reginald  Denny,  as  he  lay  bleeding 
on  the  ground.  However,  the  news¬ 
paper  refused  a  request  for  all  un¬ 
published  photos  of  the  riot,  includ¬ 
ing  negatives. 


High  Court  refuses  to  revive  libel  suit 


The  U.S.  Supreme  Court  refused  to 
revive  a  libel  suit  by  a  horse  racing 
promoter  against  a  California  news¬ 
paper,  the  Fresno  Bee. 

The  court,  without  comment,  let 
stand  a  ruling  that  Paul  Mosesian  was 
a  public  figure  who  failed  to  prove 
the  newspaper  published  the  article 
in  question  with  “actual  malice.” 

The  case  stems  from  efforts  by 
Mosesian,  a  Fresno  lawyer  and 
businessman,  to  get  a  license  to  run 
an  annual  spring  horse  racing  pro¬ 
gram.  His  efforts  to  lease  the  Fresno 
Fairgrounds  for  the  program  were 
highly  publicized.  After  he  had  won 
the  license,  the  Fresno  Bee  pub¬ 
lished  articles  questioning  whether 
he  were  involved  with  illegal  gam¬ 


bling  and  organized  crime. 

Mosesian  sued  McClatchy  News¬ 
papers,  owner  of  the  Fresno  Bee,  and 
the  reporters  who  wrote  the  articles. 

The  California  Supreme  Court  last 
December  killed  the  lawsuit,  ruling 
Mosesian  had  injected  himself  into 
the  much-publicized  controversy  and 
must  be  considered  a  public  figure. 

Past  libel  law  decisions  require 
public  figures  to  prove  actual  malice 
that  a  news  organization  deliberately 
published  lies  or  acted  with  reckless 
disregard  for  the  truth.  The  Califor¬ 
nia  Supreme  Court  had  previously 
held  that  “no  reasonable  jury  could 
find  actual  malice”  in  the  newspaper 
stories  about  Mosesian. 

The  state  court  also  said  Mosesian 


“by  his  own  voluntary  and  at  times 
bombastic  efforts”  thrust  himself  into 
the  public  controversy  over  his  ap¬ 
plication  for  a  racing  license. 

Moreover,  the  state  court  said, 
horse  racing  and  the  large-scale  gam¬ 
bling  it  produces  are  legitimate  pub¬ 
lic  concerns,  as  are  the  qualifications 
and  background  of  racing  promoters. 

When  an  applicant  for  a  racing  li¬ 
cense  “becomes  deeply  embroiled  by 
his  own  efforts  in  a  public  contro¬ 
versy  over  his  application  and  at  ev¬ 
ery  opportunity  thrusts  himself  into 
the  center  of  the  dispute  to  influence 
the  decision  makers  ...  the  applicant 
steps  from  a  cloak  of  privacy  into  pub¬ 
lic  view,”  the  state  court  said. 

—  AP 
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NAA  files  position  with  the  FCC 

Asks  that  newspapers’  business  needs  be  considered 
as  telemarketing  regulations  are  drafted 


By  Debra  Gersh 

Citing  the  importance  of  telemar¬ 
keting  to  newspapers,  the  Newspaper 
Association  of  America  has  asked  that 
the  industry’s  business  needs  be  con¬ 
sidered  as  telemarketing  regulations 
are  drafted. 

The  NAA  (formerly  the  American 
Newspaper  Publishers  Association) 
filed  its  comments  with  the  Federal 
Communications  Commission  asking 
it  to  consider  certain  points  in  the 
Telephone  Consumer  Protection  Act 
(TCPA)  of  1991. 

Specifically,  the  NAA  comments 
noted  that  the  FCC  should  “recognize 
the  importance  of  telemarketing  to 
newspapers;  adopt,  at  least  in  the  case 
of  newspapers,  company-specific  ‘do 
not  call’  lists  to  protect  telephone  sub¬ 
scriber  privacy  at  the  least  cost;  clar¬ 
ify  that  an  ‘established  business  re¬ 
lationship’  includes  a  relationship  be¬ 
tween  a  newspaper  and  its  current  or 
lapsed  subscribers  and  its  advertis¬ 
ers;  and  exempt  the  use  of  auto  di- 

IN  BRIEF 


Bill  would 
ban  publication 
of  jurors’  names 

A  California  legislative  proposal 
would  make  it  a  crime  for  newspapers 
to  publish  jurors’  names,  hometowns, 
and  places  of  employment  without 
court  approval,  but  critics  believe  that 
may  be  unconstitutional. 

State  Sen.  Ed  Davis  (R-Santa  Clar¬ 
ita)  said  he  made  the  proposal  because 
newspapers  printed  the  names  and  in¬ 
formation  about  jurors  who  acquitted 
four  policemen  in  the  videotaped 
beating  of  Rodney  King. 

Publication  of  the  information 
placed  the  lives  of  jurors  and  their 
families  in  jeopardy,  Davis  said. 

The  proposal  would  amend  Senate 
Bill  1299,  pending  legislation  spon¬ 
sored  by  Davis  that  makes  it  a  mis¬ 
demeanor  to  publish  “information 
with  which  the  average  person  could 
locate  a  juror.” 

However,  Margaret  Pena,  a  Sacra¬ 
mento  legislative  consultant  for  the 
American  Civil  Liberties  Union,  said 


alers  with  prerecorded  messages  for 
debt  collection.” 

The  NAA  argued  that  it  is  “essen¬ 
tial  that  the  commission’s  regulations 
implementing  the  TCPA  do  not  un¬ 
duly  impair  the  ability  of  newspapers 
to  sustain  their  lifeblood  —  paid  sub¬ 
scribers.” 

While  urging  the  FCC  to  adopt  a 
company-specific  “do  not  call”  method 
for  allowing  consumers  to  halt  un¬ 
wanted  solicitations,  the  NAA  sug¬ 
gested  that,  if  the  FCC  adopts  a  “more 
restrictive  alternative,”  it  ought  to  con¬ 
sider  a  do  not  call  “method  for  local 
telephone  solicitations  made  by  hold¬ 
ers  of  second-class  mail  permits,  such 
as  newspapers.” 

Further,  the  NAA  maintained  that 
while  many  consumers  who  “might 
elect  to  register  in  a  national  [do  not 
call]  database  would  otherwise  wel¬ 
come  a  telemarketing  call  from  the 
local  newspaper.” 

In  fact,  according  to  NAA,  “about 
50%  of  new  newspaper  subscriptions 
in  a  given  year  come  from  telemar- 


the  Davis  proposal  would  inhibit  First 
Amendment  press  freedoms. 

“The  press  has  got  to  be  free  to  pub¬ 
lish  and  report  whatever  it  is  that  they 
deem  newsworthy.  The  Legislature 
should  not  be  in  the  business  of  de¬ 
termining  in  all  instances  that  some¬ 
thing  is  a  crime  to  publish,”  she  said. 

—  AP 


Hobby,  Catto  families 
sell  five  tv  stations 

H&C  Communications  Inc.,  Hous¬ 
ton,  Texas,  said  it  is  selling  its  five 
television  stations  to  Young  Broad¬ 
casting  Inc. 

H&C  would  not  disclose  the  sell¬ 
ing  price  of  the  stations,  but  the  com¬ 
pany’s  flagship  tv  station,  KPRC  in 
Houston,  said  the  deal  was  worth 
“hundreds  of  millions  of  dollars.” 

Besides  KPRC,  Young  Broadcast¬ 
ing  will  get  WESH-TV,  Daytona-Or- 
lando,  Fla.;  KSAT-TV,  San  Antonio, 
Texas;  KCCI-TV,  Des  Moines,  Iowa; 
and  KVOA-TV,  Tucson,  Ariz. 


keting,”  and  with  their  internally  gen¬ 
erated  do  not  call  lists,  newspapers 
can  “respect  the  wishes  of  those  not 
wanting  to  be  called,  while  preserv¬ 
ing  an  efficient  way  of  communicat¬ 
ing  with  most  other  members  of  the 
community  ....  The  very  success  of 
newspaper  telemarketing  in  generat¬ 
ing  new  subscriptions  demonstrates 
the  value  of  the  practice  to  the  pub¬ 
lic.” 

The  NAA  also  wants  the  FCC  to 
recognize  the  connection  between 
newspapers  and  their  subscribers  and 
advertisers  as  “established  business 
relationships”  under  the  TCPA, 
which  would  allow  newspapers  to  so¬ 
licit  current,  former,  and  potentially 
future  advertisers  and  subscribers  via 
telemarketing. 

The  NAA  also  suggested  to  the 
FCC  that  the  “  ‘established  business 
relationship’  test  not  be  defined  so 
narrowly  as  to  preclude  newspapers 
from  contacting  their  current  and  for¬ 
mer  subscribers  and  advertisers 
within  a  reasonable  period.” 


The  proposed  sale  still  must  be  ap¬ 
proved  by  federal  regulators.  It  would 
leave  H&C  with  only  one  operating 
property,  KPRC-AM  radio  in  Hous¬ 
ton. 

The  company  is  owned  by  Oveta 
Culp  Hobby,  her  two  children,  for¬ 
mer  Texas  Lt.  Gov.  William  P.  Hobby 
and  Jessica  H.  Catto,  and  their  chil¬ 
dren.  Mrs.  Hobby  was  the  first  U.S. 
Secretary  of  Health,  Education  and 
Welfare,  and  her  late  husband,  Wil¬ 
liam  P.  Hobby  Sr.,  was  governor  of 
Texas.  The  family,  which  once  owned 
the  Houston  Post,  entered  the  televi¬ 
sion  business  in  1950  with  the  pur¬ 
chase  of  KPRC,  Houston’s  first  tele¬ 
vision  station.  _ 

Correction 

In  a  story  titled  “Pittsburgh  strike 
drags  on”  {E&P,  May  30,  P.  46),  the 
ownership  of  Pittsburgh’s  two  daily 
newspapers  was  wrongly  reported. 

The  Pittsburgh  Post-Gazette  is  a 
Block  Newspapers  property  and  the 
Pittsburgh  Press  is  owned  by  Scripps 
Howard. 
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A  session  on  ‘political  correctness’ 

Editorial  cartoonists  discuss  and  debate  the  matter 
during  their  convention  in  Colorado  Springs 


By  David  Astor 

“Political  correctness”  is  one  of  the 
catch  phrases  of  the  1990s.  Is  it  any¬ 
thing  new?  What  do  editorial  car¬ 
toonists  think  about  it?  Has  it  had  an 
impact  on  the  way  their  work  is  per¬ 
ceived? 

These  were  some  of  the  questions 
addressed  during  a  lively  panel  dis¬ 
cussion  at  this  month’s  Association 
of  American  Editorial  Cartoonists 
convention  in  Colorado  Springs. 

During  the  session,  past  AAEC 
president  Mike  Keefe  of  the  Denver 
Post  and  North  America  Syndicate 
(NAS)  asked  for  an  informal  poll  of 
the  audience  to  see  if  the  political  cor¬ 
rectness  furor  has  affected  the  abil¬ 
ity  of  editorial  cartoonists  to  express 
themselves  freely.  A  large  majority 
of  those  raising  their  hands  indicated 
that  it  had  not,  but  about  10  indicated 
that  it  had. 

One  audience  member  said  he  was 
fired  a  couple  of  years  ago  for  doing 
a  cartoon  that  his  editor  apparently 
found  too  conservative,  and  this 
AAEC  convention  attendee  accused 
much  of  the  media  of  having  a  liberal 
“agenda.” 

He  commented,  “You  can  make  fun 
of  rednecks,  crackers,  conservatives, 
and  fundamental  Christians,  but  when 
lesbians  and  minorities  complain, 
they’re  taken  seriously.  What  both¬ 
ers  me  is  the  imbalance  of  it.” 

Another  audience  member,  Steve 
Kelley,  agreed  that  the  media  targets 
some  people  but  not  others.  “The  me¬ 
dia  has  no  problem  talking  about  the 
‘Bubba  vote’  in  the  South,”  com¬ 
mented  the  San  Diego  Union-Tribune 
and  Copley  News  Service  editorial 
cartoonist,  “but  they  don’t  go  to  New 
York  and  talk  about  the  ‘Jose  vote’ 
or  the  ‘Vinnie  vote.’” 

Panelist  Chuck  Asay,  the  conven¬ 
tion  host  and  Colorado  Springs  Gazette 
Telegraph  editorial  cartoonist,  was 
among  a  couple  of  other  speakers  who 
said  they  felt  many  of  America’ s  larger 
media  outlets  have  a  liberal  bias. 

“That  should  not  go  by  unchal¬ 
lenged,”  responded  Lexington  (Ky.) 
Herald-Leaderl^AS  editorial  car¬ 
toonist  Joel  Pett,  who,  like  Asay,  is 
an  AAEC  director.  “A  great  number 


Steve  Kelley 


Joel  Pett 


Jack  Ohman 


of  people  feel  the  media  has  a  very 
conservative  bias.  Witness  the  syco¬ 
phantic  reaction  of  the  media  to  the 
Gulf  war.” 

Indeed,  while  the  term  “political 
correctness”  is  most  often  used  by 
conservatives  to  label  derisively  val¬ 
ues  important  to  progressives,  one  ses¬ 
sion  panelist  said  the  term  can  be  ap¬ 
plied  across  the  ideological  spectrum. 

“What’s  politically  correct  de¬ 
pends  on  where  you  are,”  said  Den¬ 
ver  Post  editorial  page  editor  Chuck 
Green.  “In  Colorado  Springs,  the 
Bible  is  politically  correct.” 

Green  added  that  the  time  period 
also  helps  define  political  correct¬ 
ness.  He  noted,  by  way  of  example, 
that  an  anti-military  editorial  cartoon 
would  have  had  a  lot  more  trouble  be¬ 
ing  accepted  during  World  War  II  than 
it  would  now. 

All  in  all.  Green  said,  “political  cor¬ 
rectness  is  just  another  label  for  what’s 
been  around  forever.  I  don’t  think  it’s 
anything  new.  We  have  a  new  term  for 
it  so  discussion  begins  again.” 


Chuck  Asay 


“I  agree  with  Chuck,”  said  audience 
member  Jeff  MacNelly  of  the  Chicago 
Tribune  and  Tribune  Media  Services 
(TMS).  “It’s  a  new  label.  Every  com¬ 
plaint  we’ ve  ever  had  has  been  lumped 
into  this  huge  monster.” 

MacNelly  added,  “I’m  politically 
incorrect.  That’s  what  I  do  for  a  liv¬ 
ing.” 

Current  AAEC  president  Brian 
Basset  of  the  Seattle  Times  observed 
that  since  editorial  cartoonists  are  “in 
the  business  of  opinion-making,” 
they  will  often  anger  people  who 
don’t  agree  with  them. 

Audience  member  Paul  Fell  of  the 
Lincoln  (Neb.)  Journal  said  that  if 
editorial  cartoonists  tried  not  to  of¬ 
fend  anyone,  they  would  be  “called 
too  wimpy,  and  fired.” 

Green  commented,  “People  should 
realize  that  political  cartoons  offend 
all  kinds  of  groups.  They’re  not  sup¬ 
posed  to  be  fair.  They’re  supposed  to 
ridicule,  exaggerate,  and  distort.” 

The  Post  editor  continued,  “If  Mike 
Keefe  brings  me  a  cartoon  that  I  wince 
at  ...  it’s  probably  one  of  his  better 
cartoons.” 

Green  also  told  attendees  that,  al¬ 
though  he  believes  political  correct¬ 
ness  has  existed  for  a  long  time  un¬ 
der  different  labels,  he  thinks  “to¬ 
day’s  society  is  more  tolerant  than  it 
used  to  be;  more  open.  Your  craft  re¬ 
flects  that  fact.” 

Other  speakers,  however,  said  they 
are  getting  increased  pressure  from 
angry  readers  and  worried  editors 
over  the  content  of  their  cartoons. 

Panelist  Jack  Ohman  of  the  Port¬ 
land  Oregonian  and  TMS  said  he  is 
(See  AAEC  on  page  44) 


Kondracke  writing  feature  for  United  once  again 


Morton  Kondracke  is  once  again 
writing  a  column  for  United  Feature 
Syndicate. 

The  columnist  —  described  as  a 
“political  moderate”  by  UFS  —  cov¬ 
ers  topics  such  as  White  House-con¬ 
gressional  relations,  politics,  the 
economy,  and  foreign  policy  in  his 
twice-weekly  feature. 

Kondracke  is  senior  editor/writer 
at  the  New  Republic,  a  contributor  to 
The  Economist  of  London,  a  regular 
panelist  for  public  television’s 
McLaughlin  Group,  moderator  for 
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PBS’s  weekly  American  Interests  for¬ 
eign  policy  series,  and  an  occasional 
panelist  on  other  shows. 

He  is  also  known  for  his  “Penn¬ 
sylvania  Avenue”  column  in  the 
Washington,  D.C. -based  Roll  Call 
newspaper. 

Kondracke  —  formerly  the  Wash¬ 
ington  bureau  chief  of  Newsweek  and 
in  the  Washington  bureau  of  the 
Chicago  Sun-Times  —  wasaNeiman 
fellow  at  Harvard  University  and 
holds  a  bachelor  of  arts  from  Dart¬ 
mouth  College. 


No  full  NCS  membership  for  writers  of  cartoons 


The  National  Cartoonists  Society 
board  has  voted  down  a  proposal  to 
give  cartoon  writers  full  membership 
in  the  organization. 

NCS  president  Mell  Lazarus  re¬ 
ported  that  the  vote  was  unanimous 
with  one  abstention.  Several  mem¬ 
bers  of  the  nine-person  board  were 
not  present  when  the  vote  was  taken 
in  New  York  City  earlier  this  month, 
but  Lazarus  said  the  proposal  would 
not  have  passed  even  with  full  atten¬ 
dance. 

When  asked  why  the  vote  ended  up 
the  way  it  did,  Lazarus  said,  “It’s  a 
fundamental  fact  that  the  National 
Cartoonists  Society  was  founded  so 
that  the  uniquely  gifted  people  who 
practice  the  singular,  personal  art  of 
drawing  cartoons  in  every  form  and 
for  every  medium  can  meet  to  share 
that  special  experience.  It  does  not 
exist  merely  to  serve  the  specialized 
and  often  complex  industry  of  pro¬ 
ducing  features  for  newspaper  syn¬ 
dication. 

“Beyond  that,  awards  for  excel¬ 
lence  are  most  significant  when  made 
by  a  body  of  peers,  and  no  rhetorical 
stretch  can  ever  make  professional 
peers  of  cartoonists  and  writers.” 


Cartoon  writers  are  eligible  for  as¬ 
sociate  NCS  membership,  a  category 
that  has  higher  dues  and  no  voting 
rights.  A  number  of  writers  have 
asked  for  full  membership,  arguing 
that  they  play  an  important  role  in  car¬ 
tooning  and  have  in  fact  co-created  a 
number  of  comics  (see  E&P,  March 
28  and  May  9). 

One  such  co-creator/writer  is  Tom 
Forman,  who  does  the  Tribune  Me¬ 
dia  Services-distributed  “Motley’s 
Crew”  with  Ben  Templeton. 

When  asked  for  his  response  to  the 
board  vote,  Forman  said,  “1  think  it’s 
extremely  unfortunate  that  the  NCS 
still  has  its  head  in  the  sand.  Writers 
have  been  and  are  today  a  viable  part 
of  the  cartoon  industry.  They  should 
be  recognized  as  peers  with  cartoon¬ 
ists.  Hopefully,  this  unfortunate  sit¬ 
uation  will  be  rectified  one  day.” 

Forman  added  that  he  refuses  to 
join  the  NCS  as  an  associate  member 
“because  I  don’t  want  to  sit  in  the  back 
of  the  bus.  It’s  taxation  without  rep¬ 
resentation.” 

Lazarus,  who  does  “Momma”  and 
“Miss  Peach”  for  Creators  Syndi¬ 
cate,  also  reported  that  the  NCS  board 
decided  to  hold  fewer  but  longer 


Hentoff  column  moves  to  NEA 


Nat  Hentoff  —  who  comments  on 
the  state  of  Americans’  rights  to  think, 
write,  and  speak  freely  —  has  brought 
his  column  to  Newspaper  Enterprise 
Association. 

The  weekly  feature,  which  has  been 
appearing  in  the  Washington  Post 
since  1984,  was  formerly  syndicated 
by  Copley  News  Service. 


Hentoff  has  been  a  columnist  and 
staff  writer  for  the  Village  Voice  since 
1957  and  a  staff  writer  for  the  New 
Yorker  since  1960.  The  jazz  expert, 
who  was  the  editor  of  Down  Beat 
magazine  from  1952  to  1957,  also 
writes  on  music  for  the  Wall  Street 
Journal. 

(See  HENTOFF  on  page  45) 


board  meetings  in  the  future.  The 
board  used  to  meet  roughly  every  two 
months;  now  it  will  be  twice  a  year. 
Also,  future  meetings  will  be  held  in 
various  parts  of  the  country  that  have 
NCS  regional  chapters  rather  than  in 
New  York  City  exclusively. 

— David  Astor 
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Fashion  magazine  editor  Pam  Satran 
advises  mamas  and  papas  with  her 
weekly  "One-Minute  Parent."  Shar¬ 
ing  parenting  skills.  Telling  them 
how  to  give  tneir  babies  the  good 
things  in  life.  And  turning  the  baby 
boom  into  a  readership  boom. 

Call  toll-free  800-445-4555  for  a 
free  sample  from  our  mini  packages. 
Alaska,  California,  Hawaii  and 
Canada,  call  collect  (619)  293-1818. 
Get  the  package  that  ties  up  reader- 
ship  ana  revenues. 
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Newspaper  Enterprise 
Association  offers  timely 
specials  that  add  depth  and 
background  to  your  paper’s 
local  coverage. 

This  week,  NEA  clients 
receive  a  special  package 
of  commentary,  background 
reporting  and  eye-catching 
graphics  on  the  upcoming 
Democratic  convention. 

The  package  features  NEA 
columnists  Hodding  Carter, 
Joseph  Spear,  Robert  Wagman 
and  San  Diego  Union- 
Tribune  editorial 
writer  Joseph  Perkins. 

To  sample  The  NEA  Daily 
Service,  please  call 

800-221-4816 

(in  New  York,  212-692-3700). 


AAEC 

(Continued  from  page  42) 


seeing  more  sensitivity  to  his  editorial 
cartoons  from  disabled  people,  Jap- 
anese-Americans,  blacks,  and  others. 

Ohman  reported  that  he  did  one  car¬ 
toon  showing  controversial  Supreme 
Court  nominee  Clarence  Thomas  be¬ 
ing  cut  from  a  tree  and  announcing, 
“I  survived  the  lynching.”  He  said  he 
was  criticized  for  using  the  lynching 
metaphor,  but  noted  that  Thomas  him¬ 
self  had  brought  it  up  by  claiming  he 
was  the  victim  of  a  “high-tech  lynch¬ 
ing”  during  the  Anita  Hill  sexual  ha¬ 
rassment  hearings. 

The  Oregonian  staffer,  who  also 
described  the  angry  reaction  to  sev¬ 
eral  of  his  other  drawings,  said  he  is 
worried  that  at  some  point  “no  one 
will  be  able  to  say  anything  critical 
about  anybody.” 

Not  every  speaker  agreed  that  ed¬ 
itorial  cartoonists  are  getting  more 
flak,  but  if  they  are,  how  come? 

“There  is  more  division  in  the  coun¬ 
try,  and  a  higher  sensitivity  level,” 
said  Asay.  “Groups  are  splitting  far¬ 
ther  and  farther  apart  on  issues.” 

Panelist  and  Citizen  magazine  ed¬ 
itor  Tom  Hess  noted  that  many  Amer- 
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icans  strongly  identify  themselves  as 
Christians,  gays,  blacks,  or  as  part  of 
some  other  group  —  and  want  their 
group  to  be  perceived  favorably  in 
the  media. 

Hess  said  people  reacting  to  what 
they  see  as  media  slights  should  try 
to  “lighten  up,”  but  did  add  that  he 
thinks  some  groups  have  good  rea¬ 
son  to  be  angry.  The  editor  stated,  by 
way  of  example,  that  he  believes  de¬ 
vout  Christians  are  often  treated 
badly  by  the  media. 

However,  others  feel  it  is  groups 
such  as  gays,  minorities,  and  women 
that  don’t  get  a  fair  shake  in  the  me¬ 
dia,  and  that  editorial  cartoonists 
should  be  sensitive  to  this. 

AAEC  convention  coverage  will 
conclude  in  next  week’s  issue. 

NYTNS  has  Wright 

Jim  Wright’s  weekly  column  for 
the  Fort  Worth  Star-Telegram  has 
been  picked  up  by  the  New  York 
Times  News  Service  (NYTNS). 

Wright,  who  comments  on  national 
and  world  topics,  is  the  former 
speaker  of  the  House.  The  Democrat 
left  Congress  over  his  involvement 
in  the  savings  and  loan  scandal. 

The  latest  NYTNS/New  York 
Times  Syndicate  Bulletin  also  re¬ 
ported  that  the  news  service  is  now 
distributing  Gainesville  (Fla.)  Sun 
columnist  Bill  Maxwell. 

His  recent  topics,  according  to  the 
newsletter,  have  included  “a  look  at 
black  students  who  reinforce  stereo¬ 
types,  a  defense  of  gun  ownership 
among  Southerners,  and  a  rebuttal  to 
elitist  English  professors  who  don’t 
approve  of  the  kind  of  writing  found 
in  newspapers.” 

The  Bulletin  also  noted  that  the 
NYT  Graphics  Service  is  now  dis¬ 
tributing  “A  Look  at  the  Week 
Ahead”  from  the  San  Francisco 
Chronicle.  The  stand-alone  graphic 
includes  a  world  map  indicating 
“news  hot  spots”  as  well  as  explana¬ 
tory  copy. 

Lewis  at  Olympics 

Six-time  Olympic  gold  medalist 
Carl  Lewis  will  file  a  series  of 
columns  from  the  1992  Summer 
Games  in  Barcelona  starting  June  22. 

Lewis,  a  participant  in  this  year’s 
Olympics,  will  collaborate  on  the 
Tribune  Media  Services-distributed 
pieces  with  Jeffrey  Marx. 

Marx,  who  co-authored  Lewis’  In¬ 
side  Track  autobiography,  won  the 
1986  Pulitzer  Prize  in  investigative 
reporting  for  a  series  of  articles  about 
cheating  in  college  basketball. 
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Applicants  should  submit  a  resume 
and  no  more  than  10  clips  of  pub¬ 
lished  feature  writing  to  Rosalie 
Muller  Wright,  assistant  managing 
editor/features,  San  Francisco  Chron¬ 
icle,  901  Mission  St.,  San  Francisco, 
Calif.  94119. 


Craft  makes  move 

The  Craft  Patterns  syndicate  for 
do-it-yourself  projects  has  moved  to 
a  larger  facility  at  3545  Stern  Ave., 
St.  Charles,  111.60174. 


Hentoff 

( Continued  from  page  43) 


His  many  books  include  Free 
Speech  for  Me  But  Not  for  Thee:  How 
the  Left  and  the  Right  Continually 
Censor  Each  Other,  which  is  due  out 
this  fall  from  HarperCollins. 

The  award-winning  Hentoff’ s  or¬ 
ganizational  affiliations  include  be¬ 
ing  on  the  steering  committee  of  the 
Reporters’  Committee  for  the  Free¬ 
dom  of  the  Press. 

Hentoff  is  a  Boston  native  who  was 
awarded  a  Guggenheim  Fellowship 
in  education  and  was  a  Fulbright  fel¬ 
low  at  the  Sorbonne  in  Paris  in  1950. 
He  did  graduate  work  at  Harvard  Uni¬ 
versity  and  received  his  B.A.  from 
Northeastern  University. 

About  cartooning 

Several  syndicated  cartoonists  are 
written  about  in  the  latest  issues  of 
Cartoonist  Profiles  (CP)  and  Witty- 
World  (WW)  magazines. 

The  WW  subjects  include  “Pea¬ 
nuts”  creator  Charles  Schulz  of 
United  Feature  Syndicate  and  edi¬ 
torial  cartoonist  Jim  Borgman  of 
Cincinnati  Enquirer  and  King  Fea¬ 
tures  Syndicate. 

WW  is  based  at  P.O.  Box  1458, 
North  Wales,  Pa.  19454. 

The  CP  subjects  include  “Sally 
Forth”  creator  Greg  Howard  of  North 
America  Syndicate,  “The  Buckets” 
creator  Scott  Stantis  of  Tribune  Me¬ 
dia  Services,  “Sherman’s  Lagoon” 
creator  Jim  Toomey  of  Creators  Syn¬ 
dicate,  “Betty”  co-creators  Gerry 
Rasmussen  and  Gary  Delainey  of 
United,  “Guy  Stuff’  creator  Jim  Ryan 
of  United,  and  editorial  cartoonist 
Rob  Rogers  of  the  Pittsburgh  Press 
and  United. 

CP  is  based  at  P.O.  Box  325,  Fair- 
field,  Conn.  06430. 

From  ‘Free’  book 

Newspaper  Enterprise  Associa¬ 
tion  is  offering  nine  excerpts  from 
Words  That  Set  Us  Free:  A  Docu¬ 
mentary  History  and  Chronology  of 
America ’s  Struggle  for  Equal  Justice 
and  Civil  Rights. 

The  book  is  scheduled  to  be  pub¬ 
lished  next  month  by  Pharos/World 
Almanac,  but  NEA  is  making  the  ex¬ 
cerpts  available  now  to  help  papers 
plan  their  special  July  4  sections. 

Included  in  the  excerpts  are  100- 
to  500-word  writings  by  people  such 
as  Sojourner  Truth,  Susan  B.  An¬ 
thony,  Martin  Luther  King  Jr.,  Lyn¬ 
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don  Johnson,  and  Jesse  Jackson. 
There  are  photos,  too. 


Minorities  eligible 

August  1  is  the  deadline  to  apply 
for  a  scholarship  to  attend  the  Amer¬ 
ican  Association  of  Sunday  and  Fea¬ 
ture  Editors’  October  28-30  conven¬ 
tion  in  Phoenix. 

Eligible  for  the  one  fully  paid 
scholarship  are  minority  journalists 
who  are  college  juniors,  seniors,  or 
first-year  graduate  students. 
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Legally 

(Continued  from  page  38) 


treat  Prosecutor  A  fairly  or  allow  him 
to  respond  was  both  legally  irrelevant 
and  factually  incorrect. 

The  Sun-Times  understood  its  obli¬ 
gation  of  fairness  and  fully  intended 
to  air  Prosecutor  A’ s  side  of  the  story 
when  reporting  the  alleged  bribery. 

The  Constitution  and  the  Supreme 
Court  have  decided  that  it  is  improper 
for  a  court  to  attempt  to  precensor  the 
press  and  substitute  the  court’s  judg¬ 
ment  for  that  of  an  editor.  Under  the 
Constitution,  the  correct  approach  is 
for  all  the  facts  to  be  revealed  and  for 
the  public  to  decide  Prosecutor  A’s 
fate.  This  situation  was  clearly  an  ed¬ 
itorial  issue,  one  in  which  the  media 
should  have  been  allowed  to  deter¬ 
mine  what  to  publish  in  good  faith. 

By  enforcing  the  gag  order,  the 
judge  was  indeed  attempting  to  pre¬ 
censor  the  press  and  substitute  the 
court’s  judgment  for  that  of  the  edi¬ 
tor,  thus  elevating  Prosecutor  A’s 
anonymity  and  right  to  respond  high 
above  the  public’s  right  to  know  the 
facts. 

The  judge  persisted  in  believing 
that  the  media  would  not  be  fair  and 
denied  the  Sun-Times’  motion  to  lift 
the  gag  order.  He  justified  his  deci¬ 
sion  by  explaining  that  Tuesday’s 
election  was  only  a  primary.  If  Pros¬ 
ecutor  A  won  the  nomination.  Judge 
Leinenweber  reasoned,  there  would 
be  plenty  of  time  to  reveal  his  iden¬ 
tity  before  the  general  election.  This 
would  permit  Prosecutor  A  “to  re¬ 
spond  to  the  charges”  and  be  judged 
“in  the  court  of  public  opinion.” 

The  judge  further  explained,  “It  is 
my  considered  opinion  that,  if  the 
name  is  released  at  this  date  so  that 
it  would  become  known  to  the  gen¬ 
eral  public  in  the  evening  and  to¬ 
morrow,  that  there  is  insufficient  time 
for  that  person  to  have  any  opportu¬ 
nity  whatsoever  to  defend  [himself].” 
The  judge  did  not  “contend  that  [he 
was]  absolutely  right  on  this.” 

Luckily,  the  public’s  right  to  know 
prevailed  in  this  conflict.  Through 
the  Sun-Times’  intensive  investiga¬ 
tion,  knowledgeable  people  who  were 
not  subject  to  the  gag  order  came  for¬ 
ward  and  disclosed  Prosecutor  A’s 
identity. 

As  Judge  Leinenweber  predicted, 
the  story  ran  the  next  morning.  Con¬ 
trary  to  his  prediction,  the  story  fairly 
represented  the  views  of  both  Prose¬ 
cutor  A’s  supporters  and  detractors. 

In  this  case,  the  press  was  vindi¬ 
cated.  Prosecutor  A  was  tried  in  the 
“court  of  public  opinion”  and  he  lost 
the  democratic  nomination.  We  will 


never  know  how  the  appellate  courts 
would  view  the  district  judge’s  fail¬ 
ure  to  consider  the  requirements  of 
the  Constitution  or  his  distrust  of  the 
press. 

It  is  deeply  troubling  that  the  court 
assumed  the  press  could  not  be  trusted 
in  Prosecutor  A’s  situation  —  and  by 
implication,  in  any  situation  —  to 
present  the  news  fairly  and  without 
bias. 

While  the  media’s  expertise  is  com¬ 
munication,  they  must  do  a  better  job 
of  reminding  the  public  why  their  re¬ 
porting  is  the  greatest  protection  of 
the  public’s  basic  freedoms. 

To  combat  the  public’s  mistrust  and 
overcome  the  concerns  voiced  after 
Operation  Desert  Storm  and  the  Ashe 
situation,  the  media  must  communi¬ 
cate  that,  as  guardians  of  the  public 
interest,  they  are  doing  an  unbiased 
and  effective  job  of  focusing  all  Amer¬ 
icans  on  the  vital  issues  of  our  times. 


Campus 


Viewpoint 
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1  am  also  elated  by  the  decision 
made  by  Don  Shelton,  assistant  sports 
editor  at  the  Seattle  Times.  Their  new 
policy:  The  team  nicknames  “Red¬ 
skins,”  “Redmen,”  and  “Red  Raiders” 
will  no  longer  appear  in  headlines, 
photo  captions,  or  quotes  made  larger 
from  a  story.  Such  names  will  be 
avoided,  if  possible,  in  stories  or  used 
very  sparingly. 

Are  the  editorial  efforts  made  by 
my  newspaper  1 0  years  ago  to  end  this 
practice  of  using  Indians  as  mascots 
bringing  about  changes?  Y ou  tell  me. 
Look  at  the  coverage  now  attributed 
to  this  issue. 

The  fact  that  the  District  of 
ColumbiaCouncil  in  Washington  just 
passed  a  resolution  supporting  the 
stand  taken  by  the  Indian  people  is 
also  significant. 

Bigotry  is  bigotry,  and  it  cannot  be 
sugarcoated  because  it  happens  to  oc¬ 
cur  at  a  sporting  event.  If  America 
cannot  understand  why  Indians  do  not 
want  to  be  treated  as  mascots  for  their 
fun  and  ridicule,  they  will  never  un¬ 
derstand  what  it  is  to  be  a  minority  in 
this  country  and,  what  is  more,  they 
will  never  understand  that  we  are  no 
longer  the  “vanishing  Americans” 
but,  instead,  are  a  growing,  active, 
living,  and  breathing  segment  of  this 
nation. 

Above  all  else,  we  are  human  be¬ 
ings.  We  are  not  mascots  for  Amer¬ 
ica’s  fun  and  games. 

1  commend  Bill  Hilliard,  Michael 
Douglass,  and  Don  Shelton.  Gentle¬ 
men,  you  are  not  only  courageous, 
you  are  also  sensitive  to  our  feelings. 


(Continued  from  page  19) 


utes  before  a  white  truck  driver,  Regi¬ 
nald  Oliver  Denny,  had  been  dragged 
from  his  vehicle  and  beaten  by  five 
men.  The  beating  of  Denny  was  cap¬ 
tured  by  a  tv  helicopter  and  shown 
around  the  world. 

“Mr.  Goldman  had  a  police  scan¬ 
ner,”  Sandoval  said,  “and  it  recorded 
everything.  He  trusted  me  and  asked 
if  1  might  act  as  an  agent  for  him.  1 
was  still  working  for  the  Trojan,  so  1 
couldn’t.” 

After  he  had  finished  writing  about 
his  experience  for  the  Trojan,  San¬ 
doval  found  himself  free  to  act  as  an 
agent. 

Sandoval  said  the  video  was  sold 
first  to  ABC  News,  then  to  other  lo¬ 
cal  and  network  stations,  and  even¬ 
tually  to  Japanese  news  groups. 

He  collected  25%  of  the  profit,  but 
he  declined  to  say  just  how  much 
money  the  video  took  in.  “First  1  of¬ 
fered  it  free  of  charge  to  the  Los  An¬ 
geles  Times,  and  other  newspapers.” 

The  FBI  also  called  for  a  free  copy 
after  it  had  appeared  on  ABC  News. 
He  explained  it  was  not  his  to  give, 
although  the  FBI  reportedly  got  a  du¬ 
plicate  copy  from  other  sources. 

Travis  Smith,  a  19-year-old  staff 
writer  from  Calgary,  Canada,  who 
walked  and  drove  around  the  com¬ 
munity  outside  the  campus  after  the 
violence,  experienced  some  of  the 
more  poignant  moments  in  the  news¬ 
paper’s  coverage. 

“The  pizza  place  was  gone,  the 
video  store  was  gone,  the  supermar¬ 
ket  was  gone,”  Smith  said.  “That’s 
when  it  all  began  to  sink  in.” 

The  young  journalist  also  said  that 
he  will  keep  a  promise  he  made  to  an 
African-American  he  met  at  a  house 
not  far  from  the  USC  campus. 

“This  man  on  the  porch  said  he 
wanted  to  ask  me  a  favor,”  Smith  re¬ 
membered.  “He  said  that  when  1  be¬ 
come  a  big  journalist,  and  he  said  he 
knew  that  1  would  be,  1  should  reach 
back  and  bring  some  black  people 
with  me. 

“He  told  me  that  was  going  to  be 
the  only  way  that  things  would  change. 
There’s  a  lot  to  be  said  for  that.  He 
told  me  that  1  had  an  advantage  being 
white.  1  never  thought  about  it  that 
way  before.  1  did  this  time.” 

Correction 

In  an  April  25  E&P  “Weekly  Edi¬ 
tor”  feature,  the  name  of  Joyce  Es- 
cudero’ s  newspaper  should  have  read 
the  Range  Ledger,  not  the  Range 
Leader. 
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suals  are  lousy  even  as  video  visuals. 
In  fact,  I  put  forward  this  idea:  Most 
of  the  tv  news  pictures  convey  noth¬ 
ing  to  the  audience;  some  even  distract 
the  viewer  and  keep  him  or  her  from 
getting  what  information  there  is. 

For  instance,  on  T uesday  there  was 
a  story  on  about  the  discovery  of  a 
woman’s  body.  The  video  was  unin¬ 
terpretable.  My  wife  and  I  tried  to  fig¬ 
ure  out  what  the  scene  was.  The  top 
of  the  hillside  where  the  body  was 
found?  While  we  were  trying  to  fig¬ 
ure  out  what  the  picture  was,  we  were 
distracted  from  the  story,  and  neither 
of  us  could  remember  any  details. 

Another  report  told  of  a  man  buried 
alive  in  some  kind  of  construction  or 
industrial  accident.  The  report  had  a 
visual  of  what  seemed  to  be  a  front- 
loader.  Was  this  the  actual  piece  of 
equipment  that  had  been  buried?  If 
so,  why  wasn’t  it  more  plainly  dam¬ 
aged?  Then  the  story  was  over,  and  I 
realized  I  couldn’t  explain  what  had 
happened,  where  it  had  happened,  or 
even  what  kind  of  material  had  buried 
the  victim. 

By  the  fourth  day  of  the  strike,  I 
still  felt  as  if  the  city  of  Pittsburgh, 
and  the  surrounding  region,  had 
ceased  to  exist.  The  extra  tv  reports 
were  on  the  air  when  I  was  asleep,  eat¬ 
ing  dinner,  or  at  work.  Neighboring 
papers  rushed  out  extra  editions,  and 
the  Post-Gazette  put  out  a  fax  news¬ 
paper  and  provided  the  news  over  the 
phone.  Despite  all  this,  I  had  no  sense 
of  what  was  going  on  outside  of  my 
own  neighborhood  and  workplace. 

For  example,  like  most  Pitts¬ 
burghers,  I  was  galvanized  by  the  Pen¬ 
guins’  drive  through  the  Stanley  Cup 
playoffs,  but  on  T uesday  night  I  failed 
to  tune  in  to  the  game  because  I  had 
forgotten  about  it.  Without  newspa¬ 
pers  to  bring  out  the  drama  and  take 
us  behind  the  scenes,  even  a  big  game 
simply  got  lost  in  the  shuffle  of  daily 
events. 

As  for  the  government,  the  schools, 
the  crimes,  the  businesses,  the  ordi¬ 
nary  people  of  our  city  —  they  might 
as  well  have  ceased  to  exist.  From  all 
other  sources,  I  found  out  much  more 
about  Murphy  Brown  than  about  what 
the  City  Council  or  the  school  board 
were  up  to. 

My  conclusions?  Video  cannot 
convey  much  information.  Support¬ 
ing  evidence:  the  Rodney  King  ver¬ 
dict.  Even  a  powerful  video  is  utterly 
dependent  on  words,  and  that  was  a 
great  video.  Most  video  pictures  do 
not  even  come  close. 

Local  tv  news,  even  given  extra  op¬ 


portunities,  does  a  superficial  job,  and 
then  hurries  along  so  fast  that  even  a 
determined  viewer  cannot  get  much 
from  what  there  is. 

I  suspect  local  newspapers  are  not 
dinosaurs  in  the  Information  Age.  They 
are  necessary  for  people  to  get  infor¬ 
mation.  Without  newspapers,  there  is 
no  news.  In  a  sense,  while  the  papers 
are  on  strike,  there  is  no  Pittsburgh. 

Businesses  need  newspapers,  too. 
Remember  the  supermarket  chain  that 
tried  to  discontinue  newspaper  ad¬ 
vertising  in  another  city?  The  test 
bombed.  People  wanted  those  news¬ 
paper  food  ads.  I  suspect  the  same  will 
hold  true  for  all  the  information  news¬ 
papers  have.  Whatever  happens  in 
Pittsburgh,  or  with  anything  in  our 
business,  only  newspapers  can  and  do 
carry  real  information  to  the  public. 

If  —  if  —  people  want  informa¬ 
tion  at  all.  My  experiment  leads  me 
to  the  tentative  conclusion  that  peo¬ 
ple  who  get  all  their  news  from  tv  do 
not  have  the  foggiest  notion  of  what 
is  going  on.  Watching  tv  news  alone 
may  actually  decrease  their  supply  of 
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tus  quo,  anywhere  in  the  world.  And 
especially  that  people  everywhere 
want  to  see  more,  hear  more,  read 
more,  and  know  more.  That  they  want 
their  news  and  information  when  they 
want  it,  where  they  want  it,  and  how 
they  want  it.  They  want  it  in  print  and 
on  the  air.  At  home  and  away.  At  work 
and  at  play.  Night  and  day.” 

Neuharth  said  that  USA  Today’s 
annual  revenues  are  running  more 
than  $350  million  this  year  “and  its 
financial  success  is  assured.” 

In  answer  to  questions,  he  said  that 
about  $800  million  had  been  invested 
in  USA  Today — about  half  of  it  paid 
by  the  government — and  he  believed 
it  is  likely  to  show  a  profit  for  the  year 
1992  for  the  first  time. 

Citing  the  commitment  of  Freedom 
Forum  to  help  the  free  press  around 
the  world,  he  announced  it  would 
open  its  first  international  office  in 
Zurich,  Switzerland,  that  week  which 
will  conduct  an  array  of  newspaper 
training  programs  throughout  the  re¬ 
gion  on  all  phases  of  newspaper  work 
from  reporting  to  management  and 
production. 

*  *  * 

Chris  Oakley,  chief  executive  of 
the  Midland  Independent  Newspapers 
Ltd.  (Great  Britain)  led  the  manage¬ 
ment  team  that  last  November  bought 
the  Birmingham  Post  and  Mail,  the 
Coventry  Evening  Telegram,  and  a 


information.  Studies  show  that  mil¬ 
lions  of  American  voters  get  their 
news  from  tv  alone.  That  is  scary. 

News  Corp.  reports 
higher  earnings 

News  Corp.  Ltd.  reported  quaterly 
earnings  of  $59.4  million,  or  320  per 
American  Depositary  Receipt,  com¬ 
pared  with  a  loss  of  $162.7  million, 
or  950  per  a  ADR,  a  year  earlier. 

The  Australian  media  conglomer¬ 
ate  headed  by  Rupert  Murdoch  said 
revenue  for  the  quarter  fell  to  $1.84 
billion,  from  $2.01  billion. 

Ad  revenue  was  down,  but  profits 
grew  15%,  at  its  seven  U.S.  televi¬ 
sion  stations.  Twentieth  Century  Fox 
Film  produced  disappointing  earn¬ 
ings.  Its  half-owned  Sky  television 
produced  its  first  profit. 

Quarterly  profits  at  British  news¬ 
papers  soared  49%  because  of  cost 
reductions.  Earnings  grew  at  Aus¬ 
tralian  and  Hong  Kong  papers  grew. 


number  of  smaller  specialist  compa¬ 
nies  from  Ralph  Ingersoll  for  £125 
million  which  had  been  criticized,  he 
said,  as  being  too  high. 

Oakley  told  an  astonished  FIEJ 
group  that,  through  reinvesting  in 
staff  and  quality  and  by  breaking 
down  departmental  barriers,  the  pub¬ 
lishing  company  is  achieving  a  24% 
return  on  sales,  its  advertising  vol¬ 
ume  and  circulation  sales  are  ahead 
of  last  year,  it  has  added  to  sales  and 
editorial  staffs  and  all  the  staff  has 
gotten  a  pay  raise  this  year  while  other 
British  publishers  were  reducing  staff 
and  freezing  payrolls. 

Speakes  recovering 
from  heart  attack 

Former  White  House  spokesman 
Larry  Speakes,  recovering  from  a 
heart  attack,  should  return  to  work  in 
a  few  weeks,  a  spokesman  said. 

Speakes,  52,  vice  president  of 
telecommunications  equipment  man¬ 
ufacturer  Northern  Telecom,  was 
stricken  May  1 3  during  a  seminar  for 
public  relations  executives  in  Laguna 
Niguel,  Calif. 

He  was  hospitalized  in  California 
and  was  expected  to  return  home  to 
Virginia. 

Speakes  served  under  President 
Reagan  from  1981  to  1987.  He  joined 
Toronto-based  Northern  Telecom  a 
year  ago  in  the  company’s  corporate 
offices  in  McLean,  Va.,  a  Washing¬ 
ton,  D.C.,  suburb. 

—  AP 
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Classified  Advertising 


11  W.  19th  Street,  NY,  NY  10011 
PHONE  (212)  675-4380 
FAX  (212)  929-1259 


FEATURES  AVAILABLE 


900  PERSONALS 

***  FREE  900  #’s  *** 

Yes  -  FREE  900  #'s  already  approved 
900  Call  Association  1(800)  982-6224 

PARTNERSHIP  OPPORTUNITIES 
900  VOICE  MAIL  PERSONALS 
CALL  LINDA  1  (800)  886-INFO 

ASTROLOGY 

Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101. 

AUTOMOTIVE 

CAR  FEATURES  are  our  business: 
Columns  available  on  road  tests,  car 
care,  auto  trivia,  auto  history,  new 
gadgets.  (313)  573-2755. 

CARTOONS 

TV  TOONS  -  Now  in  it’s  6th  year.  Popu¬ 
lar  TV  panel  cartoon.  Free  samples  and 
rates:  (301)  921-0315. 

CONSUMER  HEALTH 

DEFENSIVE  MEDICINE.  800  words. 
Weekly.  Sample:  6138-7  Ave.  W, 
8radenton,  FI.  34209. 

ENTERTAINMENT 

HOLLYWOOD  COLUMN  AVAIUBLE 
Weekly  or  monthly. 

Info:  1(800)  533-0073. 

FEATURES  AVAILABLE 

ORIGINAL  WORK  PUZZLES!  Four 
versions  camera  ready.  Free  samples. 
KL  Creations  (214)  750-9976. 

HUMAN  SEXUALITY 

SOBIN  ON  SEX.  Perfect  antidote  to 
Landers,  Abby  by  reknown  author- 
activist.  Samples.  (516)  868-1673. 

HUMOR 

“CIVILIZATION  AS  WE  KNOW  IT’ 


Acclaimed  humor/satire  column  puts 
our  curious  times  into  imaginative 
perspective.  Topics  range  from  USA 
Today's  Pie  Chart  Journalism  to  the 
newest  medical  affliction  of  the  rich  — 
Mercedes-deprivation!  Charlie  Dodge, 
7928  Westbury  Ave.,  San  Diego,  CA 
92126,  (619)  578-1337. _ 

IN  A  NUTSHELL.  Give  your  readers  a 
good  laugh  and  keep  them  coming  back 
for  more.  Award-winning,  700  word 
weekly  column  has  fans  coast  to  coast. 
Free  samples.  Barbara  Naness,  119 
Washington  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  17th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 

NEWS  SERVICES 

TRACK  YOUR  BIGGEST  COMPETITION 
Journal  Graphics  monitors  (and  tran¬ 
scribes)  most  TV  News,  including  CNN 
24  hours  a  day.  Our  fax  services  keep 
you  current  and  assist  in  your  own 
coverage.  For  list  of  free  samples,  call 
(303)  727-6403  from  your  fax  machine 
and  request  document  #9. 

CROSSWORD  PUZZLES 

Phone  (714)  926-4843. 

SENIOR  HEALTH 

“SENIOR  CLINIC.”  America’s  ONLY 
doctor  written  column  on  Senior  Health. 
9th  year  in  Rochester  (NY)  Democrat  & 
Chronicle.  Weekly,  6(X)  words.  Try  for  2 
month’s  free  trial  and  let  your  readers 
decide.  Samples,  rates.  Frank  Macln- 
nis,  M.D.  HFM  Literary  Enterprises, 
#104-3283  Casorso  Road,  Kelowna, 
British  Columbia,  Canada  VIW  3L6. 
(604)  868-8603 

TRAVEL 

TRAVEL  ALERT  feature  for  the  cost- 
conscious  traveler.  Your  readers  are 
changing  their  travel  habits.  Features 
travel  bargains,  savings  tips.  Pay  only 
for  published  columns.  Renaissance 
Group,  PO  Box  81366,  San  Diego,  CA 
92138-1366. 

SYNDICATION  COLUMNS 

A  TOUCH  OF  VELVET,  radiantly  inspir¬ 
ing  how-to  serial,  800  words,  camera 
ready,  samples.  Bootstraps,  249  West 
21  Street,  New  York,  NY  10011. 

Quality  HOUSE  &  HOME  600  words 
Weekly  &  Reasonable  (715)  755-2143. 

Regret  is  an  appalling  waste 
of  energy;  you  can’t  build  on 
it;  it's  only  good  for  wallowing 
in. 

Katherine  Mansfield 


CLASSIFIED  ADVERTISING  DEADLINES 

IN-COLUMN  ADVERTISEMENTS 
TUESDAY  NOON  (EST )  FOR  FOLLOWING 
SATURDAY  ISSUE 
CLASSIFIED  DISPLAY 

FRIDAY  5PM  (EST)  8  DAYS  PRIOR  TO  PUBLICATION 
REFER  TO  ORDER  BLANK  ON  PAGE  55  OR  CALL 
CLASSIFIED  ADVERTISING  DEPT.  (212)  675-4380 


ANNOUNCEMENTS 


CUP-ART  WANTED 


WANTED:  Clip-Art  and  Clip-Art  books 
from  the  forties  and  fifties.  Copyright- 
free  line  art,  halftones,  and  photos  from 
the  same  periods  as  well.  Will  purchase 
actual  pieces  or  good  reproductions. 
Please  call  Jim  Benton  at  (313) 
644-5875,  or  fax  at  (313)  540-8002. 

COLUMNS  FOR  SALE 

SYNDICATES/NEWSPAPERS-Weekly 
computer  software  review  column  in 
plain  English.  Hardcopy/IBM  Disc. 
FA)(/Phone  (714)  229-9913. 

UNIQUE  opportunity  for  US  journalist 
to  travel  to  Moscow  and  Russia  offered 
by  Russia's  largest  daily  newspaper. 
1-2  week  trips  available.  Call  for  infor¬ 
mation  and  brochure  (704)  264-6397. 


MAGAZINES  FOR  SALE 

NEW  LIFE  STYLE  DESIRED?  Profitable 
established  magazine  for  sale  on  Amelia 
Island,  Florida.  Desk  Top  Publishing 
System  included.  Will  train  new  owner. 
SANDSON  INC.  (904)  277-8012. 

#1  real  estate  magazine  for  sale  in  the 
New  York  Catskills.  Established 
accounts.  Excellent  profit/growth. 
Graphics  and  printing  available.  Terms. 
(914)  439-3333. 

NEWSPAPER  APPRAISERS 


APPRAISALS  for  estate,  tax,  stock, 
asset,  depreciation,  insurance,  bank, 
partner,  others:  ROBERT  N.  BOLITHO 
&  ASSOCIATES,  POB  3008,  Palm 
Beach,  FL  33480  (407)  820-8530. 

APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
loans,  divorce,  minority  buyouts. 
Reasonable  fees. 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
4  Water  St.,  Arlington,  MA  02174 
_ (617)  643-1863 _ 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 

PROFESSIONAL  APPRAISALS 

Very  detailed  and  accurate  appraisals  of 
your  publishing  business,  for  any 
purpose.  Confidential. 

RICKENBACHER  MEDIA  CO. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 

NEWSPAPER  BROKERS 


“Ist  in  RESULTS" 
WEBSTER  &  ASSOCIATES 
6  Oak  Tower,  Yantis,  TX  75497 
_ (903)  473-7200 _ 

AboveAverage 
PERFORMANCE 
SYD  S.  GOULD  &  COMPAMY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BROKERS 


600  sold  -  Est.  1959 
W.B  GRIMES  &  CO. 

Brokers  •  Appraisers  •  Consultants 
PO  Box  442 
Carksburg,  MD  20871 
Larry  Grimes-President 
(301)  507-6047 

Dick  Smith-South-(601)  627-7906 
Tony  Baker-West-(818)  707-8660 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
8937  Laguna  Place  Way 
Elk  Grove,  CA  95758(916)684-3987 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  '  Appraisals  -  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  -  Appraisals  -  Brokers 
(407)  368-4352 

900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
Representing  newspapers  in  New 
England,  New  York,  New  Jersey  and 
Pennsylvania  as  Brokers.  4  Water  St., 
Arlington,  MA  02174.  (617)  643-1863 

CRIBB  MEDIA  SERVICE 
1  Annette  Park  Drive 
Bozeman,  MT  59715 
John  T.  Cribb  (406)  586-6621 
Newspaper,  Free  &  Specialty 

Fournier  Media  Service  Inc. 
AppraisalBrokerageConsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 

KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 

_ (714)  492-5241 _ 

MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 

MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(714)  626-6440FAX  (714)  624-8852 

MICHAEL  D.  LINDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 
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NEWSPAPERS  WANTED 


INDUSTRY  SERVICES 


EDITORIAL  SERVICES 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 

RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 


ROBERT  N.  BOLITHO 
&  ASSOCIATES 
Our  Firm  Established  1923 
POB  3008,  Palm  Beach,  FL  33480 
Bob  Bolitho  -  (407)  820-8530 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

NEWSPAPERS  FOR  SALE~ 

83-YEAR-OLD  weekly  near  recreation 
wonderland  in  booming  northwest. 
Draw  allows  comfortable  life  for 
husband-wife  operators  and  children. 
$75,000;  terms  available.  Box  540, 
Parma,  ID  83660. 

BE  FIREPROOF.  Own  your  paper.  Free 
list,  some  publisher  financed.  Bill 
Berger,  ATN,  1801  Exposition,  Austin, 
TX  78703,  (512)  476-3950. 
CALIFORNIA  WEEKLIES:  Mountain 
town,  good  cash  flow-$275K;  North 
state,  sales  growth-$425K;  On  the 
coast-$75K;  Growing  town  in  the  trees- 
$750K;  California  connection  of  Tahiti 
magazine-$250K.  Bruce  Wright,  Media 

Consultant  (916)  684-3987. _ 

MINNESOTA:  Shopper,  nice  quality 
product,  gross  revenues  of  $725,000, 
profitable,  desirable  area.  $450,000 
with  seller  financing.  Cribb  Media 
Senrice,  1  Annette  Park,  Bozeman,  MT 

59715. _ 

RECESSION?  WHAT  RECESSION?  In 
the  past  three  years,  our  paid  1,000 
circulation  weekly  in  North  Jersey  has 
grown  into  two  newspapers  with  paid 
circulation  of  5,000+.  Gross  has  grown 
from  $68,000  in  1989  to  projected 
$260,000  in  1992.  New  projects  in 
pipeline  will  add  to  revenues,  while 
some  advertising  markets  remain 
untapped  because  of  dizzying  growth. 
Publisher/owner  wants  to  spend  more 
time  with  family.  $325,000.  Reply  to 
Box  5879,  Editor  &  Publisher. 
VIRGINIA  CITY  weekly  for  sale, 
$39,900.  Includes  fornightly  tourism 
supplement.  (702)  847-0765.  Elam 
Enterprises,  PO  Box  530,  Virginia  City, 

NV  89440. _ 

WESTERN  OREGON,  near  major  mark¬ 
et,  MAC  equipped,  outdoors  area,  good 
profits.  $450K  price,  $150K  down. 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

NEWSPAPERS  WANTED 


WE  ARE  owner/operators  of  more  than 
200  daily  and  weekly  newspapers  in  the 
U.S.  We  are  aggressively  seeking 
acquisitions.  Circulation  5,000  to 
25,000.  All  correspondence  and 
discussions  are  confidential.  Contact: 

Kenneth  W.  Cope 
Executive  Vice-President 
American  Publishing  Co. 

1006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 
FAX  (417)  451-6408 


Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 

INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

ALTERNATE  DELIVERY  -  Turn  Mail 
COSTS  into  PROFITS.  We  offer 
complete  development  services  includ¬ 
ing  routing,  mapping,  carrier  training, 
quality  control  methods  and  administra¬ 
tive  techniques.  Over  21  years  of  deliv¬ 
ery  experience.  For  more  information, 
call  us  collect  at  (517)  732-2081  or 
write  to  APS  Development  (E),  PO  Box 
645,  Gaylord,  Ml  49735. _ 


ALWAYS  SETTING  THE  STANDARD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1  (800)  247-2338 


AMERI-TEL  1  MARKETING 
BY  USE  OF  TELEMARKETING 
AMERI-TEL  CAN  INCREASE  YOUR 
NEWSPAPER  CIRCULATION  WITH: 

1:  NEW  STARTS 
2:  STOP  SAVERS 
3:  VERIFICATION 
4:  CONVERSION  PROGRAMS 
5:  HIGH  RETENTION 
FOOT  CANVASSING  IS  ALSO 
AVAILABLE 
CALL  MR.  PRIOLO 
_ 1(800)  25  AMTEL _ 

DOVER  PROMOTIONS,  INC. 
Crews  and  Phones 
(609)  383-0250 _ 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (514^27-64^8. 

KEVIN  S.  PAPPERT 
_ (313)  673-9533 _ 

POSTAL  RATES  KILLIN’  YA?  Convert 
from  mail  delivery  to  carrier  home  deliv¬ 
ery  today.  Van  Dozier  (205)  821-8373. 
17  years  experience  in  newspaper 
promotion  and  distribution. 

PROMOTE  YOUR  ADS  WITH  HUMOR 
Increase  your  classified  ads  revenue 
with  funny  cartoons.  1  month  free. 
Call  (619)  942-7487  or 
Fax  (619)  942-8575. _ 

SUNSET  CREWS  INC. 
Exclusively  Crew  Sales. 
l-(800)  877-7176 


TELEMARKETING 
(216)  434-4466 
PRO  STARTS 


TERRY  JOHNSTON 
PRODUCTIONS  INC. 
Unequaled  Telemarketing  Results 
Immediate  Growth  Realized 
Call:  (714)  665-7298 

VER-A-FAST  CORPORATION 
Start/Stop  Saver  Verification 
Pre-approved  Sampling 
Call  1-800-FAST-INFO 


USE  MY  44  YEARS  of  publishing  exper¬ 
ience  to  buy,  sell  or  improve  profit. 
Write  for  resume.  Morris  Hallock,  News¬ 
paper  Consultant  (605)  347-2440. 
2352  Fulton  St.,  Sturgis,  SD  57785. 


FREE  DATABASE  FOR  JOURNALISTS 
No  phone  charges.  No  Time  Charges. 
Access  1(800)  873-0010  by  modem 
for  information  on  Presidential 
campaigns,  business  issues.  Congress, 
federal  policies.  For  Assistance,  Call  PR 
ON-LINE,  (202)  347-8918.  _ 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTIRCAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

*Daily  Sen/ice  Contracts* 

‘One  Time  Service* 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  1(800)  657-2110 


SERVICE  &  REPAIR 


METRO  CYLINDER  EXCHANGE 

NO  CORROSION  PROBLEMS 
ENVIRONMENTALLY  RESPONSIBLE 
COMPLETE  REBUILD  PARTS 

MOUNTAIN  STATES,  INC. 

(602)  574-0031  (800)  257-3045 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carl  bom  CKOptical  310/372-0372 

MAILROOM 

•24-P,  48-P,  and  72-P  HARRIS  STUF- 
FERS  Reconditioned-Guaranteed 
Production-Training  program  provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 

“KANSA”  MODEL  “480"  inserter  and 
480  add-on  stations,  excellent  condi¬ 
tion,  best  offer  will  own!  Financing/ 
leasing  available. 

Call  (316)  342-7900. 


MAIL  ROOM 

3  Mueller-Martini  5-1  227S  Inserters 

4  Ferag  single  gripper  conveyors 
200’  long  each 

10  Oval  strapping 

J.P.  40  &  J.P.  80  machines 

2  Stepper  tying  &  inserting  machines 
1987 

2  Chelshire  quarter  folders 
and  labeling  machines 

Northeast  Industries  (213)  256-4791 


Better  belly  burst  than  good 
liquor  be  lost. 

Jonathan  Swift 


REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equipment 
warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 

REMANUFACTURED  HOPPER 
EXCHANGE 

All  types.  Increased  performance.  No 
loss  of  production.  Costs  savings. 
VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  or  (800)  741-1937 


MISCELLANEOUS 

1001  WAYS  TO  SAY  “SAID”.  Tired  of 
the  standard  “he  said,"  “she  replied,” 
“the  senator  claimed”  and  “the  judge 
explained”?  Here  are  hundreds  of  clever 
alternatives,  arranged  on  a  large,  color¬ 
ful  wall  chart.  A  practical  novelty  for  the 
newsroom!!  Send  $9  check  to  The 
Crowd  Inc.,  PO  Box  4192-EP,  Harris¬ 
burg,  PA  17111.  Add  6%  sales  tax  in 
PA^ _ _ 

SMALL  NEWSPAPER  going  out  of  busi¬ 
ness.  Must  sell  equipment:  Waxer, 
racks  (wire  and  boxes),  and  layout  tools. 
Leave  a  message  at  (908)  793-4366, 
ask  for  Nick. 


PHOTOTYPESETTING 


FOR  SALE 
MYCRO-TEK  3000 

Complete  System  w/Classifieds 
6  Work  Stations 
Laser  Printer  &  More 

ALSO:  For  Sale 

Camera  Dept.  &  Paste-Up  Equipment 

Call:  (201)  744-3014 
(908)  964-1494 


HARRIS  typesetting  equipment:  Two 
1420  terminals,  two  2221  display  ad 
terminals,  four  DS/DD  Microstors,  all 
cables.  Linotype  314  film  processor. 
Nu-Arc  VV-1418  BC  vertical  camera. 
Apple  lie  Imb  RAM,  monitor,  40-mb 
Sider  hard  drive,  printer  interface, 
modem  card,  two  5.25"  disk  drives, 
Epson  LQ-800  24-pin  printer,  all 
cables.  All  may  be  seen  in  operation  at 
our  Des  Plaines,  IL  plant.  Norm  Hirsch, 
(708)  824-1111,  Ext.  102. 


MONOTYPE  LASERCOMP  EXPRESS 
82:82  pica  Imagesetter  with  LSI  4/90 
RIP,  168  mb  Winchester  drive.  Turbo 
Ram  Plus,  on-line  LogE  processor,  90 
day  parts  warranty,  $42,500. 

Call  Bob  Weber,  Inc.  (216)  831-0480, 
Fax  (800)  837-8973/(216)  831-1628. 


PRESSES 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  FAX  (404)  552-2669. 


PRESS  ROOM 

MAN-Roland  Folders 
160  pages  -  double  out  -  22-3/4 
with  3  high  former  &  angle  bars 
Only  7  years  old 

8  Unit  Hoe  Colormatic  Press 
4  color  humps  -  3/2  folder  &  balloon 
8  40”  or  42”  RTPs 

Press  drives  for  24  units 
60  HP  G.E.  drives 
Only  7  years  old 

Northeast  Industries  (213)  256-4791 


The  only  "ism"  that  Hollywood 
believes  in  is  plagiarism. 

Dorothy  Parker 


The  Irish  do  not  want  anyone 
to  wish  them  well;  they  want 
everyone  to  wish  their 
enemies  ill. 

Harold  Nicolson 


CONSULTANTS 
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EQUIPMENT  &  SUPPLIES 

_ PRESSES _ 

SINGLE-WIDTH 

SSC  folders  and  Goss  SSC  U.O.P.  units 
with  or  without  stacked  units. 
C-150  21  1/2"  w/two  4-highs,  one 
3-high,  2  pasters  -  excellent  condi¬ 
tion.  1985  vintage. 

8- unit  Urbanite  (1000  series) 
w/U-1263  folder  &  upper  former. 

Urbanite  add-on  units  and  folders. 
6-unit  1500  series  Suburban.  1973. 

9- unit/2-Folder  double-ended  Harris 
V15D.  1980  vintage. 

5-unit  Harris  VI 5D.  1989  with  JF25B 
folder.  21  1/2”  cut-off. 

3-unit  Harris  V15A  press.  1974 
vintage. 

8-unit/2  folder  News  King  w/KJ8As. 
1984. 

News  King  add-on  units,  folders  and 
upper  formers. 

2-unit  Web  Leader  1980  vintage. 
(ASK  ABOUT  OUR  DOUBLE-WIDTH 
PRESSES) 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050ax  (913)  492-6217 
4  unit  Goss  Community  grease  units  w/ 
sidelay.  Community  folder  with  quarter 
fold.  20HP  drive.  Excellent  condition. 
Can  be  seen  running.  Available  upon 
commitment.  $85,000  as  is.  where  is. 
Call  Bill  Stabler  or  Dave  Church  at 
(707)  226-3711. 

SCANNING  EQUIPMENT 


FOR  SALE:  1  Royal  Zenith  4050-E 
color  scanner  good  condition  and  1  Fuji 
FG600  film  processor.  Used  in  daily 
newspaper  since  new  (1985).  $30,000 
for  both.  Will  consider  trade  for  Macin¬ 
tosh  equipment. 

Contact  Jim  Hickey  (206)  597-8387. 


EQUIPMENT  &  SUPPLIES 

WANTED  TO  BUY 

MIAMI’S  COMMUNITY  NEWSPAPERS 
is  looking  to  expand  it's  printing  opera¬ 
tion  and  need  a  6  unit  Goss  Community 
press.  Call  Michael  Miller  at  (305) 
669-7355  or  fax  information  to  (305) 
661-0954. 


WANTED:  Used  Leafax  2  with  spooler 
and  compander.  Call  (011)-4481-947- 
4763. 


HELP 

WANTED 


ACADEMIC 


TEXAS  TECH  UNIVERSITY’S  SCHOOL 
OF  MASS  COMMUNICATIONS  invites 
applications  for  a  tenure  track  position 
that  may  involve  teaching  graduate  and 
undergraduate  courses  in  theoiy/ 
research,  advertising,  broadcasting 
and/or  journalism.  Research,  publica¬ 
tion.  service  expected.  Qualifications 
include  a  terminal  degree,  professional 
experience  and  college/university 
teaching  experience.  Review  of  applica¬ 
tions  will  begin  July  13,  1992  and 
continue  until  position  is  filled.  Send 
application,  vita  and  the  names  of  three 
references  to:  Jerry  Hudson,  Chair, 
Search  Committee,  Box  43082,  Texas 
Tech  University,  Lubbock,  TX 
79409-3082.  Texas  Tech  is  an  equal 
opportunity  employer. 


HELP  WANTED 

ACADEMIC _ 

MASS  COMMUNICATION  temporary 
POSITION  at  Central  Missouri  State 
University  beginning  August  1992  with 
possible  renewal  contingent  upon 
funding.  Teach  in  the  news  editorial 
sequence.  Possible  assignment 
includes  supervising  campus 
newspaper.  Master’s  degree  and 
teaching  experience  required  Review 
of  applicants  will  begin  July  6,  1992 
and  continue  until  position  filled.  Send 
letters  of  application,  resume,  three 
letters  of  reference  to  Department  of 
Comumunication,  Martin  136,  CMSU, 
Warrensburg,  MO  64093.  A/VEOE 


TECHNOLOGY  ADVISER,  Student 
Publications  (Faculty  Asst,  rank), 
responsible  for  training  advertising  and 
editorial  students  in  all  phases  of  publi¬ 
cations  technology.  BA  plus  five  years 
experience  in  Mac/Xpress.  Glenn  Robin¬ 
son,  Coordinator  Student  Publications, 
Eastern  Illinois  University,  Charleston, 
IL  61920. 


_ ACCOUNTING _ 

INTERNAL  AUDITOR 

Major  metropolitan  mid-west  newspap¬ 
er  seeks  an  individual  who  is  looking  for 
a  challenging  career  opportunity  in 
General  Accounting.  Responsibilities 
will  include  internal  auditing  and 
account  analyses,  as  well  as  a  variety  of 
special  projects. 

Qualified  applicants  have  at  least  two 
years  working  experience  of  General 
Accounting  functions,  preferably  in  the 
newspaper  industry,  PC  experience  and 
knowledge  of  Novell  Networks.  A 
Bachelor’s  degree  with  a  major  in 
Accounting  is  preferred. 

We  offer  an  excellent  salary  and  an 
exceptional  benefits  package.  If  you 
meet  the  qualifications  above,  please 
send  your  resume  to: 

Box  5873,  Editor  &  Publisher 

An  Equal  Opportunity  Employer 

ADMINISTRATIVE 

PUBLISHER  FOR  eastern  North  Caroli¬ 
na  biweekly.  4,500  circulation  with 
strong  7-unit  commercial  press  opera¬ 
tion.  General  background  in  news, 
advertising,  production  and  manage¬ 
ment  required.  Paper  is  part  of  Raleigh 
News  and  Observer  group.  Send  resume 
with  salary  requirements  to  Publisher, 
The  Cary  News,  PO  Box  4949,  Cary,  NC 

27519-4949. _ 

PUBLISHER  to  launch  business  maga¬ 
zine.  Must  be  a  self-starter  with  broad 
management,  public  relations  and 
communication  skills.  Performance- 
based  compensation.  Fax  resume  to 
parent  company  (609)  9S5-4255. 

PUBLISHER  sought  for  8,000  circula¬ 
tion  daily  in  North  Central  Indiana. 
Strong  background  in  marketing 
required  as  well  as  good  management 
skills.  Send  resume  with  salary  require¬ 
ments  to:  Nixon  Newspapers,  Inc., 
Attn.  Personnel,  PO  Box  1149,  Peru, 

IN  46970. _ 

SOLID  GENERAL  MANAGER  needed 
for  daily  newspaper  and  commercial 
printing  operation  in  Pacific  Northwest 
area.  Community  minded  individual 
with  hands  on  control  of  all  phases  of 
operation  desired.  We’re  a  growing 
company  with  excellent  opportunities. 
Contact  Box  5877,  Editor  &  Publisher. 


HELP  WANTED 

ADVERTISING 


ADVERTISING  MANAGER  for  Florida 
shopper.  Must  have  management, 
sales,  training  experience.  Excellent 
opportunity  in  beautiful  Vero  Beach, 
FL.  1  (800)  334-9506.  Ken  Roberts 


AD  DIRECTOR 

We  are  an  independent  college  paper  in 
a  competitive  market.  Are  you  the  right 
person  to  train  and  manage  our  student 
sales  staff?  The  Ad  Director  must  have 
strong  business  background,  organiza¬ 
tional  skills,  leadership  qualities,  and 
be  detail  oriented.  Experience  manag¬ 
ing  and  training  a  print  sales  staff  is 
required.  You  must  have  a  masters 
degree  in  advertising  or  related  field. 
Zone  5.  EOE.  Reply  to  Box  5904,  Editor 
&  Publisher. 


AD  DIRECTOR 

Small  New  England  6-day  daily  seeks 
experienced  ad  sales  leader  who  can 
lead  a  staff  of  nine  in  classified  and 
retail.  Budgeting,  goal  setting,  and 
enthusiasm  a  must.  You’ll  lead  sales  of 
a  TMC,  a  seasonal  vacation  tab,  tele¬ 
marketing,  as  well  as  the  daily.  Family- 
owned.  Send  your  resume  and  salary 
needs  to:  Advertising  Position,  Box 
727,  Dover,  NH  03824. 


ADVERTISING  DIRECTOR 
17,000  circulation  daily  newspaper  in 
Zone  2  needs  a  good  sales  manager, 
trainer  and  marketer  to  lead  its  ad 
department.  We  offer  a  competitive 
salary,  401(K)  plan  and  MBO  program. 
Send  your  resume  with  a  cover  letter  in 
confidence  to  Box  5B99,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR 
We’re  looking  for  a  creative  person  with 
management  experience  who  can  pro¬ 
gress  with  a  seven-day  award-winning 
daily  newspaper  team.  Send  resume 
and  salary  history  to  S.L.  Asbach, 
Mesabi  Daily  News,  PO  Box  956,  Virgi¬ 
nia,  MN  55792. 


ADVERTISING  LEADER  to  grow  lagging 
revenues  at  sophisticated  twice-weekly 
and  satellite  periodicals  in  competitive 
Zone  3  market.  Demonstrated  skills  in 
staff  training,  team  motivation,  goal¬ 
setting,  telemarketing,  classified,  copy- 
writing,  budgeting,  co-op,  promotions, 
agency  presentations.  $47,000  in 
salary/bonus  plus  benefits.  Reply  to  Box 
5901,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Northwestern  Pennsylvania  daily  news¬ 
paper  with  a  circulation  of  13,000  is 
seeking  a  results  oriented,  self-starting 
professional  to  direct  and  manage  an  8 
person  staff.  Qualified  candidates  will 
possess: 

•  Minimum  of  3  years  managing  exper¬ 

ience  plus  5  years  practical  back¬ 
ground  in  Classified  and/or  Retail 
Advertising. 

•  Proven  administrative  organizational 
and  leadership  capabilities. 

•  Ability  to  train,  direct  and  motivate  by 

example. 

This  challenging  career  opportunity 
offers  a  competitive  salary  and  fringe 
benefit  package.  (NO  phone  calls, 
please.)  Send  confidential  resume  with 
salary  history: 

Warren  Times  Observer 
205  Pennsylvania  West 
Warren,  PA  16365 
Attn:  Kevin  Mead,  General  Manager 


GITA 

SECOND-HAND 


THEPEOPU 
WHO  KNOW  IT 
HRST-HAND. 

GOSS*  RECONDITIONED  EQUIPMENT 

If  you’re  in  the  market  for  a  reconditioned  press,  you  can’t 
do  better  than  a  Goss  press  reconditioned  by  the  original 
manufacturer. 

All  our  reconditioned  Goss  Urbanite?  Communi^  and 
Suburban*  presses  are  brought  up  to  original-equipment  speci¬ 
fications  and  are  backed  with  a  1-year  parts  and  labor  warranty. 

We  have  presses  in  inventory  for  fast  delivery.  So  call  us 
today  for  complete  details.  Used  Equipment,  Rockwell  Graphic 
Systems,  Rockwell  International,  700  Oakmont  Lane, 

Westmont,  IL  60559.  Phone;  708/850-617B.  Fax:  708/850-6177. 


Rockwell  International 

...where  science  gets  down  to  business 
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HELP  WANTED 

_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  MANAGER 

Do  you  have  the  ability  to  manage, 
instruct,  train  and  motivate? 

Publisher  of  13  Northern  Virginia/ 
Maryland  weeklies  seeks  candidates 
with  at  least  two  years  management 
experience,  strong  organizational  skills, 
some  paste  up  and  knowledge  of  VDT/ 
CRT  systems. 

The  position  offers  salary,  incentive 
bonus  and  benefits.  Please  send 
resume  with  salary  requirements  to 
Margaret  Weaver,  Human  Resources, 
717  N.  St.  Asaph  St.,  Alexandria,  VA 
22314. 


PROMOTIONS  DIRECTOR  -  Dynamic 
individual  needed  to  develop  successful 
sales  and  promotion  plan.  Circulation, 
classified  and  retail  sales  experience 
essential.  Zone  6  5-day  daily  with  3 
weeklies,  has  this  growth  position  avail¬ 
able.  Send  resume  and  salary  require¬ 
ments  to  Box  5880,  Editor  &  Publisher. 


REGIONAL  SALES  MANAGER  FOR 
100,000-H  daily  in  Zone  1.  Supervise 
retail  sales  people  in  all  aspects  of 
sales.  Newspaper  advertising  sales 
experience  is  required.  Management 
experience  is  a  plus.  Submit  resume, 
including  reference  and  salary  history  to 
Box  5898,  Editor  &  Publisher. 

RETAIL  ADVERTISING  MANAGER 

Central  Michigan  Newspapers  is  seek¬ 
ing  an  advertising  professional  to  lead 
our  eight-person  sales  staff  in  Mt. 
Pleasant.  The  successful  candidate 
would  be  responsible  for  retail  display 
sales  in  The  Morning  Sun,  a  12,000 
circulation  daily  and  Sunday  newspaper 
with  late-week  TMC;  and  the  Buyers 
Guide,  a  30,000  distribution  shopping 
guide;  as  well  as  participating  in  the 
sales  and  marketing  of  CMN’s  eight 
other  shopping  guides.  This  is  an  excel¬ 
lent  opportunity  for  growth  with  a 
successful  and  progressive  company  in 
a  dynamic  and  growing  university  town. 
Please  send  cover  letter  and  resume  to 
Drawer  480,  Central  Michigan  News¬ 
papers,  PO  Box  447,  Mt.  Pleasant,  Ml 
48804-0447. 

SALES  MANAGER  —  to  take  charge  of 
advertising  and  circulation  for  two  paid 
weekly  newspapers  in  central  Pennsyl¬ 
vania.  Very  competitive  shopper  mark¬ 
et.  Desirable  living  conditions — home  of 
Hershey  Foods.  Report  to  the  President 
and  Publisher.  Send  resume  with  salary 
requirements  to  John  H.  Reid,  Reid 
Newspapers,  PO  Box  566,  Hershey,  PA 
17033. 


TOP  ADVERTISING  MANAGER  to  take 
over  department  and  run  your  own 
show.  Room  for  advancement  within  our 
family-owned  organization.  Exceptional 
opportunity  for  the  future  for  right 
person.  $35  to  $40K  to  start.  13K 
growing  daily  with  successful  shopper 
in  beautiful  small  town.  Zone  2.  You'll 
have  all  the  tools  you  need  to  succeed. 
Opening  caused  by  retirement.  Must  be 
motivated,  have  solid  newspaper 
management  experience  and  a  history 
of  results.  Age  no  problem.  We’ll  keep 
your  full  resume  confidential.  Box 
5889,  Editor  &  Publisher. 

FAX  YOUR  AD 
(212)  929-1259 


HELP  WANTED 

ART/GRAPHICS 

GRAPHIC  ARTIST 

Award-winning  art  department  at  the 
Syracuse  Newspapers  has  an  opening 
for  a  Graphics  Artist.  We’re  looking  for 
someone  who  knows  how  to  create 
graphics  and  is  an  expert  with  Aldus 
Freehand.  The  department  serves  two 
90,000-circulation  papers,  the  Post- 
Standard  and  Herald-Journal.  Send 
resumes  and  work  samples  to:  Bob 
Lloyd,  Staff  Development  Editor,  PO 
Box  4915,  Syracuse,  NY  13221-4915. 

GRAPHICS  COORDINATOR 
The  Milwaukee  Journal,  Wisconsin’s 
largest  newspaper,  seeks  a  proven 
editor  to  lead  its  features  graphics 
team.  The  person  we’re  looking  for 
should  be  a  hands-on  designer  and 
editor  who  can  lead  a  team  of  five  artists 
and  two  photographers  while  working 
closely  with  the  graphics  editor  and 
feature  editors.  Quark,  Photoshop  and 
FreeHand/lllustrator  skills  a  must.  Send 
resumes  and  samples  tO: 

Geoffrey  W.  Blaesing 
Graphics  Editor 
The  Milwaukee  Journal 
PO  Box  661 

Milwaukee,  Wl  53201-0661 
AN  EQUAL  OPPORTUNITY  EMPLOYER 

USA  TODAY  has  an  opening  for  an  infor¬ 
mational  graphics  specialist.  The  ideal 
candidate  will  have  a  college  degree,  at 
least  3  years  at  a  metropolitan  news¬ 
paper  and  be  skilled  in  Aldus  Freehand 
on  the  Macintosh.  Ability  to  illustrate  on 
the  board  is  a  plus.  Please  write,  with 
resume  and  examples  of  your  work,  tO: 
Richard  Curtis,  Managing  Editor/ 
Graphics  and  Photography,  USA 
TODAY,  1000  Wilson  Blvd.,  Arlington, 
VA  22229. 

_ CIRCULATION _ 

CIRCULATION  MARKETING 
DIRECTOR 

We  are  looking  for  a  creative  team  play¬ 
er  with  knowledge  in  motor  roads, 
carriers  and  promotion  overall.  We  are 
an  award-winning  7  day-a-week  news¬ 
paper  located  in  beautiful  Northern 
Minnesota.  Send  cover  letter,  salary 
history  and  resume  to:  Scott  L.  Asbach, 
Mesabi  Daiiy  News,  PO  Box  956,  Virgi- 

nia,  MN  55792. _ 

DISTRIBUTION  MANAGER 

The  Billings  Gazette,  Montana’s  largest 
daily  newspaper,  is  seeking  a  Distribu¬ 
tion  Manager  wo  will  primarily  work 
nights. 

The  successful  candidate  must  have  a 
minimum  of  two  years  distribution 
management  experience;  skilled  with 
work-flow  scheduling,  productivity, 
supervisory  practices  and  equipment, 
prefer  Harris  insertion  equipment 
knowledge. 

We  are  looking  for  someone  who  will  be 
able  to  juggle  day/commercial  operation 
with  night/newspaper  operation. 

Interested  applicants  must  submit 
letter  of  introduction,  resume,  refer¬ 
ences  and  salary  history  to; 

Human  Resource  Department 
Billings  Gazette 
PO  Box  36300 
Billings,  MT  59107 

Resumes  must  be  received  by  Tuesday, 
July  7,  1992. 


HELP  WANTED 

_ CIRCULATION _ 

HOME  DELIVERY  MANAGER  for  circu¬ 
lation  of  29,000  daily,  39,000  Sunday, 
for  Fortune  200  company  located  in 
Zone  5.  Position  requires  3-5  years  of 
circulation  management  experience 
with  a  preferred  Bachelors  degree  in 
Marketing  or  Communication.  Excellent 
problem  solving  skills  a  must.  Primary 
responsibilities  include  supervision  of 
the  home  delivery  and  customer  service 
operation  of  the  newspaper.  We  are  an 
equal  opportunity  employer.  Please 
send  resume  to  Box  5903,  Editor  & 
Publisher. 

SINGLE  COPY  MANAGER 

Position  reports  to  the  /Vssistant  Circu¬ 
lation  Director,  and  is  responsible  for 
supervising  and  directing  the  single 
copy  department.  Responsible  for  three 
supervisors  who  manage  the  AM  opera¬ 
tion,  the  PM  operation,  the  rack  room, 
vacation,  relief,  and  swing  personnel  for 
the  city  zone  single  copy  operation.  Also 
responsible  for  planning,  coordinating, 
and  implementing  all  operational  and 
marketing  efforts  in  single  copy  as  well 
as  identifying  strategic  opportunities  for 
the  department. 

Manager  must  possess  strong  leader¬ 
ship  and  organizational  skills  and  and 
be  capable  of  managing  change.  Experi¬ 
ence  in  managing  a  union  single  copy 
operation  is  preferred. 

Send  salary  history  and  resume  to 

Personnel  Director 

San  Jose  Mercury  News,  Inc. 

750  Ridder  Park  Drive 
San  Jose,  CA  95190 

A  KNIGHT-RIDDER  NEWSPAPER 


HELP  WANTED 

DATA  PROCESSING 

COMMUNICATIONS  MANAGER 

Major  news  service  seeks  New  York- 
based  communications  manager  to 
oversee  fax,  telephone,  satellite  and 
modem  delivery  of  news  stories,  photos 
and  graphics  to  clients.  Proven  organi¬ 
zational,  trouble-shooting  and  client 
relationship  skills  required.  Must  be 
familiar  with  various  computer  systems, 
including  Macintosh,  and  with  dial-up 
computer  retrieval,  printers  and  tele¬ 
phone  systems.  Knowledge  of  AP 
communications  system  a  plus.  Salary 
mid-50s.  Replies  confidential.  Send 
resume  and  letter  to  Box  5885,  Editor  & 
Publisher. 

EDITORIAL 

AGGRESSIVE  Zone  4  90,000  daily 
seeking  an  enterprising  legislative 
reporter  for  capitol  bureau.  Minimum  of 
five  years  experience  required.  Salary  is 
commensurate  with  experience.  Box 
5888,  Editor  &  Publisher. 


ARIZONA  REPUBLIC  OPENINGS 

Informational  Graphics  Artist.  Join  a 
creative,  highly  motivated  and  chal¬ 
lenged  department.  Opportunities  to  do 
visual  reporting,  self-generated 
projects. 

Page  Designer.  If  you  have  skills  in 
typography,  page  design  and  the  ability 
to  work  well  with  others,  join  the  coun¬ 
try’s  largest  fully  paginated  newsroom. 

For  both  jobs,  send  resumes,  examples 
of  your  work  to  Howard  I.  Finberg,  AME, 
The  Arizona  Republic,  120  E.  Van 
Buren,  Phoenix,  AZ  85004. 

Women  and  minorities  are  encouraged 
to  apply.  Please,  no  phone  calls. 


We’re  looking 
for  the  best  & 
the  brightest. 

If  you’ve  got  what  it  takes  to  make  our 
newspaper  the  best  in  the  world,  we 
want  to  hear  from  you.  We’re  looking 
for  the  best  circulation,  promotion,  and 
advertising  professionals  in  America. 

If  you  share  our  belief  that  the  Nation’s 
Capital  deserves  the  best  and  the 
brightest,  send  a  cover  letter  and  your 
outstanding  qualifrcations  to: 

Tracey  L.  Hoff,  Director,  Human  Resources 
The  Washington  Times,  Dept.  EPS 
3600  New  York  Avenue,  Northeast 
Washington,  D.C.  20002 

NO  TELEPHONE  CALLS.  PLEASE. 

n^o^fiiitgtoit  S^tnte0 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

EDITORIAL 

EDITORIAL 

ASSISTANT  FEATURES  EDITOR 

Join  the  talented,  award-winning  staff 
on  one  of  the  nation's  best  small 
metros.  We've  got  seven  competitive 
feature  sections,  some  appearing  daily, 
some  weekly.  We're  looking  for  an  AFE 
who  can  story  edit  local  copy,  coach 
feature  writers  who  also  produce  for  the 
front  page,  and  budget  a  daily  wire 
entertainment  section.  Hard  news 
experience  an  asset,  seven  years  daily 
newspaper  experience  or  equivalent 
required.  Rule  breaking  encouraged, 
excellence  demanded.  We  won  our 
second  Pulitzer  in  1989,  and  aim  to 
build  on  that  success. 

Please  apply  in  person  at  the  Anchorage 
Daily  News  Human  Resources  Depart¬ 
ment,  1001  Northway  Drive,  or  send 
resume  to  the  Anchorage  Daily  News, 
PO  Box  149001,  Anchorage,  AK 
99514-9001,  Attn:  Features  Editor 
Kathleen  McCoy.  Minorities  encouraged 
to  apply. 

THE  ANCHORAGE  DAILY  NEWS  IS  AN 
EQUAL  OPPORTUNITY  EMPLOYER. 
ASSISTANT  METRO  EDITOR  —  40,000 
PM  that  cares  a  lot  about  quality  seeks 
an  Assistant  Metro  Editor  to  help  direct 
a  staff  of  13  full-time  reporters.  Demon¬ 
strated  leadership,  reporting,  writing 
and  wordsmithing  skills  a  must.  Also 
essential  is  a  commitment  to  readers, 
good  journalism  and  self-improvement. 
Candidates  must  have  at  least  four 
years  of  newsroom  experience.  Excel¬ 
lent  salary  and  benefits.  Equal  oppor¬ 
tunity.  Send  resume,  six  clips  and  a 
letter  detailing  why  you  fit  this  profile 
tO:  Eileen  Lehnert,  Metro  Editor,  Jack- 
son  Citizen  Patriot,  214  S.  Jackson, 
Jackson,  Ml  49201-2282. 

No  telephone  calls,  please. 

ASSISTANT  CITY  EDITOR 
The  Daily  Gazette  is  looking  for  an  ace 
with  high  reporting  and  writing  stan¬ 
dards.  Must  be  proven  performer  as 
originating  editor.  Send  resumes  to 
Denis  Paquette,  Managing  Editor,  The 
Daily  Gazette,  2345  Maxon  Rd., 
Schenectady,  NY  12301. 

COPY  EDITOR 

The  Indianapolis  Star  has  an  opening  on 
its  news  copy  desk.  Strong  editing  and 
headline  writing  a  must;  layout  skills 
desirable.  Send  resume  and  samples  of 
work  to  Curt  Wellman,  News  Editor,  The 
Indianapolis  Star,  PO  Box  145,  India¬ 
napolis,  IN  46206-0145.  Deadline  for 
receiving  resumes:  July  6. 

NEWS  EDITOR  to  oversee  talented  staff 
at  award-winning  southwest  Minnesota 
15,000  daily.  Send  resume  to  Carl 
Gustin,  Managing  Editor,  Daily  Globe, 
Box  639,  Worthington,  MN  56187. 


COPY  EDITORS/PHOTO  EDITOR/ 
GRAPHICS  EDITOR 

MAJOR  NEWS  SERVICE  seeking  candi¬ 
dates  for  the  following  positions: 

— COPY  EDITORS:  Four  years  of  news¬ 
paper  or  wire  experience  required.  Able 
to  edit  copy  accurately  and  quickly, 
strong  people  skills,  flexible,  innova¬ 
tive,  attention  to  details  and  enthusias¬ 
tic.  Solid  familiarity  with  AP  style. 

—PHOTO  EDITOR:  Experience  at  select¬ 
ing  and  editing  digital  photos  for  grow¬ 
ing  daily  service  using  Photoshop  on 
Macintosh.  Expertise  with  a  variety  of 
Macintosh  software  programs  a  plus. 
Innovative,  strong  people  skills,  atten¬ 
tion  to  details. 

—GRAPH  ICS  EDITOR :  Must  be  fluent  in 
major  Macintosh  applications,  includ¬ 
ing  Photoshop,  Freehand,  Illustrator 
and  Quark.  Technical  expertise  in  Mac 
hardware  and  software  installation  and 
Macintosh  communications  programs  a 
plus. 

Send  resume  and  salary  requirements 
to  Box  5883,  Editor  &  Publisher. 

CRACKERJACK  REPORTERS  wanted  to 
cover  Washington.  News  wire  service 
seeks  reporters  w/2-5  years  beat  report¬ 
ing  experience  and  proven  enterprise 
ability.  If  you  have  precision,  imagina¬ 
tion  and  drive,  send  resume  and  5  clips 
to  K.  Grassmuck,  States  News  Service, 
1333  F  St.,  NW  Suite  400,  Washing¬ 
ton,  DC  20004. 

“DON'T  BE  TOO  CORRECT.  DON'T 
BE  AFRAID  OF  MAKING  MISTAKES. 
DON'T  BE  AFRAID  OF  TRYING  EXPER¬ 
IMENTS.  BETTER  AN  ENTHUSIASTIC 
DAMN  FOOL  THAN  PERFECTLY 
CORRECT  AND  PROSY." 

Our  founder  wrote  these  words  89  years 
ago.  We've  taken  them  to  mean  that  we 
should  be  a  newspaper  that  does  what 
others  do  not. 

We  need  a  managing  editor  who  can  be 
maestro,  mentor,  idea-developer, 
bridge-builder  and  systems  analyst  in  a 
newsroom  filled  with  60  creative  minds. 

If  you  can  lead,  apply  to  Tim  Gallagher, 
Editor,  The  Albuquerque  Tribune,  PO 
Drawer  T,  Albuquerque,  NM  87103. 

EASTERN  NC  weekly  chain  seeking 
generalist  reporter  fluent  in  sports. 
Photo  skills  helpful.  $225-275/week. 
Mail  resume  and  clips  to  Personnel 
Department,  News  Leader,  PO  Box 

158,  Fremont,  NC  27830. _ 

BUSINESS  WRITER/COPY  EDITOR 
Western  daily,  circulation  50,000  plus; 
Must  be  able  to  write  about  business  in 
lively,  accessible  style;  also  must  have 
editing  experience;  Spanish  language 
profiency  a  plus.  Box  5905,  Editor  & 
Publisher. 

CITY  EDITOR  to  direct  staff  of  six  repor¬ 
ters  for  5-day,  14,000  circulation  PM 
on  the  coast  of  Maine.  Looking  for  a 
leader  who  can  bring  out  the  best  of  a 
talented  staff,  assign  compelling  local 
stories  and  lay  out  pages  on  deadline. 
Experience  as  an  editor  and  supervisor  a 
must.  Send  resume  to:  Martin  McKen¬ 
na,  Managing  Editor,  The  Times 
Record,  PO  Box  10,  Brunswick,  ME 
04011. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  All  skills/levels. 
Details:  Writer-Editor-EP,  PO  Box 
40550,  5136  Macarthur  NW,  Washing¬ 
ton,  DC  20016;  (703)  356-1683. 


EDITOR. ..The  Mountaineer,  tri-weekly 
newspaper,  circulation  12,000. 
Waynesville  is  located  in  Western  North 
Carolina  along  the  spine  of  the 
Smokies.  Competitive  market.  Candi¬ 
dates  will  need  strong  management 
skills  and  a  commitment  to  today’s 
reader  needs.  Graphics/photo  oriented. 
Must  be  experienced.  High  energy. 
Write  editorials,  columns  and  features. 
Long  term  commitment  needed  from 
community  oriented  individual.  Compe¬ 
titive  salary. 

Send  resume/clips  to: 

Kenneth  F.  Wilson 
PO  Drawer  129 

_ Waynesville,  NC  28786 _ 

EDITOR 

This  20,000  circulation  daily  is  seeking 
a  strong  team  building  editor  to  lead  a 
staff  of  16.  Candidates  must  have  solid 
newsroom  management  experience  with 
strong  writing  and  copy  editing  skills. 
Southern  California  location. 

COPY  EDITORS 

Candidates  should  have  at  least  2  years 
copy  editing  experience  on  news  or 
sports  desk.  Will  edit  copy,  write  head¬ 
lines  and  cutlines,  handle  local  and 
wire  photos  and  layout  pages.  Nevada 
locations. 

NEWS/WEEKEND  EDITOR 
Must  have  strong  copy  editing  and  lay¬ 
out  skTIs.  Previous  management  experi¬ 
ence  is  a  plus  for  this  20,000  circula¬ 
tion  Southern  California  daily. 

Send  resume,  references  and  samples 
of  work  tO: 

Jodie  Long,  Recruiting  Manager 
Donrey  Media  Group 
PO  Box  17017 
Fort  Smith,  AR  72917-7017 

EXPERIENCED  BUSINESS  WRITER. 
41 ,000  AM  daily  newspaper  judged  one 
of  the  best  in  nation.  Mail  replies  only, 
please.  Personnel  Director,  Alexandria 
Daily  Town  Talk,  PO  Box  7558,  Alexan¬ 
dria,  U  71306. 

FREELANCE  EDITORIAL 
CORRESPONDENTS 
Majority  Rules!,  a  political  newspaper 
for  and  about  women  needs  material, 
ideas,  cartoons,  and  support.  The  Jenk¬ 
ins  Hill  Co.,  8416  W.  Blvd.  Dr.,  Mt. 
Vernon,  VA  22308-Myron  Struck- 
Editor. 

GENERAL  ASSIGNMENT  REPORTERS 

Full-time.  We’re  looking  for  two  aggres¬ 
sive  dynamic  reporters  to  handle  gener¬ 
al  news  coverage  in  a  growth  area.  Daily 
newspaper  experience  is  a  plus.  Excel¬ 
lent  English  grammar,  punctuation  and 
spelling  skills  required.  Equal 
Opportunity/Affirmative  Action  Employ¬ 
er.  Send  resume  and  clips  to  Rebecca 
Pierce,  Metro  Editor,  Kalamazoo  Gazet¬ 
te,  401  South  Burdick,  Kalamazoo,  Ml 
49007. _ 

GENERAL  ASSIGNMENT  REPORTER 
needed  a  Idaho’s  best  weekly.  Resume 
and  clips  to  Brian  Alvord,  Box  988, 
Hailey,  ID  83333. _ 

KNIGHT-RIDDER  COPY  EDITOR  — 
Copy  editing,  layout,  some  design, 
some  MAC  and  Leaf  desk  work.  EXPER¬ 
IENCE:  Minimum  of  five  years.  Good 
organization;  some  MAC  experience 
desired.  BACKGROUND:  Knight- 
Ridder,  news  production  group.  New 
redesign;  more  to  come.  Traditional 
thinkers  need  not  apply.  We  want  risk- 
takers  who  love  challenges.  WRITE  TO: 
Night  Newsroom  Manager  Jim  O'Neill, 
Post-Tribune,  1065  Broadway,  Gary,  IN 
46402-2998;  or  call  (219)  881-3130. 


LAYOUT  EDITOR 

Major  metro  has  copy  editing  position 
open.  3-5  years  daily  experience 
required.  Must  have  excellent  line¬ 
editing,  headline-writing  skills  and 
layout  experience.  Send  responses  to 
Box  5894,  Editor  &  Publisher. 

MANAGING  EDITOR  for  award-winning 
daily  (7,300).  Must  have  strong 
commitment  to  local  news.  Excellent 
benefits.  Ann  Kennett-Charles,  Parsons 
Sun,  PO  Box  836,  Parsons,  KS  67357. 

MANAGING  EDITOR 
Western  Pennsylvania  32,000  circula¬ 
tion  daily  seeks  a  multi-talented  news 
executive  to  direct  our  staff  of  22. 
Strong  management  skills  and  team 
player  are  essential.  Macintosh  based 
installation  planned  for  fall.  Ideal 
candidate  will  have  experience  on  a 
20,000  plus  and  be  ready  for  the  next 
step  forward.  Excellent  base  pay  plus 
performance  bonus.  Call  (412) 
282-8000  (ext.  258)  or  reply  in  confi¬ 
dence  to  Ron  Vodenichar,  Butler  Eagle, 
PO  Box  271,  Butler,  PA  16003. 

MANAGING  EDITOR 
A  progressive  Midwest  30,000  daily, 
owned  by  a  major  newspaper  group,  is 
looking  for  a  managing  editor  to  lead  a 
bright  team  of  journalists.  Candidates 
must  have  superior  skills  in  writing, 
news  judgement,  organization,  and  be  a 
strong  leader  with  creative  ideas.  Excel¬ 
lent  pay  and  benefits.  Candidates 
should  send  letter,  resume  and  work 
samples  to: 

Box  5907,  Editor  &  Publisher 

MANAGING  EDITOR 
Nation’s  Restaurant  News,  a  New  York 
based  weekly  business  magazine  seeks 
a  seasoned  editor  to  oversee  writing 
staff  and  desk.  We're  looking  for  a 
proven  leader  with  superb  news  judg¬ 
ment  and  excellent  organizational 
skills.  At  least  3  to  5  years  management 
experience  required,  preferably  on  a 
daily  newspaper. 

Send  resume  with  salary  history  to: 
Dept.  RV,  Nations’  Restaurant  News, 
425  Park  Ave.,  New  York,  NY  10022. 
WE.  jyVR _ 

MIDWEST  DAILY,  170,000+  circula¬ 
tion  AM,  seeking  assistant  sports  editor, 
4  years  minimum  experience.  Reporter 
with  strong  sports  background.  Mini¬ 
mum  2-3  years  experience.  Sports 
Department  expanding.  Strong  diversi¬ 
fied  independent  company.  Send 
resumes  to  Box  5902,  Editor  & 
Publisher. 

NEWS  EDITOR 

You’re  not  over  the  hill,  but  they  think 
you  are!  We  call  it  seasoning  and  experi¬ 
ence.  Do  you  have  big  city  skills,  sharp 
editing  and  solid  news  judgment?  Can 
you  manage  and  motivate,  trim  fat  and 
get  the  job  done?  Are  you  a  doer,  not  an 
excuse  maker  and  understand  that  a 
newspaper  is  a  business?  No,  you’re  not 
over  the  hill,  you  just  need  a  new  chal¬ 
lenge.  Leave  the  big  city  for  a  small 
Rocky  Mountain  town  with  clean  air, 
low  crime  and  a  high  quality  of  life  and 
join  the  staff  of  a  national  award 
winning  weekly.  Send  the  usual  stuff 
and  I'll  call  you.  Reply  to  Box  5895, 
Editor  &  Publisher. 

Music  hath  charms  to  sooth 
a  savage  beast;  ths  may  be 
so,  but  I  would  rather  try  a 
revoiver  on  him  first. 

Josh  Billings 
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_ EDITORIAL _ 

NEWS  SPECIALIST:  We  are  looking  for 
a  hands  on  editor  to  bring  punch  to  our 
news  pages.  We  need  an  experienced, 
take  charge  pro  who  is  comfortable  with 
hard-hitting  copy  and  headlines,  and 
who  can  deliver  “got  ya”  packaging. 
Come  dazzle  us  with  your  innovative, 
aggressive  and  professional  talent.  This 
1s  a  rare  opportunity  to  practice  old- 
fashioned  newspapering  in  a  highly 
competitive  suburban  metro  market  at  a 
full  color,  fully  paginated,  state  of  the 
art  AM  daily.  Good  pay  and  benefits. 
Send  resume,  references,  salary 
requirements  and  work  samples  to  Box 
5864,  Editor  &  Publisher. 

OMBUDSMAN 

Department  of  Defense  Position  Avail¬ 
able.  Ombudsman  for  European  and 
Pacific  Stars  and  Stripes  Office  in  Alex¬ 
andria,  VA.  Extensive  journalism  experi¬ 
ence  required;  ability  to  establish  and 
maintain  effective  working  relationships 
with  individuals  and  groups;  ability  to 
conduct  training  seminars,  evaluate 
readership  surveys  and  lead  discussions 
on  newspaper  editorial  operations  and 
policies;  knowledge  of  DoD,  Military 
Services,  and  Unified  command  struc¬ 
tures  and  operational  concepts  is  desir¬ 
able;  and  skill  as  a  Senior  Newspaper 
Editor.  Serves  as  principal  reviewer  of 
all  allegations  of  censorship  and  editor¬ 
ial  content  of  Stars  and  Stripes; 
prepares  reports  to  Congress;  writes  for 
newspaper  publications;  and  sponsors 
professional  seminars.  Salary  range 
$64,233  to  $83,502.  Contact 
Washington  Headquarters  Services, 
(703)  697-9205  to  DoD  job  announce¬ 
ment.  Job  announcement  closes  and 
applications  must  be  received  by  July 
10,  1992.  DoD  is  an  Equal  Opportunity 
Employer. 

OPINION  PAGE  EDITOR 

The  Observer-Dispatch  at  Utica  —  a 
Gannett-owned,  60,000-circulation  AM 
daily  in  central  New  York  —  is  seeking 
an  editor  for  its  editorial  pages.  We're 
looking  for  a  strong-minded  writer  eager 
to  express  a  viewpoint  that  is  thought¬ 
ful,  provocative  and  forward-thinking. 
In  conjunction  with  an  active  editorial 
board,  this  person  will  hold  a  leadership 
position  in  a  newspaper  that  takes  its 
responsibilities  seriously  for  guiding  the 
community  and  defending  the  First 
Amendment.  Reply  to:  Executive  Editor 
Jennie  Phipps,  Observer-Dispatch,  221 
Oriskany  Plaza,  Utica,  NY  13501. 
Women  and  minorities  are  encouraged 
to  apply. 

OUTDOORS  EDITOR 

One  of  the  nation's  largest  publishers  of 
outdoor  magazines  is  seeking  an  editor 
who  has  a  strong  knowledge  of  hunting 
and  fishing  (especially  in  the  North¬ 
east).  We  need  a  proven,  team-oriented 
journalist  with  excellent  editing  skills 
and  the  ability  to  develop  story  ideas 
with  freelancers.  Outstanding  opportun¬ 
ity  to  enter  the  magazine  field  and  join 
an  attractive  suburban  Atlanta 
community.  Serious  applicants  may 
send  resume  and  work  samples  to  Ken 
Dunwoody,  Game  &  Fish  Publications, 
PO  Box  741,  Marietta  GA  30061. 
REPORTER  wanted  for  Albanian- 
American  newspaper  to  cover  events  in 
Albania  and  the  Albanian  Republic  of 
Kosova.  Send  resume  and  clips  to  Illyria 
Publishing,  2321  Hughes  Ave.,  Bronx, 
NY  10458.  Tel.  (212)  220-2000;  Fax: 
(212)  220-9618. 


HELP  WANTED 
_ EDITORIAL _ 

REPORTER,  STATE  GOVERNMENT  - 
Great  job,  high  visibility,  covering  poli¬ 
tics,  people  and  government  from  state 
bureau  in  Zone  7.  Can  investigate, 
interpret,  shuns  pack  journalism.  Track 
record  in  political  reporting  required. 
Send  resume  and  clips  to  Box  59(X), 
Editor  &  Publisher.  Application  dead- 
line  July  3,  1992. _ 

SENIOR  EDITOR 

Energetic  Editor  to  help  lead  interna¬ 
tional  weekly  tabloid  on  the  business 
and  politics  of  defense.  Top  candidate 
will  have  background  in  defense  editing 
or  reporting,  editing  experience  on  daily 
or  weekly  publications  and  a  college 
degree. 

Work  with  excellent  staff  that  prides 
itself  on  top-quality  editing  and  report¬ 
ing.  Good  salary,  superb  benefits.  Reply 
to  Army  Times  Publishing  Co.,  Attn: 
Human  Resources  E&P-39,  6883 
Commercial  Drive,  Springfield,  VA 
22159.  M/miH. 

MINORITIES  ENCOURAGED 
_ TO  APPLY. _ 

SPORTS  EDITOR 

40,000  plus  circulation,  award-winning 
daily  newspaper  seeks  innovative,  crea¬ 
tive  sports  editor  who  values  good  writ¬ 
ing  as  much  as  a  complete  scoreboard. 
Our  readers  are  active,  adventurous  and 
love  those  Giants  -  they  are  likely  to  be 
as  interested  in  the  latest  biking  equip¬ 
ment  as  Bill  Swift’s  ERA.  Send  work 
samples,  cover  letter  and  resume,  to  Jay 
Silverberg,  Executive  Editor,  Marin 
Independent  Journal,  PO  Box  151790, 
San  Rafael,  CA  94915-1790.  No  tele¬ 
phone  inquiries. 

SPORTS  REPORTER-COPY  EDITOR 
wanted  for  40,000  circulation  AM 
daily.  We  want  an  aggressive  self-starter 
who  must  be  equally  adept  at  covering  a 
beat,  editing  copy  or  designing  pages  on 
our  pagination  system.  Send  resume  to 
the  Odessa  American,  Sports  Editor  Ed 
Shugert,  PO  Box  2952,  Odessa,  TX 

79760. _ 

THE  FEATURES  DEPARTMENT  of  the 
Atlanta  Constitution  has  an  opening  for 
a  copy  editor  with  slot  experience.  This 
person  is  responsible  for  copy  editing 
and  slotting  some  sections.  Applicants 
must  have  at  least  five  years  experience 
at  a  daily  and  two  years  as  a  slot.  MAC 
and  layout  experience  helpful.  Send 
resume,  samples  of  work  to  Kevin 
Austin,  8th  Floor,  The  Atlanta  Constitu¬ 
tion,  72  Marietta  St.,  Atlanta,  GA 

30303. _ 

TWO  POSITIONS,  Wire  Editor  and 
Reporter,  daily  or  weekly  experience. 
6,000  circulation.  Ketchikan  Daily 
News,  Box  7900,  Ketchikan,  Alaska 
99901.  Attn:  Tena  Williams. 


THE  TRI-CITY  HERALD  is  seeking  a 
copy  editor  who  can  edit  stories,  write 
headlines  and  paginate  pages  in  a 
demanding,  quality-conscious  news¬ 
room.  We  are  a  37,500  AM  daily  in 
southeastern  Washington’s  Columbia 
Basin.  This  is  a  demanding  news  town, 
and  we  have  a  record  of  aggressive 
coverage.  The  ideal  candidate  would 
have  strong  news  sense,  ability  to  write 
clear  and  bright  headlines,  and  the  abil¬ 
ity  to  spot  holes  in  stories.  We  are  look¬ 
ing  for  a  candidate  with  at  least  2  years 
experience  and  the  desire  to  do  excel¬ 
lent  work.  Send  resume  to  Ken  Robert¬ 
son,  Managing  Editor,  Tri-City  Herald, 
PO  Box  2608,  Tri-Cities,  WA  99302. 


HELP  WANTED 

_ EDITORIAL _ 

EDITOR/REPORTER 
Weekly  law  newspaper  seeks  4  month 
maternity  replacement  for  full  time  staf¬ 
fer.  3  years  as  reporter-editor.  Law 
degree  or  legal  background.  Resume, 
references,  salary  reqs.,  editing 
samples  and  10  best  clips  to  Editor,  NJ 
Lawyer,  2825  Woodbridge  Ave., 
Edison,  NJ  08817. 


FEATURES  EDITOR 

Experienced  Editor  needed  to  supervise 
daily  Lifestyle  section.  Special  sections 
and  Entertainment  section  for  Zone  5, 
30,000  daily.  Should  have  eye  for  lively 
layout,  concise  writing,  and  must  be 
driven  to  compete  in  a  competitive 
market.  Supervisory  experience 
required.  Send  resume,  cover  letter  and 
clips  to  Box  5908,  Editor  &  Publisher. 


SPORTS  EDITOR,  14,000  daily.  Cover 
nine  high  schools,  recreation  and 
outdoors.  Layout  and  photo  skills  a 
must.  Experienced  only  need  apply. 
Hours  3  p.m.  to  midnight, 
$20,(X)0-$24,0(X)  a  year,  depending 
on  experience.  Fax  clips  and  resume  to 
1(206)  452-7032  or  write  John 
McCartney,  Managing  Editor,  Peninsula 
Daily  News,  PO  Box  1330,  Port 
Angeles,  WA  98362. 


Want  to  do  what  you  like  most  in  a  beau¬ 
tiful  area  along  Florida’s  east  coast? 
Then  the  PRESS-JOURNAL  may  be  the 
place  for  you.  We’re  a  30,000-plus 
daily  that’s  first  in  the  state  when  it 
comes  to  household  penetration.  Local 
news  is  our  forte  and  we're  looking  for  a 
reporter  that  will  help  us  improve  even 
more.  Applicants  should  be  able  to  dig 
out  the  stories  that  affect  the  lives  of 
readers  and  present  that  news  in  a 
compelling  format.  Ability  to  use  a 
camera  is  a  must.  Send  resume,  3  clips 
and  references  to:  Byron  E.  Gray,  c/o 
Vero  Beach  Press-Journal,  PO  Box 
1268,  Vero  Beach,  FL  32961.  No  tele¬ 
phone  calls,  please. 


HELP  WANTED 

_ EDITORIAL _ 

VISIONARY  SPORTS  EDITOR  needed 
to  lead  Northwest  Ohio  daily’s  staff  (4 
FT,  2  PT  and  stringers).  You  will  be  part 
of  a  newsroom  that  is  redirecting  and 
refocusing  coverages  to  serve  readers 
inmcre  relevant,  tun  ways.  This  person 
will  offer  problem-solving,  team¬ 
building  and  coaching  skills  as  we 
refine  pages  rich  in  prep  and  local 
college  coverage  to  meet  needs  of 
tomorrow’s  readers.  Color  and  page 
design  skills  required;  pagination  exper¬ 
ience  helpful.  Send  a  cover  letter  and 
brief  statement  outlining  how  you  would 
lead  such  an  effort,  a  resume  and  6-10 
tearsheets  showing  layout  and  copy 
editing  skills  to  Ray  Sullivan,  Editor, 
The  Lima  News,  121  E.  High  St.,  Lima, 
OH  45802.  No  phone  calls,  please. 

EDITORIAL  SYSTEMS 


NEWS  SYSTEMS  EDITOR 
...  for  two  growing  Gannett  dailies  in 
suburban  Pittsburgh.  Sll/System  55 
editing  and  Mac  55  pagination  systems 
will  be  installed  this  summer.  Ability  to 
manage  that  installation  and  conduct 
staff  training  on  it  is  required.  So  is  at 
least  three  years’  experience  as  a 
systems  editor  or  assistant.  SI  I  and  Mac 
experience  helpful,  but  vendor  will 
provide  initial  training.  Candidates 
MUST  be  avialable  before  Aug.  3.  Send 
resume,  reference  names/phone 
numbers,  salary  history/requirements 
and  letter  to:  Anne  Saul,  News  Systems 
Editor,  Gannett  Co.,  Inc.,  1100  Wilson 
Blvd.,  Arlington,  VA  22234. 


FREELANCE 


INNOVATIVE  EDUCATIONAL  NEWS¬ 
PAPER  for  9-14  year-olds,  needs  solid, 
well-researched  articles  about  the  envi¬ 
ronment,  health,  fitness,  science,  tech¬ 
nology.  200-300  words.  From 
$.20/word.  Payable  on  acceptance. 
Contact:  Editor,  It’s  News  To  Me,  363 
S.  Orange  St.,  Orange,  CA  92666 


PLACE  YOUR  BET 
ON  E&P  CLASSIFIEOS 

...We  bet  you'll  Be  Satisfied! 

If  your  game  is  equipment,  products, 
services  or  systems  used  in  newspaper 
production  (or  you're  a  Publisher  with  surplus 
equipment  on  your  hands)  E&P  Classifieds  are 
your  best  bet  to  make  (or  save)  some  easy 
money. 

E&P's  Help  Wanted  ads  reach  the  industry 
people  your  looking  for  to  fill  that  open 
position  at  your  paper.  And,  Positions  Wanted 
advertisers  tell  us  that  E&P  ClassiHed  ads  get 
results! 
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HELP  WANTED 

_ MAILROOM _ 

McCAIN  EXPERIENCED  OPERATOR.  6 
pocket,  4  &  5th  knife.  Minimum  5  years 
experience.  1(800)  843-6805.  8-5 
M-F(CST).  Jerry  Schmuck. 

Product  Distribution  Center  (Mailroom) 
INSERTING  NIGHT  MANAGER  at  the 
San  Jose  Mercury  News. 

Minimum  5  years  experience  supen/is- 
ing  inserting  operations. 

Experienced  with  GMA  SLS-1000  and 
Harris  72-P  inserting  equipment. 
Bachelor's  Degree  desired.  Excellent 
communication  skills  a  must.  Accus¬ 
tomed  to  producing  in  a  high  pressure 
deadline  driven  environment.  Work 
schedule  and  hours  will  vary.  Excellent 
compensation  package. 

Send  salary  history  and  resume  to 
Product  Distribution  Center  Manager, 
San  Jose  Marcury  News,  750  Ridder 
Park  Drive,  San  Jose,  CA  95190. 

A  KNIGHT-RIDDER  NEWSPAPER 

_ MARKETING _ 

MARKETING:  Seeking  outstanding 
marketing  candidate  for  executive  posi¬ 
tions.  Experience  in  market  segmenta¬ 
tion,  research,  creating  targeting  strate¬ 
gies,  sales  development,  and  coordinat¬ 
ing  marketing  programs  required.  6A 
mandatory;  graduate  degree  preferred. 
We  have  a  strong  commitment  to  EEO. 
Box  5906,  Editor  &  Publisher. 


PHOTOGRAPHY 


PHOTO  DEPARTMENT 
SUPERVISOR 

Northwestern  Pennsylvania  Newspaper 
seeks  experienced  result-oriented 
professional  to  supenrise  a  5  person 
Photo  Department.  Qualified  candi¬ 
dates  will  possess: 

*  3-5  years  supervisory  experience  plus 
5-8  years  technical  experience  in  a 
daily  newspaper  or  similar 
environment. 

*  Functional  knowledge  of  electronic 
darkroom  and  color  reproduction, 
capable  of  film/print  processing, 
familiar  with  Photoshop  software  and 
other  software  applications. 

*  Functional  knowledge  of  purchasing 
procedures  as  pertains  to  Photo 
Department  equipment  and  supplies. 

*  Photojournalism  degree  preferred  but 
equivalent  experience  acceptable. 

Excellent  career  opportunity  offering 
competitive  wages  and  fringe  benefits 
package.  (No  phone  calls,  please.) 
Send  confidential  resume  with  salary 
history  to:  Times  Publishing  Company, 
205  West  12th  Street,  Erie,  PA  16534, 
Attn:  Human  Resources  Department. 


HELP  WANTED 

PHOTOGRAPHY 

PHOTOGRAPHER 

Central  California's  leading  newspaper 
is  looking  for  an  experienced  photogra¬ 
pher  to  illustrate  the  pages  of  the  Fres¬ 
no  Bee  with  concise  and  dynamic 
photographers  of  Fresno  and  the 
surrounding  communities.  Must  have 
minimum  3  years  B&W  and  color  photo 
experience  with  daily  newspaper;  Digi¬ 
tal  Imaging,  Adobe  Photoshop  and  AP 
Leafdesk  background  preferred. 

We're  a  180,000  Sunday  circulation 
McClatchy  daily  in  the  heart  of  Califor¬ 
nia's  affordable  San  Joaquin  Valley. 
Competitive  salary  plus  full  benefit 
package.  Send  resume  and  color  slides 
to:  Brenda  Austin,  THE  FRESNO  BEE, 
Personnel  Department;  1626  “E" 
Street,  Fresno,  CA  93786.  An  Equal 
Opportunity  Employer, 

MIDWEST  MONDAY- SATURDAY  seek¬ 
ing  Photo  Editor  with  background  in 
color  processing.  Scheduling  and  photo 
experience  required.  Join  our  young, 
aggressive  news  team.  Excellent  oppor¬ 
tunity.  Send  resume  to  Joyce  McCul¬ 
lough,  NewsTribune,  426  Second 
Street,  LaSalle,  Illinois  61301. 
PRESSROOM 


PLANT  MAINTENANCE  MANAGER 
Innovative  offset  printer  seeks  top- 
notch  manager  with  broad  knowledge  of 
all  phases  of  plant  operation.  Equip¬ 
ment  includes  Crosfield,  Metroliners, 
Colorliner  and  a  wide  array  of  post-press 
packaging  equipment.  If  you're  a  top 
performer,  and  enjoy  challenge,  you 
belong  with  us.  Send  resume  to 
SPRINGFIELD  OFFSET,  6883 
Commercial  Drive,  Springfield,  VA 
22159.  ATTN:  Human  Resources 
Department.  M/F/HA/. 

PRESSMAN 

An  immediate  opportunity  exists  for  a 
qualified  double-width  offset  journey¬ 
man  pressman  in  San  Diego,  Calif,  at  a 
daily  AM,  PM,  and  Sunday  paper.  Goss 
Metro  press  experience  desired.  Night 
shift  position  available.  Excellent 
salary,  benefits,  and  working  condi¬ 
tions.  Send  resume  to:  Union-Tribune 
Publishing  Co.,  Employee  Relations 
Office,  PO  Box  191,  San  Diego,  CA 
92112  or  CallJ619)  293-1124. 

PRESSPERSON 

GOSS  COMMUNITY/URBANITE  press. 
4  color  stripping  and  plateroom  experi¬ 
ence  needed.  4-5  years  hands-on  exper¬ 
ience.  Reply  to  the  Production  Director 
at  the  Hudson  Valley  News,  85  Dickson 
St.,  Newburgh,  NY  12550. 


HELP  WANTED 

_ PRESSROOM _ 

PRESSMAN 

Experienced  on  Web  offset  presses 
(Goss  community  preferred).  Good 
benefits.  Reply  to  Bartash  Publications, 
7272  Woodland  Ave.,  2nd  floor, 
Philadelphia,  PA  19142. 

PRODUCTION/TECH 


ENGRAVING  AND  COLOR  MANAGER 

The  Seattle  Times,  large,  progressive 
metropolitan  newspaper  in  the  beautiful 
northwest,  is  seeking  a  skilled  manager 
of  people  to  oversee  our  engraving 
department. 

Applicants  must  have  thorough  know¬ 
ledge  of  and  skill  with  color  separation 
systems  and  familiarity  with  electronic 
publishing  systems,  plate  systems,  and 
printing  presses.  Minimum  of  two  years 
supervisory  experience  with  an  open, 
participatory  style  required.  College 
degree  preferred. 

The  Seattle  Times  offers  an  excellent 
salary  and  benefits  package,  including 
401(K)  and  retirement  programs  and 
childcare  assistance. 

Qualified  candidates  should  send  their 
resume  to:  Human  Resources  Manager 
for  Operations,  PO  Box  70,  Seattle,  WA 
98111.  No  phone  calls,  please. 

SCITEX  COLOR  SYSTEM  OPERATOR 

Evansville  Courier  Company,  a  Southern 
Indiana  newspaper,  is  seeking  an  indivi¬ 
dual  with  at  least  three  years  experience 
on  a  Scitex  Color  System.  Commercial 
color  experience  is  preferred  and  the 
position  is  2nd  shift. 

An  exceptional  employee  benefits  pack¬ 
age  accompanies  this  position.  Please 
submit  a  resume  along  with  salary 
history  to: 

Karen  L.  Russell 
Employment  Coordinator 
Evansville  Courier  Company 
300  E.  Walnut  St.,  PO  Box  268 
Evansville,  IN  47702-0268. 

Evansville  Courier  Company  is  an  Equal 
Opportunity  Employer. 


POSITIONS 

WANTED 


ACCOUNTING/FINANCE 

CONTROLLER/CFO/VP  FINANCE 
18  years  experience  -  newspaper, 
magazine  and  electronic  publishing. 
Expertise  in: 

Newspaper/magazine  operations,  finan¬ 
cial  reporting  and  consolidations, 
budgeting/forecasting/analysis,  staffs  of 
50  plus  employees,  PC/mainframe 
systems  and  conversions,  all 
accounting/finance/administrative 
functions  which  also  include  HR,  bank 
relations  and  cash  management. 

A  seasoned  professional  with  superior 
management  skills.  No  cost  to  company 
for  relocation,  impeccable  references. 
Seeking  permanent  position.  Would 
consider  short/long  term  interim 
consulting  assignment. 

Tom  Lonardo  (908)  424-0862 

ADMINISTRATIVE 

GMA/P  of  family  daily  group  seeking  top 
spot.  Over  20  years  with  paid-free  plus 
startup,  turnarounds,  acquisitions.  MA. 
Send  responses  to  Box  5881,  Editor  & 

Publisher. _ 

GUARANTEED  *  Publisher/General 
Manager  position,.  28  years  in 
newspapers.  Last  14  years  as  Publisher. 
*  You'll  notice  results  in  90  days,  if 
not  satisfied,  next  30  days  FREE!  Larry 
Boyer,  (501)  332-6201 

PUBLISHER/GENERAL  MANAGER 

8  years  as  Publisher,  23  in  newspapers. 
Excellent  candidate  to  lead  your  small 
or  medium  daily,  preferably  in  Zones 
2,  3  or  5.  Respond  to  Box  5896,  Editor 
&  Publisher. 

GROUP  PUBLISHER  seeks  to  apply  18 
years  experience  to  new  challenge. 
Strengths  in  marketing,  revenue  gener¬ 
ating,  vertical  markets,  turnarounds. 
Energetic  family  man  knowledgeable  in 
all  aspects  of  publishing  and  commer¬ 
cial  printing  seeks  publisher  position  on 
mid-size  daily  or  group.  Box  5887, 
Editor  &  Publisher. 


IT'S  A  CLASSIFIED  SECRET! 

We'll  never  reveal  the  identity 


of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seai  your  repiy 
in  an  enveiope  addressed  to  the  E&P 
Ciassified  Advertising  Department 
with  an  attached  note 
iisting  the  newspapers  or  companies  you 
do  not  want  the  repiy  to  reach, 
if  the  Box  Number  you're  answering 
is  on  your  iist,  we'ii  discard  your  repiy. 

When  you  need  Classified, 
we're  here  -  every  week! 


54 


EDITOR  &  PUBLISHER  for  June  20, 1992 


CLASSIFIED  ADVERTISING  RATES 

VOICE  CLASSIFIEDS  ADD  $25  per  insertion 
Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1992 


LiNE  ADS 

1  week  —  $7.00  per  line 

2  weeks  —  $6.15  per  line,  per  issue. 

3  weeks  —  $535  per  iine,  per  issue. 

4  weeks  —  $4.60  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  —  $3.95  per  line 

2  weeks  —  $3.25  per  lirre.  per  issue. 

3  weeks  —  $2.75  per  line,  per  issue. 

4  weeks  —  $2.55  per  iine.  per  issue. 


Add  $650  per  insertion  for  box  service  Add  $4  25  per  insertion  for  box  service 
Counf  os  on  odditional  line  in  copy  Count  os  on  odditiorxtl  iine  in  copy 

Count  approximately  34  characters  and  or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

DEADLINE;  Every  Tuesday,  12  noon  (ET)  For  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  ot  borders,  boldface,  illustroticns,  logo,  etc. ,  on  classified  ads 
charged  the  following  rates  per  column  inch  per  insertion:  1  time, 
$85;  2  to  5  times,  $80;  6  to  12  times,  $75;  13  to  25  tinnes  $70:  26  to  51 
times  $65;  52  times,  $60. 

DEADLINE:  8  days  prior  to  publication  date. 
Contracf  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received 


Company . 


Ciassification 


Authorized  Signature 


□  VOICE  CLASSIFIED 


□  CLASSIFIED 


No.  of  Insertions; _ Amount  Enclosed:  $ _ 
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POSITION  WANTED 


ADVERTISING 


20  years  experience.  Excell  in  advertis¬ 
ing  and  management.  Prefer  west  or 
midwest.  John  (817)  566-2108. 


MARKETING  DIRECTOR  increased 
paid  lineage  40%  in  one  year.  Created 
many  new,  profitable  promotions.  Tops 
at  sales  training.  Am  aggressive- 
productive-competitive  and  innovative. 
Paul  Lewis,  (901)  767-7002. 


CIRCULATION 


CIRCULATION  MANAGEMENT.  Recent 
shutdown  of  Anchorage  Times  creates 
availability  of  Circulation  professional. 
Solid  and  successful  background 
including  small  daily  and  major  metro 
experience.  Minimal  relocation  costs. 
Respond  to  Box  5909,  Editor  & 
Publisher. 


AMERICAN  JOURNALIST  specializing 
in  Benelux/Scandi  media,  music,  travel 
seeks  additional  assignments. 
Edmunds,  Utrechtsedwarsstraat  112, 
1017  WJ  Amsterdam,  Holland.  Tel: 
31.20.627.4417. 

BEST  SPORTS  EDITOR  in  America 
seeks  mid-sized  to  major  urban  or 
suburban.  Personable,  professional, 
leader,  motivator,  creative,  competi¬ 
tive,  budget-conscious.  Call  Chuck  at 
(914)  428-6111. 


CREATIVE  WRITER/ 
GOVERNMENT  REPORTER 
Solid  reporter  able  to  put  creative/ 
satirical  spin  on  news,  commentary. 
Columbia  Graduate  Journalism,  Phi 
Beta  Kappa,  High  Honors  Government, 
extensive  hard  news  and  feature  experi¬ 
ence,  humor  column,  editorial  essays. 
Accurate,  imaginative,  vigorous,  ethi- 
cal.  Charlie  (619)  578-1337. 

EDITORIAL  WRITER,  first-rate,  with 
more  than  a  decade  of  daily  experience. 
Call  (312)  944-4384.  Leave  message. 


15  YEARS  EXPERIENCE  with  the  same 
company  including  youth,  adult  distri¬ 
bution,  single  copy.  Hard  working, 
loyal,  any  zone.  Please  respond  to  Box 
5871,  Editor  &  Publisher. 


EDITORIAL  WRITER/PAGE  EDITOR 
Provocative,  poignant,  prolific  —  even 
profound — non-ideologue,  who  encour¬ 
ages  maximum  community  input  and 
produces  pages  that  sparkle  both  in 
content  and  graphics.  Box  5890,  Editor 
&  Publisher. 

EXPERIENCED  EDITOR/REPORTER 
seeks  weekly  editor  position.  Will  relo¬ 
cate.  (305)  891-2595. 


HELP  WANTED 


EDITORIAL 


HAVE  TALENT.  WILL  TRAVEL 

Award-winning  Sports  Editor,  Ivy 
Leaguer,  seeks  interesting  writing  gig, 
preferably  features.  10  plus  years 
experience  at  a  solid  daily  in  metro 
market.  Ready  to  leave  administration, 
layout,  copy  Siting  to  other  pros.  Will 
deliver  the  kind  of  great  writing  that 
makes  our  newspaper  a  Must  Read. 
Box  5893,  Editor  &  Publisher. 


“LINGUISTIC  PRIG!”  That’s  what  a 
fellow  copy  editor  once  called  me.  I  like 
to  think  of  myself  as  less  schoolmarm- 
ish  than  simply  a  good  editor  who  values 
the  written  word  and  believes  it  must  be 
superior  to  broadcast  ether.  I  want  to 
help  improve  your  copy  with  individual 
coaching  of  reporters  and  editors.  I  will 
consider  splitting  coaching  with  part- 
time  desk  duties.  Send  to  Box  5891, 
Editor  &  Publisher. 


RECENT  GRADUATE  top  twenty  MBA 
school  looking  for  job  as  Business 
Reporter.  Three  years  experience  with 
college  newspapers,  and  3.4  GPA.  Will 
work  in  other  areas  if  no  business  posi¬ 
tions  open.  Call  James  Dewberry  (205) 
967-1402. 

JOURNALIST  with  10  years’  experience 
as  an  editor,  copy  editor  and  features 
writer  would  like  to  be  your  features  (or 
assistant  features)  editor.  Great  story 
ideas;  enjoy  shaping  young  talent. 
(813)  831-3532. 


An  empty  stomach  is 
not  a  good  political  advisor. 

Albert  Einstein 


PRODUCTIONTTECH 


VP  OPERATIONS  PRODUCTION 
DIRECTOR  who  can  build  a  team,  deve¬ 
lop  quality  and  people,  cut  costs, 
design,  start  and  manage  state  of  the 
art  printing  facilities  -  Send  responses 
to  Box  5874,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


10-year  PR  PRO  seeks  offers  in  NJ,  NY, 
PA.  Zone  1-2-3-4.  Wall  Street  Journal 
editor  14  years.  (609)  448-4894. 


Bad  officials  are  elected 
by  good  citizens  who 
do  not  vote. 

George  Jean  Nathan 


Editorial  cutbacks  required  40-year-old  American  correspondent 
(established  office  and  living  in  Paris  with  family)  for  a  major  U.S. 
publication  (to  seek  new  full-time  staff  position)  covering  all 
Europe.  No  relocation  cost.  Professional  background; 

*  B  yesrs  in  Moscow 

*  5  years  in  London 

*  3  years  in  Paris  and  Middie  East 
*  2  best-seiiing  books  on  foreign  affairs 
*  2  university  feliowsbips 
*numerous  major  journaiism  awards 
*  French  and  Russian  language  skiiis 

Clips  and  references  on  request. 

Phone  Paris  (321)  42-02-90-15 


SHOP  TALK  AT  THIRTY - 


No  news  is  no  news:  a  city  without  newspapers 


By  J.E.  Tynen 

Anyone  who  thinks  local  newspa¬ 
pers  are  useless  should  try  living  in  a 
city  without  them.  You  will  learn 
something  about  news. 

Whether  what  you  learn  bolsters 
your  hopes  for  newspapers  or  blights 
your  hopes  for  our  country  is  another 
question.  For  the  question  has  been 
raised  whether  American  newspapers 
will  go  the  way  of  so  many  steel  mills 
—  destroyed  by  more  modern  com¬ 
petition. 

This  question  is  not  moot.  Even  be¬ 
fore  the  Pittsburgh  newspaper  strike, 
two  local  supermarket  chains  con¬ 
templated  dropping  all  newspaper  ad¬ 
vertising,  and  one  of  those  chains 
tested  the  idea  in  another  Pennsylva¬ 
nia  city.  One  of  Pittsburgh’s  biggest 
department  stores  was  seriously  con¬ 
sidering  dropping  all  its  print  adver¬ 
tising;  the  strike  now  under  way 
against  the  Pittsburgh  Press  and  its 
JOA  partner  the  Pittsburgh  Post- 
Gazette  may  be  doing  the  job  for  them. 

Monday  morning  May  18  1  heard  a 
snippet  on  local  radio  that  said  the 
drivers  at  the  Pittsburgh  Press  were 
striking.  The  radio  news  did  not  ex¬ 
plain  why  the  strike  was  happening. 
Nor  did  it  answer  the  most  basic  ques¬ 
tion:  Would  I  be  able  to  buy  a  paper 
that  day? 

Going  to  the  bus  stop,  1  looked  at 
the  box:  no  Post-Gazette  (the  morn¬ 
ing  paper).  At  work,  1  found  there 
were  no  Post-Gazettes  for  sale.  In  the 
evening,  there  was  no  Press  carefully 
tucked  between  the  screen  door  and 
the  front  door. 

The  first  day,  I  suffered  a  deep 
craving  for  news.  Now,  as  a  journal¬ 
ism  teacher,  I  had  once  analyzed  USA 
Today.  I  grudgingly  had  had  to  admit 
it  is  very  well-written.  Most  impor¬ 
tant,  USA  Today  tries  to  serve  the 
reader,  unlike  too  many  papers. 

Nevertheless,  if  it  is  not  the  fast- 
food  burger  to  which  it  is  so  often 
compared,  it  is  a  salad.  It  is  bright,  it 
is  put  together  carefully,  and  it  is  good 
for  you.  All  by  itself,  however,  it  just 
doesn’t  stick  to  the  ribs. 

Next  I  turned  to  the  other  paper  de¬ 
livered  to  our  offices:  the  New  York 
Times.  Well,  a  whole  meal  entirely  of 
caviar  doesn’t  set  well  either.  A  news¬ 
paper  from  a  nearby  small  city  wasn’t 


(Tynen  is  the  adviser  to  the  student 
newspaper  at  the  University  of  Pitts¬ 
burgh  and  a  former  newspaper  re¬ 
porter  and  editor.) 


much  help.  Radio  reports  were,  as 
usual,  little  more  than  koans  of  cryp¬ 
tic  phrases. 

By  Tuesday  evening  I  looked  for¬ 
ward  to  the  local  newscast.  One  local 
news  anchorperson  said  that  station 
was  adding  a  half-hour  of  news  in  the 
morning  and  an  hour  in  the  early 
evening. 

The  newscast  then  launched  into  a 
special  report  on  the  predictions  of 
Nostradamus.  The  highlight  was  a 
prediction  that  half  of  California 
would  indeed  plunge  into  the  ocean 
after  the  Great  Quake,  but  that  Tom 
Cruise  would  lead  the  revival  of  the 
state.  This  turned  out  to  be  the  first 
of  a  series  of  special  reports  on  sim¬ 


or  impossible  to  refer  back  to  a  story.) 

Wednesday  night  was  the  same. 
There  was  a  report  of  a  drive-by 
shooting,  but  I  couldn’t  tell  if  anyone 
had  been  hurt.  The  videos  were  of 
bullet  holes  in  cars. 

Then  a  report  on  a  rupture  in  a  gas 
line,  but  I  couldn’t  tell  where  it  hap¬ 
pened  or  if  anyone  were  hurt.  A  man 
in  a  mill  town  went  on  a  rampage,  and 
bit  a  cop  —  but  what  kind  of  a  “ram¬ 
page”?  Shooting?  Punching?  Or  just 
biting? 

There  was  something  about  Beth¬ 
lehem  Steel  in  Johnstown  but,  al¬ 
though  by  this  time  I  am  taking  notes, 
1  cannot  follow  what  happens. 

This  all  culminated  in  a  “world  in 


/  suspect  local  newspapers  are  not  dinosaurs  In  the 
Information  Age.  They  are  necessary  for  people  to  get 
Information.  Without  newspapers,  there  is  no  news.  In 
a  sense,  while  the  papers  are  on  strike,  there  is  no 
Pittsburgh. 


ilar  phenomena. 

Then  normal  local  news  reports 
aired.  Now,  most  of  us  know  of  mod¬ 
ern  theories  of  television,  but  until 
you  have  watched  television  news,  in 
a  town  without  newspapers,  you  do 
not  appreciate  how  empty  tv  news  is. 

First,  the  reports  were  lacking  in 
the  five  Ws  and  the  H  that  are  drilled 
into  even  a  freshman  journalist.  These 
basic  details  are  the  pegs  the  human 
mind  requires  to  comprehend  an 
event. 

Moreover,  the  stories  flowed  by  so 
fast  that  my  wife  and  I  couldn’t  even 
grasp  what  information  there  was,  and 
tv’ s  vaunted  visual  advantage  was  sel¬ 
dom  an  advantage.  Most  of  the  visu¬ 
als  conveyed  little  information;  some 
actually  hinder  me  from  understand¬ 
ing  what  is  going  on. 

(I  have  tried  to  make  my  accounts 
as  accurate  as  possible.  If  the  tape 
were  played  again,  or  introduced  and 
explained,  perhaps  I  would  under¬ 
stand  more  of  this  and  other  reports 
but,  of  course,  99.9%  of  television 
viewers  do  not  tape  and  re-view  tv 
news.  Most  view  it  just  as  I  did:  sit¬ 
ting  in  the  living  room,  viewing  each 
report  once,  maybe  chatting  about  it 
with  a  spouse.  I  in  fact  listened  more 
attentively:  first  out  of  professional 
interest,  then  in  writing  this  story. 
One  of  the  failures  of  tv  news  is  that, 
unlike  a  newspaper,  it  is  impractical 


a  minute”  feature,  which  epitomizes 
this  whole  process.  It  led  off  with  a 
statement  from  Nelson  Mandela, 
which  was  cut  off  halfway  through  a 
sentence.  Then,  in  the  remainder  of 
the  minute,  the  feature  touched  on 
news  from  Tibet,  Japan,  Iraq,  Afghan¬ 
istan,  Moldavia,  and  Bosnia. 

Then  there  is  news  that  Roger  Cole¬ 
man  has  been  executed  in  the  electric 
chair. 

“Let’s  move  on  to  the  weather,” 
the  anchor  said. 

This  is  only  one  experience,  but  I 
have  read  enough  about  communica¬ 
tions  experiments  to  suspect  that  my 
observations  hold  true  for  tv  news 
viewing  in  general. 

I  put  forth  this  hypothesis:  People 
who  view  tv  news,  without  prior 
knowledge  of  what  is  going  on,  lit¬ 
erally  do  not  know  what  they  are  see¬ 
ing.  At  first  I  thought  that  newspa¬ 
pers  provide  the  context  for  tv  news; 
by  the  second  night,  during  the  news¬ 
paper  strike,  I  began  to  think  news¬ 
papers  supply  in  fact  all  the  sub¬ 
stance;  tv  can  give  us  only  a  reminder 
of  something  we  have  picked  up  else¬ 
where.  Television  news,  without 
newspapers,  contains  no  information, 
or  even  “anti-information.” 

Anyone  who  has  watched  a  tv  news 
crew  knows  how  incredibly  difficult 
it  is  to  get  good  pictures.  Most  tv  vi- 
(See  SHOP  TALK  on  page  47) 
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